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Dr. Rammanohar Lohia Avadh University,Ayodhya

National Education Policy-2020

Svllabus for
COURSE- B. B.A., BBA (FYL P), B.B.A, + M.B.A.

W.E.F : Sesxion 2026-27

i) Certificate in Business Adminisiration (First Year)

it}  Diploma in Business Administration (Second Year)

i) Bachelor's of Business Administration {Third Year)

ivi  B.B.A. ( Apprenticeship/Internship cmbedded) {Fourth Year)

OR

i¥)  Honours in B.B.A. Fon

reh Year)

OR
For Student who secure 75% or above agaregate marks in first six semester of B.B.A

W) Honours with Research in B.B.A, fFl}blll‘Tll Year)

Vi Master of Business Administration (Filth Yeuar)
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This Certificate! Diploma’ Degree shall be under the Facully of Commerce & Managemenr, [, Rammancher Lohia
Avadh University, Ayodhya (UP}) and it shall be known as Cenificatz in Business Admiinisteation ¢ Diploma in
Business Administration /B.B.A. (Bachelor of Business Administration)’ B.B.A. (Apprenticeship/Intemnship
embedded)’ Honeurs in Business Administmiion’ Honours with Rescarch in Business Administration’ Master of
Husiness Adminiseation and mn wnder the wmbrella of NEP 2020,

I'he course will be conducted on full time basis. The duration of full-lime course shall extend over s yearsy
samesters according to course Sructure as per university morms. J

The Certificate in Business Adminisiration at the Dr. Rammanchar Lohia Avadh University, \vodhya (L) shall be
conferred on the candidare who have pursued the prescribed course of sdy for not Ie.-;.é than two semesters
enfending over one acidemic yewr and have passed examinations as prescribed under the relevamt scheme. So on
Diploma in Business Adminisiration at the Dr. Rammanohar Lohia Avadh [Tnivergity, Ayodhya (UP) shall be
conlerred on the cundidule who have pursued the peeseribed course of study for not less than four semesters
extending over two academic year and have passod examinations ag prezcribed under the relevant scheme and Dogree
of the B.B.AL [Bachelor of Business Administratinn) st the D, Bainimanobar Lohia Avadh University, Avodhva (UP)
shall he conferred an the candidate whe have pursied the preseribed course of study for nol less than six semesters
extending over three academic vear and have passed examinations uy prescribed under the relevant scheme. B.B.A.
[ApprenficeshipTnternship embedded) at the v, Rammanchar Lohia Avadh University, Ayodhya (UF} shall ke
conferred on the candidate who have pursued the prescribed course of study extending over four academic year and
have passed examinations as prescribed under the relevant scheme. Honowrs in Business Mddminpistration wl the Dr.
Fammanohar Lohia Avadh University, Ayodhva (TP} shall he conferfed on the candidate | whis have pursued the
prescribed course of sdy for noc less than eipht semesters extending over four :au:u:lﬂniI jvedrs and have| pazsed
examinations as peescribed under the relevant scheme, Studant whio secure 75% or shave aiﬂ‘glﬂﬂ mgrz in first six
semester of B.B.A. Honows with Bessarch in Business Administracon ar the Dr. Rzll‘:ﬂm-!nﬂhilr Lohia Avadh
University. Ayodhya (UP) shall be conferred on the candidate who have pursued the prescribed course of study for
not less than eight semesters extending over four academic years and have passed examinations as prescribed under
the relevant scheme. For Master of Business Administration at the Dr. Rammanohar TLohie Avadh University,
Ayodhya (UP} shall be vonferred on the candidate who have pursued the prescribed counde of study for not less than
ten semesters extending over five academic years aml five passed examinations as F‘-“'ml'ihifﬂ inder the relevant
scheme for stedent whn secwre 75% or ghove agurepale marks in first six semeester of BB, A,

The total number of students oo the B.RB.A. (Bachelor of Business Administrationy course shall be restrcted w 120
seals (or as per University norms).

Qualifiation for admission in BBA. (Bachzlor of Busincss Administratical course s Inbermediaie’ Highar
Secondary (ie 102} or its equivalent examination conducted by the any Board or University [nrn;r'immred by B

enls for admission. '

W%

recognize by this University shall constitute the minisim reguei
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The method of teaching adopoed shall be a combination of Lecrures, Tutorials, Prectical which includes seminars,
caze dizcussion, sudent presentation, wse of audio-visual aids, compuorers ere and cradit shall be visualized as 3
compoaent of Lecture(l.), Tueorial{T) and Practical(F} shall be the dury of particular tencher- reaching in ¢ particular
COLE A

The classes of BEBA/BBA (FYLFP) BBA = MBA course shall be run in the faculty of Commerce and Management
under the controd of the Head of Department.

There shall be examination in cach semester as per the scheme of Examination and the students shall be reguired to
appenr in every subject as specified in the course structure of each semesier.

Lach compulsory [ elective paper shall be of one hours desation Gor Intermal examination ansd ¥ hosirs for exfemsal
examimalion and will be gz per Choice Based Credit System CBCS swelem , the maximun :ni1ri(3 allotled for each
paper shall be following

I. Semesier exgmination -75 marks

1l Internol Assessment - 25 marks

It shall be the duty of particular teacher- teaching in a particular course to conduct continuous internal assessment shall

be consist of sessional examination of 15 marks, assignment of § marks and presentation'quizisogial activity/group

discussion carrying 5 marks,

|, The permiszion to appear in semester examinalion shall be granted w such stdents only who have fulfilled e

13,

attendance requirement of 75% in each subject as per University rules.

. Passing marks in each paper iz 40% and agrregate is 50%. Back paper is allowed only in two papers in each

semesier,

. There shall be summer training peoject report proposal and viva voce in BBA Part 11 (I%Y Semester) - This shall be

Cutppalzory For all the students, Wiva Woce will he conducted by one Threpnal Fxaminer and moaximum of 100 Marks.
Internship (Summes Waining Project) of 8-8 week will be mandatory for each smdent at the end of B BE.A. TV
semester and summer traindng project report will be submitted by the students in the final year (V™ semestar) to his

supervisor lloted in previeus semesier,

. There shall be mandatory minor project report based on summer internship viva voce in DBA Pur [0 (¥*

Semester) . This shall he Compulsory for all the studgents, Viva Voce will be conductad by one Intemal Examiner ane
Exiemal examiner and maximum of 100 Marks and comprehensive Viva-Woce in BRA Part] TIT (VI Serm) maximum
of 100 Marks compulsory Tor ll the students. Viva Vioce will be conducred by ane lurr,-m;1l Ft::]mingr ane Exrernal

Lxaminer. | |

- Students who completed his'her Uhree yvears B1EA descree poopram can further punsues Appn:ni.i.n:sliip"fnlr rship

embedded fourth year degree through MATS or from equivalent ncpenizationfindusery finstitute within 12
months of 1200 howrs and affer completion the stedent will be awarded B.RB.A, {ApprentigeshipTnternship

embedded) depree or (he student con pursue Homours in Business Adminisiration in fourth vesie as per course

v L v v
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structure ar the student can pursue Honowrs with Research in Business Adiminisiration in [ourth year as per

Colbrse STRsciure,

- Bmdent who pursue Master of Business Administration in fourth and fitth year as per course struclure in the

Department of Business Mansgement and Entreprensurship (Dr. Rammanohar Lohiz Avadh University) or in the
eolleges whera the MB A, propramme is approved by the Dr. Rammanohar Lohia Avadh [_|ni'n:Er‘_|5[1-.' bt the student
should fulfill the selection process of sdmission in M.B.A. programme as per Dr. Rammanohar Lokia Avadh

Universiny mams,

- For Muster of Business Adminisiration programme , course ordinance of Master of Business Administration of

Department of Business Management and Entrepreneurship (Dr. Rammanchar Lohia Avadh University) and its
amendments will he applicable partinllv,

- The parmission to appedt in semesier examinution shall be granted to such candidates only wha have fulfilled the

attendance requirement of 75% in euch paper.

Rest of the rulesfinstructions. whichever is not mentioned in this ordinence will be [ollowed az per MEME
pulicy (Annmexure 1) and UG/FYUP and PG Programmes, MWational Educaolion Policy-2020: Admission
Examination Related Guideline for Graduate! Post Graduate Couwrses adopled by Dr Rammanchar Lohia
Avadh [niversity, Avodhya, (Dated: Z9-03-20025%
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'*' DEPARTMENT OF BUSINESS MANAGEMENT & I';NTH.E.PILEH.EUREF.[IF

DR. RAMMANOHAR LOHIA AVADH UNIVERSITY AYODHYA
BACHELOR OF BUSINESS ADMINISTRATION (RBA)

Vision:
To shupe fulure-rendy and socially responsible business leaders and I'T Professiondls through
excellence in/management education snd research. |

I
Mission:

To empower learners with knowledge, values, and innovation-driven muagnmcntiand leadership
skillz, fostering global competence and sustainable business solutons.

Department Ohjectives-

k. To promaote cihical values and responsible behavior in all aspects of business educalion.|

s Tn encourags creativity, innpvation, and teamwork for building enfreprensurial skills.

3. To provide practical and indusiry [ocused learning that builds smart skills

4 Ta develop confidence through communication training, leadership activities wnd r-:al-x-.rarl:l X pisLINd.

3. Ta develop an inquisitive mindsct which would strengthen a culture of rescarch and uuqﬁ ation that inspircs

new ideas and solucions to real business challomaes,

ngr&am [Mhjectives:

The D.B.A program imparts comprehensive [ounditionsl knowledge in business and management disciplines
required for understanding organizational functioning and busingss environments. Develop anabvtical, eritical
thinking, and decision-making skills tor addressing managerial problems in dynamic and gampetitive conptexts,
Enhance communicdtion, leadership, and leamwork capabilities cssential For professional effoctivencas and
preanizatinnal success. It inculcate ethical values, social responsibility, and sustainahle husm.—.,sp practices with due
regard for integrity, govemnance, and responsible citizenship. Also numure entreprensurial orientation. innovation,
and employability dwough skill-based learning, industry exposure, and practical application u!:d promote |ilelong
learning and holistic, personality development caabling adaptability. continuous prolessional ;r:ml[‘l and | higher
cducation pursuils. [
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FEOGHAMME OUTCOME {POs)

POy : Management Knowledge- Apply fundamental concepts of management, accounting, economics, marketing,
and finance to solve busingss problems amd to excel in competitive exams.

PO Problem Analysis- Identily, analves, and interpret business data to arrive at evidence=based decizions.
I'03: Buginess Environment & [Domain Linderstanding- Demonstrate understanding of legal, economic, savial, and
global business environments and their impact on managerial decisions [or up grodation in higher education and

rescarch, f

PO4: Modern Tools & Digital Competence- Use digital tools, analytical sofoware, and Sontemporary techpologies
to crthanee business processes and decision-making. |

PO5: Ethics & Professional Conduct- Apply ethical principles and exhibit integrity, t;-iirnu,:.:k, and responsibility in
business and professional settings tor employability,

FMO6: Communication Skills- Communicate effectively using oral, written, and digital platforms in busincss
contexis.

PO7: Teamwork & [eadership- Function effectively as an individual, team member, or leader in multidiseiplinary
and multiculural teams,

PO Entreprencurship & lnnovation= Demonstrate entrepreneurial mindse1 and innovative [Linking for creating
and managing new! venlures and start-ups. [

POW: Critical Thinking & Strategic Decision Making- Use logical rcasoning. analytical skills, and strategic
thinking for creanizational problem-solving.

POl Social Responsibility & Sustainability- Recognize the need [or sustainable development and undarstand the
sucial, environmental, and ethical implications of business decisions.

POI11: Lifelong Leaming- Engage in continuous leaming o adapt w emerping trends, echnologies, and
professional demands.

FROGRAMME SPECIFIC OUTCOME (PSOs):

F50L: Businecss Operations Ability- Apply management principles 1o real-world besiness nhn:ra:_inns in!aregs such
as marketing, IR, [inance, and operations.

PS02: Financial & Analytical Skills- Analyze financial statements. budgets, and business data o support
managerial decisions.

P503: Marketing & Customer Relationship Skills- Tesipgn and implement marketing strategies, conduct marke!
reseurch, and munage customer relationships effectively,

PSO4: Entrepreneurial & Manngerial Competence- Identify business opportunities, prepare business plans, and
manapge small or medium enterprises with innovation end strotegic perspective.

v I Y
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" Year | Sem | Subject Faper Code Paper Name '['rl"_nrkx 'L'n:d-i't-l
Chouose Any Two MF {ITE}*
Groups |
T E Group-1 LAY | FOlananl T Principles of Management 0D 23+75) | 343-5 |
LB} | FO160G02 T Basic Accounting [{l-,'_l[z}i +75) '
l Ciroup-2 (A) FO160603T Business Statistics 100¢25+75) | 3+3=0
(B} | FOI60604T | Business Economics 100(25+73) |
WE Crroup-3 {A) | FOLODGOST Business Ethics & Governance IEN25+75) | 3+3=6 |
S Bl (B) [ FOLG0G0ET | Compuier Applications T 100(25175) | ‘
=i . : - IF AR gy
I Co-curricular Firat Aid and,hl-h.érahh :d[l-l:..-f%'j:r'l ¥ E
l Voeational(SEC) | As per L) 3
Lniversity list
1 OwnfOther As per [Tro0g25+73 f ‘l
Fuculty{Minor University list
Multidisciplinar
5 |
Choose Any Twao Major Tuatal 700 23
Giroups
I CGrrowsp- | {}5.) _I-LIE-.‘rI}frt]l'l' Orpanizational Behaviour @HS +73) | 3356
tB) | FO260602T | Business Finance | 10025+475) |
0| Group 2 (A) | FO260603T Human Resource DE&'Ltinpzliu*nl ]I]Iil{.lﬁ 1751 [ 343486 |
(L) | FO260604T | Marketing Theory & Practices | 100i25+73)
g Liroup -3 (A) | FO26060ST Business Mathemulics 100(25+475) [ 3436 |
; LBl F0260606T | Advertising Managemen: 100{25175)
T Co-curricular Human Values and 10025 1735) 2
Enviranmental Studies I
I YocationallSEC) | As per | 1on)| [
Lmiversity list
= " Total || [shd 1% 7
'AFTER SUCCESSFULLY COMPLETING T YFAR L CERTIFICATE IN BUSINESS |
ADMINISTRATION (23+17=40 CREDITS YWILL BE AWARDED |

)
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[ Year  Sem liuhy:n:t Paper Code .I"I.Ft‘r Name Marks Crodit
| Choose Any Two Major T {Ii_F:I“
il Groups
[ |"~:jmup-1 (A) | FOIG0601T | Management & Cost 100425+ 75) | 3356
: Accounting '
'BY "F0360602T | Business Law 100(25+735)
| I | Group-2 (A} | FOS60603T | Production Management [00(25+73) | 3+3=6
(B) | Fo3606041 | Business Policy | 100(25+75)
4 M G'r-:iup-i (A} | FO3G0605T Business Communication H0(25+75) H+3=6
() | En3a0s0eT Rusiness Environment OO(25-735)
1 | Co-curricular Physical Fducation and Yoga 100{25+75) 2
I "l.-"-lu.:atinnalli.!-i i-i?} AR per 100 3
University list
Il | Own/Other Asper | 100(25+75) | &
Faculty{Minor University list
Multidisciplinar |
e il L
Choose Any Two Major Total ivnu | 13
Croups
IV Group-1 (A) | FO460601T | Supply Chain Management 1O0(25+475) | 3+3=6
(B) [Foqe0602T | Research Methodolgy 25473
IV | Group-2 (A) | FM6U603T | Specialised Accounting | | LO(25475) | 3+3-6
(B | Fodana4T (Consumer Behaviaur LOD2E+T8)
IV [ Group-3 | (A) | FO460605T | Invesiment Analysis & | 0025475 | 35=0
| Portfalio Management | L
B | Fog60606T | Company Law |00{25+73)
W | Co-curricular Sacial Responsibility and | LOO{25+75) | 2
1 Community Engapement S
IV | Summer Fida0607H Summer Training Proposal & 140 3
Internship [ Yiva-Voge
i l Tatal 600 | 17

AFTER SUCCESSFULLY COMPLETING 2™ YEAR , DIPLOMA IN BUSINESS
ADMINISTRATION (40+40=80 CREDITS }WILL BE AWARDED

Yo

VAR \



YTar | Sem | Subject Paper Code Puper Name | [ Marks | Credit
Chouse Any Two Major | A {1-‘111" -
_ Groups .
v | Grewp-1  {A) | FOS60601T Ineome Tax 10028+ 75) | | 5+dr
i LBY | posaonsiz 1 Macketing Communication JUEI[‘EEE—?S] ]
V| Growp-2 (A} | FO360603T | Enteprencurship & Small 100(25+75) | 515~
Disinese Manogement | | LG
‘Bl TFo360604T | Sales Management| 100(25+75)
W Ciroup-3 (A) | FOSODGOST Freduserial Relationsg & Labaur !DD(}'Eh v Bt
E ] Laws [ L
‘Pl "F0S606U6T | Company Accounts | H002E+75) |
v Minor Project FOSE0607R Minor |’T'-'!'1E-2t Hr:pmn 1 i 3
Report Evaluation Viva-Vooe | ;
Chouse Any Twa Mu]ur Total 1) ] 3
Groups ! |
W1 Crrpup-1 (A | Foaooadl T Projest Managemeant li.b[!u[_z!i+’.-‘i} Jt5E
{BY | FaeDAI] Cioods & Nervices Tax I[?L:-[E:.i FFEY | 11
V1 | Group-2 (A} | FOSGOG0IT | Auditing | LOINZRHTS) | 5+se
By | Foasia041 iplﬂmmﬁ.mﬂ Trade mu{iais +75) | 10
Y1 | Group -3 (A Eﬁ&l}ﬁﬂi"_r | Strat-eg;c Managemem INNRE+TA) || 3455
3 (B} | Foss0606T I'raining & Dovelopment I[HI-{E}HT."'-] 1]
= V] Vive-YVoor FOAG060TR Comprehensive Viva-Vioce H:l[] _'!T =
Total | | 00 23
AFTER SUCCESSFULLY COMPLETING 3YEAR , STUDENT HAS TO EARN MIN 40 CREDITS, |
BACHELOR'S DEGREE TN BUSINESS ADMINISTRATION (30+40= 120 CREDITS yWILL EF
|
SRR = | L4 }.
Fourth Year
Yoar Druration AfMiliation | Vocational - Skill Credic
Enhancement
| courses {(SEC)
| Apprenticeship! 4 2 Months 1201} hiours i 40
Internship A pprenticeship’ |
embedded Uiz Intemship Lthrnugh |
Depree NATS or from '
programme eguivalent

_ ]i‘li“ll'ﬁ[l"_.- Jnstitute |

(rgan isalion)

AFTER SUCCESSFULLY COMPLETING 4" YEAR . BAC HFILOR'S DEGREE Irn BUSINESS
ADMINISTRATION WITH APPERENTIC EbH.lP.'l‘kTEH_‘ﬂbH.[['-I"l 2(H-di=160 CR.E[HTS JWILL BE
AWARDED

V4 J
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Year | Sem Subject | Paper Paper Mame Murks Credit
Codde {I-I-E_]* . |
VIl | Course'Papes-1 | FO1&0101T | Principle and Practices of 2547 5) 4
MManagement
v | ChursePapend FolenlalT Financia.] and Management | TOD[Z5+T5) &)
| Accounting
VIl | Course/Paper-3 FMGOI03T | (rganization Behaviour [O0F25+HT5h 4
1 ] D 6D104T | Managerial E i 25+¢75) | 4
WII Churse/Papend FrilanladT Man..unc:nal Ecanoimics and | 100(25+75)
4 [ | Environment i

VIT | Course/Paper-3 FOL&OIOST | Crantitative ‘Technigues [ Q025175) 4
i = Total 500 20

I — | -
' Y11 | Course! Paper-1 | FOZGOI01T | Financial Management [HR(2R+75) 4

e Sk . e i}
VIl Corse/Paper. Fozeol02T | Fun rlarrlli:nml.'. ol LOOCZ5+75) 4
{1 Marketing .
Vil Course/Paper-3 | FOZ60003T | Management of Humun LO25+73) 4
e f Resources B

YTl ChursePapan | FO2GO104T ﬁp:rur.in:n.': T'-.-Tunn.g-:n'.u:nl LOC25+T5) 4

4 1 % and Husincss Analytics _ {1l
VIIT  CoursePaper-3 FireapiisT | Business Research LODC25+74) 4

; Methods [P

Total S00 g 1]

!_il'llli+4ﬂ=l 6 CREDITS )WILL BE AWARDED

b

)

OR

| 728
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P:I.[I!F wame

Marks

{I+E)*
Choose Any Four Major |
Courses/Tapers = N5
VI | Course/Poper-l | FOIGOLOLT | Principle and Practices of | 100(25+73) | 4
[ Management | I
VIl | Course/Paper- CFBsOI0ZT I*'inﬂnciﬂ_l and Management | 10025+ 75) Il "4
Accounting 10 A A
¥l  Course/Paper-3 FOL&QI03T | Crgantcation Behaviour I0254+73) 4
; VI | oursePaper | FOIO0104T | Managerial Economics and |0O(25+75) | | 4
- Enviromment WYL L]
VIl | CoursePaper=5 . FO160105T | Cuantitative Techniques [ O[25475 4
| VIl | Research work | FUI6D107R | Research Survey 100 4
| Chouse Any Four Major | | i ) Trtal i) T
| Courses/Papers
VI | Course! Paper-1 Fi2a0101T | Financial Management [ DOCZ3H73) 4
[ WIIL | . | FO260102T | Fundamentals of [ DD{25173) !
Cao 3 -1
; 2 Marketing i3 (P T E I | MREA Se
W | CoursePaper-3 FO260003T | Muonagement of Human 10025475y | | 4
. IAERH _ | Resources :
Vil Course/Paper-4 FO2e0104T 'DpcruliL.ms Munugun:u:nl [MI[ 25475} 4
4 ML 1 1 S N G and HBusiness Analytics YR
(VI Course/Paper-3 FO2a0105T | DBusiness Research I MI{25+75) 3
i Methnds
VIl | Research work | FOZ60106R | Survey  Research  Project L) 4
Wiva Voce
Total 500 20
1T
AFTER SUCCESSFULLY COMPLETING 4" YEAR , HONOURS WITH RESEARCH
| DEGHREE IN B.B.A, (120-40=160 CREDITS )WILL BE AWARDED |
Year | Sem | Suhjeect | Paper Code Paper Mame Marks | Credit |
(I+E)*
Choose Any Twa Specialization Groups |
IX | Group-I FO3a0102T | Corporute Financial [ 10D{25+T5) | 4
{Finance) i A) [ecisions .
X FO360103T | Security Analysis and 123+ | |4
| 1B} | Porifolio Management R L
X | Group -2 FO360004T  Customer 100{25+735) |
(Marketing) 1 A&) Relationship
5 F—— (R Management I
[ [ FO360105T | Consumer Behaviour Iﬂﬂ(25+'}'?} | 4
- — : :
[X Caroup =3 ‘ FO3a01067T | Leadership  Teamwork 10025475 4
o | _And ChangeManazement L |

» i



Lx I (Human (A} FOIGQI07T | Indusirial Belations [ 2575 i |
Resourcs) (Bj Muanagement [
Ix Cromp =4 FO3oa10s81 | Enterprize Resource 1025+ '.-'5:[:1 4
| (Information (A) Planning |
% | Technology) (Bl FDIG0O109T | Web Technology & E-  1025+75) | | 4
| CONMMETCE
% | Research Project  FO360110R | Semmer Iraining Project 104 4
| Yiva
_Elmst .t:r_!.l Two Specialization Groups Total E_II-_[.l_ [ _1L
[ X Growp -1 FaD 02T | Corporate Restructuring LN 25475 4
(Finance) 5 | | And ‘-".aipatinn | -
(3) | FO460103T | Inicmalinal Financial e
_ || esegl | || [T
X Grouwp-2 F4a0104T | Advertising & Drond 125075 | 4
(Marketing)  (A) Management
¥ : i@y | FO460105T | Intermationsd and Rural’ | 1000251 73) 4
a Markeling |
X Giroup -3 FMG0I06T | Stwategic HRM aﬁ!d 123473 4
. {Human (A} | International [IRM |
| Resource  (R) | POM60RIOTT | Human Reseurce 12 5+T3) 4
‘ Il | Deweloprncaot g
i -4 Group -1 FIGDINET | Helational Tata Base 10254737 4
: | (Information (A} Management Svstem
. X | Technology) (R | FIM60109T | System Analysis & 10025175) | 4
' 14 B Design
! -4 | Hesearch work Fodanl 10K | Business Plan/ 100 4
[ Dhssertation  Evaluation
| & Viva
Total 00 20

*1= Internal Marks E= External Marlks

A

AFTER SUCCESSFULLY COMPLETING 5 YEAR . MASTER DEGRFEFE IN BUS

1HF.$|:'~‘|

g
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BBA: Flrst Year -First Semesier

! Programme/Class: BBEA Year: First semesier: First
| ke

aroup -0}
: Course Code: FOLGD601T Course Tirtle: Principles of Menagemenl

[{Course outconmes:

"_Ul;E Understand the concept, nature, scope, and evolution of management and the role of managers
in organizations.

CO® Explain and apply the principles and functions of management such as planning, creanizing,
stalfing, directing, and contrelling. '
g ."'I.:Lﬂ.lgr'ze managerial decisicn-making processes, leadership aryles, monivation theories, au:ﬁ
Communication svsems. i
ICOWw Examine organizational structures, authoritv—responsibilitg relationships, and o rdimmnni
incchanisms in business arganizartions. Jm
ICOS: Evaluate contenporary management practices, cthics, social responsibility and corporans
EOVEmance.
(OO Develop manegerial skills, eamwork, leadership qualities, and problem-solving abilities |
required for effective management.
Credits: ] Compulsory

b, Mlarks: 25475 | Min. Passing Marks: | |

Total Mo, of Leciures-Tutocialz-Fractical {in hours per week): L-T-" 2-0-0

i { Mo, i f Leciures
Unit Topics lotal=30

e {

Introduction: Ca&mpm. objectives, naturg, scope and significance of |

L mamazemenl, Saplanga Theory (Soven Pillars of Management) b :
Contribution of Taylor, Weber and Foyal inmonagemant, Management ‘

Vs, administration.

Fia.nn.mg Loncept, abjccin-'-:s nalure, importance and limitations of |

Tl | rlannlng planning process Lmteéﬂ of Decision Making and its g
| Impoatance, forms, technigues and process,

Organizing: Concepr, ohjcctives, nature of orgenizing, Types of
1 Organization, Delegation of authority, Authority and respansibility, b
Centralization and Decentralication, Span of Control.
Directing: Concept, principles & aspects of directing, Concept and types ol [
| Coordination, Concepr of leadership, Supervision, Motivation | and
v | Cosnmunication. LD :
Centrolling: Concept, Principles, Progess and Technigues of
| Controlling, Relationship between ploaning and controlling
Suppesivd Rl::.dlrl.,s
|. Pagare Dinkar. Principles of Managernent
2. Peasad 1.M., Principles and Practice of Management
3. Sabya Marayan and Raw WP, Principles and Practice of Management
4. Srivastava and Chunawalla, Management Principles and Proctice
Sugesmj Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Pn:l::ntnuurl
Grrowsp Discussions. This will instill in student o sense of decision making and practical tr:.a:nmg_
Suggesied equivalent online courses:
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Scalez3 = Iligh | 2 = Moderate | 1= Low | 0 = %o comelation
Cd-PO Attainment Summary

The CO—P0 mupping | for Principles of Manupement shows strong alipnment with PO1 (Mamagement Kmowledee), PO2
(Problem Analysis), PO3 (Business Environment Understanding), and FO9 (Crivical Thinking & Diecision-Making). CO3 and
CO6 exhihit the highest atainment due 1o emphasis on ethics, leadership, teamwork, and maonagerial skills. Moderate
plignment with PO4 and PO1L rellects the application ol maneeeriol tools und Blelong lzarming. The course demaonstrates
hetter linkage with PO7Y {Teamwork) compared to theorv-oriented subjects.

©Q-PS0 Mapping Matris
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M-FSD Attainment Sommary

The COPS0 mupping for Principhes of Mengpement indicales streng alignment with, PSO2 (2500 and PSCA (233,
highlighting the course’s contribution to managerial competence, leadership development, and decision-making skills, CO3
and CO% record the highest attainment due to their focus on ethics, social responsibility, teamwork, @nd leadership. Overall
O averages range from 1.73 o 220, indicating moderabe to strong attainmenl of program-specific mucomes,
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Programume/ Class: BBA Year: First | | Secmester: Firgt
Cirgup -1 I_B_I !
Course Code: FO160602T Course Title: Basic Accounting
Course outcomes:
DO Explain and interpret fundamendal accounting concepls, convenlions, and principles, and relate them o
erhical and susrainable business decision-making.
Ajppdy the acecunting equatins, miles of debit and credit, and digital accounting tools l:rl accLidately
record business iransactions through journals, cush books, subsidiory books, and ledgers
Prepare irial balances, rectify erors, amd consgtroct bank reconciliation statcments wsing analytical and
pmhlm—mhrin £ approaches.
Analyse and evaluate stock valvation methods, depreciation techniques. reserves, and provisions, and
|:|'|'|-_'.|:q:|]'u: complete final accounts with adjustiment entrics vsing madern acepunting thois. [
Lﬂsi Recosd, present, and communicate transactions related to kills of cxchange and pmmls-ﬂ{:r:.r MOLES,
demonsiruling their relevance in financial decision=making and business aperations,
06y Apply procedures fur issue, forfeiiure, and redemprion of shares and debenrures, and assess their
strateric and financial implications on corporale raporting.

Coredirs: 3 l."nmpulml_:.r |
Mex. Marks: 25-75 Min. Passing Marks:
Tolal Mo, of Legtures-Tulorials-Mractical {in hours per week): L-T-P: 2-0-0 _
Umit Topics No, ol
Leciures
| Yotal=30

Intraduetinn: Heanir.g and process of amm_n[-ing, Basic lcrminology ut'&-:.':.'uunlinb_,
I Difference between accounting & bock kecping, Importance & limitations of fi
accolnting, Yarious uscrs of accounting information, Accounting Principles;
Conventions & Conceps,

Accounting equation, Duosl aspect of accounting, T‘_I.-peg of aceounts, Rules of dehit |
I & credit, Preparation of Journsl and Cash book including banking transactions, 1o
Ledeer and Trial kalznce, Subsidiary hoeks of accounts. |
Rectification of errors, Preparation of bank reconciliation statemeni, Bills of |

exchange and promissory noles,
Walaation of stocks, Accounting treatment u:-l'dl:p:l:uatmn Reserves and provisions,

] Preparation of final accounts along with adjustment eniries. B

hgl.u. of shares and dehentires, Tasuc of honus sheres and right issue. Redemption of]

v

Sugyesied He:ﬂdin-g:_a_."_r i3 | |
1. Agarwal B.D., Advanced Accounting
2. Chawla & Jain, Financial Accounting
3. Chakrawartt K.S.. Advanced Accounts.
4, Gumpla E.L. damp; Radhaswarmy, Fundamentals of Accounting
3. Jain & Marang, Advanced Accounts
Sugpested Continuous Evaluation Methods:
In addition to the theaoretical inputs the course will be delivered through Assignments, Presentation,
Group Discussions. This will insull in student s sense of decision making and practival learning.
suggesied :-:]LuvaJ:n:-:nnImr. P o P ETTCAT IS P ST Y- P A S
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COLEPO Mapping Matrix
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Bcale: 3 = Higl, 2 = Moderate, 1 = Low, U = Mo Correlation
CO-MO Attainment Summary

The CO-PO attainment analysis shows a strong alipnment between the course outsomes of FFEI*-I’*: Accounting and
the programme outcomes of the BBA curriculum, Students have demonstrated salid conee ual nd::rstnndin_l_: and
pmmcal ability, particularly in areas such as management knowledge, analytical skills, "IJIE.IT& competcace, and
stratepic decision-making. The mapping reflects that cach CO signiticantly contributes to ulndle Ps, leading to
consistently high attainment fevels across key domains. Owverall, the course effectively suppents the development of
foundational accounting competencies while simultanecusly strengthening broader managerial, analytical, and
professional skills expected at the programme level,

Fi‘_l’bﬂ Mupping Matrix

COl/ PSO PSO1 PSD2 | |PsO3 lPsos  Average
cof (! ;s | | 1.75
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Average 2.83 267 | 147 M| 2.00

Eecale: 3 = High, 2 = Moderale, 1 = Low, I = No Cﬂrh&lﬂtlﬂn
E_Q—I"Sﬂ’httamml.nl |Summary

The CO-PSO mapping demonstrales a strong alignment between the course outcomes of Basic Accounting and the
programme-specific outcomes of the BBA cumiculum. Each CO contributes meaningfully to mwltiple PSOs,
ensuring that students not only acquire foundational sccounting knowledge but also develop practical business
operations, financial and analytical skills, and entrepreneurial competence. ‘Ihe attainment levels indicate that
students are able to effcetively apply management principles, analyze financial data, and integrate accounting
praciices with real-world business decision-making, theveby achieving the inlended PO Largels .:J'. u high leyel
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Programme,Clazs: BBA Year: First ! EEI]?!..'_S_‘IE:‘-:I'_.‘F;_{_ t

Lroup =200
LCourse Code: FO160603T Course Tirle: Business Statistics
i.:uu?: AR TGOS
Apply  appropriaic statistical tools for classification, tabulation, graphical representation, and

summarization of business data.
COf Compute and interprel measures of central tendency, dispersion, skewness, and kurtl:n;ls fo analvre
busingss datsels,

Arnalyze and interprer refationships betwesn variables using correlation and regr&.s.u-cm hnigues for
businzzs problem-solving. T‘C
0HE A pply probabilily concepls and probability distributions to evaluale uncdrisinties in business scemrio,
gff‘.'if Damanstraie the abilily Lo desipn semples, identily sampling errors, wnd conduet JI_'..'pulh*..'!',Ja Lesting [on
evidence-hased manogeriol decisions.
ll_','l]ﬁ,}t’,‘nmmllmmh: statiztical findings effectively using digital toals and charis, and collabarate in teams to

solve analytical problems.

Credils; 3 | Compulsory
[ | Max Muoriks: 25+75 | Min. Passing Marks:
Totl Mo, of Lectures- Tutorials-Practical (in hours per week)y: L-T-P: 200

Mo. of

L'mil Topics Lectures

T o -

| tntraduction: Concepd, leatures, signiflicance & limitations of statisics, Types of dara,

I Classification & Tabulation. Freguency -:j_igtrii_:_uliun & praphical representation, o
Meesurcz of Central Tendency (Mean, Meadian, Mode], Meatures of Varation |

n EHnng:. Q-ln:tllt Deviation, Mean Deviation and Standard Deviation), Significance g

propertics of a good measure of variation, Measures of Skevwness & Kurlusis,
Correlation and Regression: Meaning and tvpes of corrclation, Simple comelation, |
Sealter diagram method, Karl Pearson's Cocfficient of corrolation, Significance ot
i corelation, Regression concept, Regression lines, Regression squations and |
Regression cocllicient.

Pribabiliny: Conc epl, Events, Addition 1aw, Conditional Prohahilicy, Multiplicatian
Law & Raye’s theorem [Simple numerical]. Probability Distribution: Binomial,
Poisson and Maormal.
Sampling: Method of sampling, Sampling and non-sampling errars, Test ofhypothezis,
Tvpe-l and Type-I1 Errors, Large sample 1es1s,
Suggested Readimps:
I Gupla, 51, & Gupta, M.I%, Bisiness Siatistics
2. Levin, KoL, Statistics (or Management |
3. Feud, LE., Modern Elementary Staristics
4. Elhunee, .M., Fundamentals of Statistics
3. {auptn, C.B., Imroduction of Statistical Methods
Sugeested Continuous Evaluation Methods:
In addition to the theorctical inpats the course will be delivered through Assignments, Presentation,
Group Discussions. This will instill in sludent a sense of decision making dnd practical leaming.
Suggested equivalent online courses:
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q;ﬂ"fﬂ Mapping Matrix : A, : v
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Scale: 3 = High, 2 = Moderale, | = Low, (| = No correlation

CO-PO Attainment Summary

The COPO Atiinment analysis shows that the course stromgly contributes to key Program Outcomes such ps PO
(Management Knowledge), POZ (Problem Analysis), PO4 (Modesn Tools), PO9 {Critical Thinking), and PRI (Lifclong
Leaming)l. Moderate contributions are scen for PO and POG, reflecting domain understanding and  communication
conpetencics. As cxpested for o technical, quantitative course, e aftalnment levels for POE, PO, MOA, and! POND remain
low because the content does not directly impact cthics, leadership, entrepreneurship, or sustainability domaing, Overall, the
mapping demonstraces a balanced amd justifiable alignment between COs and POs.

PSSO Allainment Summary 1
%5'. PS0  PSOL Ps02 PS03 [ PsO4 Average
. 2 2l ! | | 1135 |
o1 | . I | 150
Co3 1 3 2 2 00 | |
1 L} I % | L1s |
% 2 3 I 2 nae | | ‘
. WiF 2 ] 2 2 B TN
Average 1.50 | 3.0 1.50 2.00 Loo | ||| 1|

Scale: 3 = High, 2 = Moderule, 1 = Low, 0 = No correlation

COePSO Attainment Summary

The CO-PS0 mapping demansirates a strong alignmen: berween course oulcomes and program-specitic outcomes, The
average CO contribution values range from 1.50 Lo 2.00, indicating that each course ouleeme ks a magningful impact on the
program’s specific skills. Highest alignment is observed for PROZ (Financial & Analytical Skills) with en average
contribation of 283, showing that fhe course strongly enhances students’ analytical and quantifative decisici-making
abilities. 03, C05, and CO6 show the highest average contribulion (2,001, reflecting their strang relevance to correlation &
regression analysis, hypothesis testing, and digital communication of slatistical findings.PSOL and PS04 show rmoderate
ulignment (1.50-1.67), indicating that the course supports managerial undersianding and decision-making. PS03 displays
limited alignment (1.33), as the course indirectly contributes to marketing and customer insights through data interpretation.
Cwverall, the mapping confinmis that the course significantly strengthens the analytical, guaniitetive, and decision-support
capabilitics required for business and manaperial roles, srrongly supporting PS02 and providing balanced eontributions Lo

PSO1 and PSOM. i i// \&%‘ u\}/ Q(ﬂ/ |
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Programme'(lass: BEA Year; First _ Bemester: First il
_ Group -2 (R) i
Course Cade: TO160604T | | Course Tirle: Business Economics | ||
[Coursepuicomes:

t;ﬂ!- To Understand and explain the nature, scope, and fundamental tools of Business Econcmics,)
and deseribe its relationship with other managerial and social science disciplines.
ﬁﬂﬁ- To Analyze the demand and its determinants. interpret clasticity concepts, and apply demand
forecasting metheds in basic managenal decision-making sitsations.

O3 To Interpret the production function, laws of variable proportions, relurns o scale, and
ompare various cosl concepls to analyze cost—output relationships in dillerenl time periods.

‘04 To Fvaluale different market structures, compare pricing stratcgics, and analyze the
implications of price discriminationunder different market conditions.

erial decisions.
O To Fxamine the concept, causes, and effects of inflation, and evaludle its impact an husingss

decizions.

F‘Qgﬁ To Assess profit concepls, profit maximization strategics, and perform break-cven analysis for
an

Credits: 3 I Compalsory

Max. Marks: 25°75 E Min. Passing Marks:
Total Mao. ol Leciures-Turorials-Practical (in hours per week): T-T-F: 20003 (i
4 r
L:“iL Tu-plts ND- i
. Leciures
Total=30

Introduction to Busingss Economics: Mature and Scope of Husiness Economics, ils '

relationship with other subjects, Fundamental Economic Teols-Oppoertunity eost
I concept, Incremental concept. Principle of time perspective, discounting principle gnd G
Equi-marginal principle, LAl DL
Demand Analysiz: Concept of Demand &;1;}-:5-; s determinanis. Price. Income &amp; |

| Substitution effects, Elaslicity of dem meaning, Lypes. medsurement  and §
sipnificance in managenol decisions, Revenue concepls.

Production and Cost Analysis; Meaning, Production funetion, Taw ofveriable
W | propurtion and laws of retum o scale, Various cost concepes and classification, Cust | -
oulpyt relatinaship in short run & long run, Cost curves, Economics amd diseconomiss I
al scale. i |
Pricing: Neture of market, Types of markets and their characteristics, Pricing under |
different market  structures—Perfect, Monapoly, Oligopoly #nd  Monopelistic |
competition, Price discrimination under monopoly competition. g
Profit Management & Inflation: Profit, Functions of profit, Profil maximization, Rreak
even unilysis. Elementary idea of Inflation
soggested Readinpgs:

l. ‘-,-'arg,n@,.- & Moheshward, Managerial Evonomics

2. bote Paul & Gupla, Moanagerial Economics: Consepls & cases

3. DN Dwivedi, Manageral Econmmics

4, D.C. Hupe, Managerial Economics

Sugpested Continuous Evaluation Methods:
1 addition to the theoretical inputs the course will be delivered through Assipnments. Presentation,
Group Discussions, This will instill in student a sense of decision making and practical learming.

Suggested equivilent onlins cOUTses: . ovineeer-aes sy

-

Concept of demand foreeasting and metheds of demand forecasting. . [l

3. 5. Peterson & Lewis, Manaperial Economics | _




CO:PO Mapping Matrix _ AR ] LR s S T
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Eﬁ EEEDEFABRERR AENE 1 3 || 1.8
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Seale: 3 = High, 2 = Maderate. | = Low, ) = No correlation
COLPO ATTINMENT SUMMARY
The CO-PO mapping for the Business Economics ceurse shows a strong and balanced aligrment between Colrse Chitcomes
(COs) and Program Oulcomes (POs). OO averages range from 150 10 200, while PO averages vary from LG e 5,00,
indicaring significant contributions to program objectives, Highest confributions are seen in POL, POZ, PO, and PO,
highlighting the course's focus on management knowledge, analytical ability, domain understanding, and strategic reasoning,
Maderate ulignment occurs in PO4, PO10, and PO, retlecting relevance o digital competence, sustainability, and hlslong
learning, whils lower comributions in PO7 and POB are expected given the course’s anzlytical ehig, €O, CO3, and 006
show the strongest alignment. emphasizing topics that develop economic analysis and decision-making skills. Overall, the
conrse effectively suppurls ence pragram outcomes in economic understanding, analytical skills, and sirategic thinking,
C-FSOMapping Matrix

| CO§\ PSOs | PSDI | ps02 rs03 PS04 Average | |
Col 2 2 | 2 175

coy 2 3 2 2 2.25

O3t 2 3 1 2 200 |
cod 2 2 2 3 238 | ||
st £ | 1 3 3as | ||
moew | 2 W 2 14 2 ECl
Average | 240 2.50 1.33 2.33 o0 |

Scale: 3= Illgh: 1 = Maderate, 1 = Low, 0= No correlation
COLPSO Altninment Summary

The CO—PS0 mutrix for RBusiness Eoonemics indicates strong alignment with PEO2 (2.50) and PS04 (2.33), reflecting the
subject’s analytical, decision-making. and economic evaluation components, The highest CO averages (2.15) appedr in £,

maximization. Overall CO wverages range from 175 o 2.25, signifying moderale o strong alitnnt- Amainment levels

COf, and COS, highlighting strong linkage with demand forecasting, markel structure analysis, peicing. and profi

suggest that CO2, COM, and COS5 achieve Level 3, due 1w analytical requiremens in furecasting, post—putpul relations, and

ficing strategics, while CO1, CO3. and COA achieve Level 2, indicating solid foundatienal undgrstanding and application
pricing Ri g
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Programme'Class: BBA Year: First

1
Semeater: Firgl

Ciroup -3(A)

Course Code: FOLe0ad3T
Course oulcomes:
- efing ethics, values. behavior, and arguments related 1o business cthics,
02 Explain Indian cthos, values, and work-lile philosophy.
:ﬂ Apply ethical and philosophical principles to corporate systems,

f_'_h_-: Evaluaie SR, stakeholder responsihilities, and social audir,
l_:l.'}-ﬁf Crawle l:[l'_li_f:_n_l_l'r_;lgncwurks and CSR. modelz for orpanizations,

Analyze the ethics—corporate excellence relationship and organizational culture

Course Title: Busirezs Cthics and Crovernance

i

Credifs: 3 |
Max. Marks: 25175 |

Campulsary

Min. Passing Marks;

Total o of Lectures-Tutorials-Practical (in hoaes per wieekh: LaT-P: 2400

Wit Tupics

T

Introdustion: Concepl and nature of ethics; ethics, values and hehaviour
1 development of =thics, relevance of ethics and walues Tn business

Arguments ogainst business cthics.

Work [ife in Indian Philnsopiy: Indian ethos for work e, Tndian values |
1] for the work place, Work-li i bulance, Ethos of Vedanta in

management, Higrarchizm az an organizational value.

Relationship betw=en Ethics & Corporate Excellence, quyjmt-z_.‘-'.-].i:r.qinn
Slatement, Code ol Ethics, Orgunizational Culture, TOM. Gandhian
Philosophy of Wewlth Management, Philosopiy of Trusiseship,
Gandhiji’s Seven Greatest Social Sins, Concepl of

knowledze management and wisdom management.

| Total=30

| Mo o Lesefures

Corporate Social Responsibility-Social Responsibiliny of buginess
v with respeet o differcnt stakeholders, Arguments Tor and against Social
responsibility of business, Social Audit,

| Sugsested Readings:
|, Kaur Tripat, Values Samp; Ethics in Management, Galgotia Publishers,
2. Chakruborty 5.k, Human vialues for Manageers
3. McCarthy, F.J., Basic Markefing

e

Suggeered Continuaus Evaluation Methods:

. Chakraborty 5. K., Ethics in Managemesit: A Yedantic Perspective, Uxford University Press.

| In addition Lo the thecretical inpuls the course will be delivered chrough Assizriments, Prazsencztion,
|_ Crroup Discussions. This will instill in student a sense of decision making and pracical leaming.|

Suggested equivalent oaline courses:

Further Sugguslﬂ:]'ls:




__l:_-l:-qfﬁ-j Mappime Malrix

COLVPO [ POL | POZ | PO3 [ PO4 [ POS [ POG | POT | POS | POY | POLO | POIT | Aversge
Con W i | | i % e [ | 2 .78
enEY [ 2 |k | | BT 2 | 1 | 1 i.su i
co T T T 3 | 2 ] [ T2 I| 75
coq 2 3 2 2 ENFER I | | 1 HRET 1.75
cosy | 2 T |2 | | H BT L HIETT R EE 5 1
i'f:nﬁ! e e~ R T T R W L
TAverspe | 217 | 147 | 1.83] 133 00| 283 200 L16 LI6| 1.46] 233| La |

Semle:d = High | 2= Moderate | | = Low | 0 = Mo cornelalion
CO-PO Attainment Summary | |

The CO-PO mapping shows a clear and meaningful alignmant hetween course nutcomes and progrumme DRLEOTIS, Witk PO
wverapes moging from 100 to 2.83 and CO averages from 1.50 10 2,25, indicating that cach Course Qutcome contribules
effectively 1o the overall programme geals. The strongest PO conributions are observed in PO& (283}, [ollowed by PO
(2,170, PO2 (2.0 7y and POLI (2.33), demanstrating that the course significantly enhances communication skills, foundational
manazernent knowledge, anatytical ahility, and lifelong learning. Armong the eourse nuteomes, C0O6 (2.25) shows the highest
alignment, followed by CO5 (1,92} and COL/CO3C04 (1.75), reflacting the course’s emphasis on ethical framework
creation, CSR evaluation, and analysis of sthics in organizational excellence. Lower buf relevant contributions appear in PO3
(1007 and POR-POID (1.14), indicating modest linkage with professional ethics, innovation, and social respossibility.
Crverall, the mapping confirms that the course sirungly supports key programme outcomes, ensuring talanced development of
ethical wnderstanding, analytical skills, communization competencies. and responsible managerial behaviour,

!EE 0 Mapping Mairix

Cojr o PSOI PSO2 PS03 PSO4 | Average | |
coff 2 | e | 2 .50

coy 2 | sl 150 |
gl 2 2 | 3 2,00

god ! i3 2 | 3 2,00

t:ng 2 3 | ; 3 [ ]] =3s

06 2 2 | 3 2.00
Average 2000 .83 1.00 2467 I.88

Eﬁ—["ﬂﬂﬁtmlnmtnt Summary

The CO-PE0 mapping [or Business Ethics and Govemance shows strong alignment with PEO4, where most 08 acone
between 2 and 3., reflecting (he subject’s focus on ethical decision-making, corporate responsibility, and managenal integrily.
PR also receives steady support with consistent scores of 2, showing that ethical principles coniribule directly o effective
business operations and organizational behaviour. Analytical skills under PRO2 show moderate glignment, partidularly in
COS, where evaluating CSR and social audils reguires deeper analysis, PS03 has the lowest contrilation becpuse the subject
emphusizes values and governgnce more than marketing or customer relations. CO3 has the highest row average (2.25],
hightighting ils strong link with CSR, stakeholder analvsis, and governance [rameworks, Columin averages show that PS04
{2.67) is the most stmmgly supported outcome overall. In summery, the course signilicantly strengthens ethical reasoning,
sovermance capahility, responsible management, and r:f_@-pm: citizenship.
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ProgramumeClass BBA Wear: Fiest Semestar: Flri

Group -3 B

Course Code: FOLO0G0GT Course Title: Computer| Applications | |
4 PSE DULOBITILS ' | '
[ Explain foundational concepts of compulers, components of computer systems, the program-development
cle, flowcharting, and software development processes — including prolessional and ethical considerations in
Usiness compuling
SO Demonsicate understanding of computer generalions, operating systems {including GUT gnsissnmants),
nd cdmmonly usad PC software packages [or business operations and entrepréneurial applications,
0% Create. formal, and collshoeate on professional business documcnts using word-processing  loals;
emonstrate ethical, feam-hased workHows and version control for business repurling,
04:] Develop and manage spreadshects using formulas, funcdons, chars, ind dilabase wols o support
inancial and enalytical decision-making for business and starmap secnarios. i .
O5g Diesign and deliver effective presentation graphics and collaborative presentalions using| presentation)
;aftware tn communicate business information clearky and persuasively.
C06§ Apply file-slructurs concepts, database management system principles, data hierarchy, dala
‘communication, sand networking [LARWAN, real-time, oiline/offling) (o manapge and zecure business
information systems wirth social responsihility. |

4

Credils: 3 ; 1 N L’:-}mpulscrr}' Il ik
Max. Marks: 25-75 Min. Passing Marks: i
Tosal Mo, of Lectures- Tulorials-Practical {in hours per wesk): L-T-f 2-0-00 [
Unit Toples Lr::tluu:t's
R Total=3|
Computer: An Intreduction, Computers in Business, Flements of Computer ]
system, Indian computing Envieonment, Managemenl of data processing systems in| |
I Busincss organizations, Programmes development cyele, flow charting, [ni:-ul - | :
Output anakhvsis y
Programming Concept, Software Development process.
Components of a computér system, Generalion ol cormputer and cornputers
I languages, personal  computers in Business, PC-softpare Packages,  An 2
[mtroduwe fion 1o Disk, (perating system and windows, |
GIT, Oiher system/softwares, i | i
Text Processing, soflware, Introduction to spreadsheer software, crealion of
spreadshect  application, Range, [ormulas, function data base functions in
Ll spreadsheet, {iraphics nn spreadsheet, modes of data processing, Heporfgeneration, L
Bresentation graphics, Creating & presentation. 1l
Compuler seftware system, software development process, files design & Report
desipn, Data files types, Master & Transsetion file, Data Hierarchy&amp; dula file
seruclune, Use of fles in Programming.
v Belevanee of Data base monagement system, dats base manager, dara 8
cornmenication, nerworking, LAMN &amp; WAN, Real Time Shanng, On line -E:.Llfl' |
line processing. e
fuggested Headings:
. P.K.Sinha &amp: P Sinha, Computer Fundamentals, BPE Fublication
2, V. Rajaraman, Computer Fundamentals, PHI
3. Tannenbaum, Computer Applications and Netwnrks
4. 'O Bnen, Management Infirmation Sy stems
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ing Matrix

P 1['(]4 II'Dﬁ L’Dﬁ I]'Oﬂ ¥ (PO 11 [Average |

11 e ol o L R [ A (O U 4 2 190

L2 iy 1 T e - 1 2 1.81

A S I - - GBS e o [ | 1 1.90

E::“ r LSy 2 1i3 L VR Rl - B A 2 2.00

354 1 2l ] 2 1 2 V313l )2 | | 1.81
Eiﬁf. o 0210 | = | i B - 1 2 .00 ||
Averape | 20 |216]2.16] 30 |15 |166) 05 ) 1.5 |23 '

i 1 - L6 1.40 ‘ |

Seale: 3 = High, 2 = Moderate, 1 = Low, 1 = No Correlation
COH PO ATTAINMENT SUMMARY

The CO-P0 attainment analysis indicates strong alignment befween the course ouicomes and the broader program
oulcomes, with students demonstrating solid proficiency in computer fundementals, software applications, digital
tnols, data management, and analylical progesses, The course etfectively supports key POs such as management
knowledge, problem analysis, digital competence, communication skills, and strategic thinking. Overall, students
achieved balanced and meaningfil amainment across all mapped POs, reflecting suecersful integration of
technological skills with monagerial and professional competencies essential for husiness n:m'ir:Fn menis.

0} PSO Mapping Matrix

PS0O1 PSO2 (PS03 PR Average

3 (1 T= 2 .00

b (lE 1 !. 2 1.75

i ! 2 o

i 3 | ¥ | 200

| 1 3 2 1.78

e L Tl

Average 2.33 167 1.5 2.0 .85

Scale: 3 = High, 2 = Madcerate, | = Low, 01 = No Correlation
clPso Atainment Suimary

The CO=PSO amainment analvsis demonstrates that the course oulcomes effectively support the development of
program-specific skills in BBA swdents. Leamers have shown strong competence in| applying management
principles 1o real-world operations (PSCH. anabyzing financial and business data for decisign-making (PS02),
designing and implementing  marketing  strategics (P803), and identifving  busingss Lm:u‘.nrtum'ti-:.u with
entrepreneurial and muanagerial competence (PSOM). Overall, the attainment reflects 2 balanced integration ol
compating knowledge with practical business applications, enabling students to effzctively translate digital and
anafytical skills into operational and strategic business contexis, '

-



EHA: First Year-Second Semester | |

-I"rﬁgrmnn]_c.'[‘.lass: BBA Yoear: First | | Semester; Second | |
Lo, Group -1{A)
Course Code: FUZOGOIT | Course Title: Organisational Behavior
Course outcomes:
B Understand the concepl, nalure, scope, and importance of Organizational Behavior in managing
eqple at wark.
Analyvee individual behavior in organizations incloding personality, perception, § I[lrlll:1!::i, learning |
d motivation,
03 Fxamine eroup behavior, team dynamics, leadership styles, power, politics, and conflict
IEl.iI"I':' cment in nrgﬂﬂliﬂlllFT.Ih
“valuate organizational culture, structure. communication, and change munagetment processes. .
‘Assess the role of Organizational Behavior in improving employes performance, job satisfaction,
‘and grganizational effectivencss. |
€068 Develop interpersonal skills, temwirk, lzadership qualides, and
ethical hehavier for effective organizational functioning.
Cradizs: 3 I Compulsory
Mlax. Marks: 25+73 Min. Passing Marks: | || [T
Taotal No. of Lectires-Tutorials-Practical (in hours per week); L-T-P: 200

Mo et Lggmarsy

Unid Topics Vo=
' [nt'n:-dur;tlun ~atunz and seope of OF, Challenges and opporiunities '
| for 0B, Organieation Guals, Models of OB, Impact of Global and Cultural diversity on 7
08, L
Individual Behavior: concept, Perscaalicy, Perception end its role in individual decision
11 making, Learning, Motivation, Hierarchy of needs theory, Theory X and Y,
Motivation- Llygiene theary, Vroom's expectancy theory.
Behavior Dynamicst Interpersonal behavior, Communication, Transaction -’tlli’ﬂ}"ilﬁl
The Johari Window, Leadership, Its Theories end prevailing leadership styles in [hdian
1 Crranisations, #
Grroup Behavior: Definition and clossification of Groups, Tvpes of Group Stnsctur
{iroup decision making, Teama Vs CGroups, Contemporary ss0es/in managing teams, |
Inter-proup problems in organizational growp dvnamics, Management of conflict, |
sunagement of Charpge: Change and Organisafional development, Resistance LEI'
L,hmge Approaches to managing urganizational ehange, Orgenisational cﬁ':clwlmm:- '
{(irganisational culture, Power and Polities in Organization, Quality of work life, Recent
| advances in OB,
Suggested Headings:
I Ranniz, WG, Orpanisation Developoent
2. Bresch [slwar, Uragraistion=The Framework al Sanagement
3. Dayal, Feith, Orgonisationa’ Developenent
4. Sharma, B A, Drnisacenal Theory and Behavior
| 5. Prasad, [.M,, Organisational Behavior C et .
'iugy:led Continuons Fvaluation Methods: é
In addition to the theonstical inputs the course will be delivered through Assignments, Presentaion, Group
Discussions. This will instill in student a sense of decision making and prectical lesmine. = | =
Suggested squivalent onling COUTEEs: ....iiiiimiin e || _
Further EI.I_H__r.'.\-“TIan T
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_E04F0 Mapping Matrix _ by

€osh FO1 | FO2 | PO3 | PO4 | POS | POS  POT | POS POY | POLD | POILI | .-’n.'fra:i
S QR T O S W (N . 8 T

R 3 2 i I 1 | 0 i | 2 1.4

3 3 2 =3 MINE | 3 [ 2 2 2.1 |
AT - B 1 | | [V 3| 2 2 1

3 2 2 T T I 1 2 3 2 Al

2 Fl 1 3] a 2 2 1 2 3 3 Bl

Averape | 2%3| 28| 3] 2] 1sTad|naT(e33]| 25| 217[ 217 L

Seale: 3 = ligh | 2= Moderate | 1 = Low | ) = No comelation ‘

COLPO Attainment Summary

The CO-PO mapping for Orgenizational Behavioe shows strong alignment with POL (Mangpement Knowledgs), POZ
{Problem Analysis), P03 (Business Envicnnment Understending), and PO9 (Critical Thinking & Decision-Making). CO3,
OS5, and CO% record the hiphest attainment due 1o their foces on leadership, teamwork, motivation, and interpersonal
cffectiveness. Cumpared o other theory-uriented subjects, Urpanizational Behavior demonstrates sirnnger linkage with o7

i Teamwork) and PO 10 {Ethics & Social Responsibility).

Mﬁfﬁh‘fupping_}f[ﬁtﬁ_r P
'ési:rs-. PSO1 | PSOZ | PSO3 | PSO4 | Average
gy | - 2| | 2 1.75
2 3 L 2 2
2 3 i 2 2
ok 3 | 3 125
o |1 1| L E 2
2 2 1| 3 Y
Average 2 25 | 2.33 Lue |

Scale:3 = High | 2 = Moderate | 1 = Low | 0 = No correlation

COEPSO Attainment Summary

The CO-PSO mapping for Organizatonal Behavior indicates strong alignment with PSOZ (2.50) and [P0 (2.33),
highlighting the sukject’s contribution o managerial competence, leadership development, teamrwork, and orgasizational
effectiveness, CO% dnd CO6 show the highest arainment due o emphasis on group dyhiamics, leadership, interpersonal skills,
and cthical hehavior. Overall CO averages range from 1.75 1o 2.25. reflecting moderats to strong atiinment of program-

specific putcomes. |




e L ———— [ = - - |
L Programme’Class: BEA | Year: Second | Bemesier Hchm;l

Crroup -1}

Course Code: FO2606021 | Course Title:  Business Finance |
E.Znurs-: o e OaTes
EO14 Deiine the fundamental concepts of business (inance, financial management, t'lnﬂ.rlll:-: functions

and the abjectives of financial decision-making.
029 Explain the principles of Time Value of Money and interprel compounding and discounting
cchniques used in financial decisions, 3
WOFE Apply capital budgeting techniques such as Puyback Period, Mel Present Value (NPY), Intemal
Kate of Return (IRR), and Accounting Rate of Heturn (ARR) to evaluate investment decisinns.
‘043 Analyze financing decisions related to capitalization, cost of capital, Weighted Average Cost
of Capital (WACC), and capital structure theories.
05 Evaluate dividend decisions using Walter's Model, Gordon's Model, and Mpdighiani-Millen
(MM approach, and assess the determinants of dividend policy. r
CO: Develup effective warking capital management strategies and design sultabic approaches fof Fnancing
gummenl azsets,

| . Credits: 3 Coampulsory
bl Marks, 25475 ! o I8 F_'Es‘sing_!»iuﬂ-:,&: {{]
Total No. of Lectures-Tusorials-Practical {in hours per week): L-T-F: 2-0-0 el
: Mo, of Lesiures
Umiit Topics Tu:!l.al-_m

[miroduction o Business Finance: Concept of Business Finance and
Financial management, Finance [unctions, objectives of financia |

i management- Profitability vs. Shareholder wealth maximization. Time Lo
Value of Money = Compounding &amp; Discounting.

Investment Decisions: Capital Budgeting-Payback, NPV, [RR and ARR

methiads and their practical apglications. _ [
Financing Decision: Capitalization Concept, Basis of Capialization, [
1 consequences and remedies of over and under capitalizalion, Cost of o
Capital, WACC, Determinants of Capital streclure, Capital structurs :
| theories, _
Dividend Decision: Concept &amp; relevanes of dividend decision,
L Dividend Models-Walter's, Gordom's  and MM Hypothesis, 1

| Diividend policy-determinants of dividend policy.. _
BManagement of Working Capital: Concepis of waorking capital,
v Approgches (o the financing of current Assets, Managemeni of different | |
: | components of werking capital. . | .
Suppesied Readings:
1. Maheshwan 5.8, Financial Management
7. Khan aful Jain, Financial #anagement
3, Singh H.K., Business Finance { il 1 | (1]
Sugpested Continuous Evaluation Methods:
In addition to rhe theoretical inputs the course will be delivered through Assignments, Presenlation,
Group Discussions, This will instill in student a sense of decision muking and practical leaming.
Suppested equivalent online eourses:

Furthwer Suggestions:




?q-
Et.‘.-_j_l Mpppine Matrix

[ndicator: 1 — High correlation 2 — Moderate correlation 1 - Lew comelation O — Mo aoreelation

COE-PO Attainment Summary

The OO PO mapping shews & clear and meaningful alignment berween course pulcomes gnd programme ouEnmes, with O
averypes ranging from 100 w0 217 and CO averages from §45 0 191, indigaling that each Coursg Cwicome contributes
effectively o the intended programme goels, The stroagesl PO contributions appear in PO1 (2171 POR2 {2170, POS (2.1 T
and POY {217, demonstrating that the course sianificantly strengthens financial knowledge, analylical skills, tool-bused
competence. and strategic decision-making abilities. CO4 (1.81) ghows the highest aliginet, folloped by COF and CO6
{1823, highlighting s course's emphasia an financinl analysis. investmen svaluacion, pnd working ;:Ei‘.-iul planning, Crerall,

oL ror | POz r-n3|m4|m5 POG | POT | POB | POY | PO POLL
coill + LElTE Ml 1 | ! | | 2
coz | 3| 8 E ol & el | 1 2 | 2
co¥ T RERIEN I T e A {2
CO4 2 al [ 2 3 | 1 I 2 3- I. | 2
:1;1351. > [ 2l [k Bz ¢ Wig | : { || 2 | Epd | '
Cos! - - U | I L g 2] [ 2 J.s:_:_
Average | 220 220 | LBO | 2.20 | Lo L0020 | LEe [ 220 | L0p || I 1.68 :
|

the rnapping confirns that the Dugsiness Finance course supports balanced academic and feszionul competency
development across key financial domains.

COIP S0 Mapping Matrix | | Si8 |

|

COY'Y PO T PSOI PRO2 PSO3 PS5O Average :

ol 2 2 | 3 ME S50

coi? | 3 i 3 1.7%
coW 2 3 L0 | 200

B S 2 3 i 3 3315 ||
| Fos? = . 3 t 2 200
O _ 3 3 ! 3 11 1] A
Avermze (| i 2.83 1.04 | 233 [ 2.0

COLPSO Attainment Sumrmary

The CO=I'S0 mapping for Business Finance shows very strong albrnment with PSO2, wherg all COs comsislently
score 2 or 3. reflecting the subjoct’s analvtical nature and emphasis on [inancial decision-making. PS04 alse
receives strong support, especially in CO4 and O, highlighting the role of Mnance i strafegic and managerial
decisions such as cost of capital, copital structure, and working capital management, PSSO shows steady
contributions because financial planning and decision-making are essential parts of business pperations, PRO3 hos
minimal alignment, as the subject focuses more an financiel management thon marketing or customer pelations
06 shows the highast contribution with a row average al 2,50, demanstrating strong intdgration of ahalytical
operational, and managerial financial skills, Column averages show PSOZ (2.83) as the strongesl Supportec
auteome overall, 1 summary, the subject significantly builds students’ financial analysis euhubilities, strengthen:
strategic finuncial decision-making, and enhances managerial compelene in business finance
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Yoear: Year; Firse |

Pt:!:_lgmmm-:-'clussl BEA

Group -2(A) _

Semester: Secoml |

Cuurse Code: FO260603T

Course Titlz:  Human Resource Development

{Course dutcomes:
(0 Understand and explain the concepls, importance, benefits, and distinctions of
svelopment (HRD) from [Tuman Resource hanagement (HEM), including the slmuciure
FStams.
'-IJ‘H Analyze and apply potential sppraizal metheds, assess training needs, and design
rrems using various training methodologies and evaluation techoiguees,
K!Dai Evaluate job enrichment principles, implemest job redesign sirabegies, and manugs
imprive smployee satistaction and erganizational productivicy.

{Tij-;l!.d;ppjy hugman resource accounting methods, manage career development pathways, ar] Frmprlement

tress mansgement interventions for organizatdonal effectivencss,
& Develop coenprehensive [IRD steatogies thal inegrase manapenient develomment,
appraisal, and career management for long-tzrm orpamizational success,

ssychological implicarions of human resource devalopmant initinlives on ermplovee well-bel
forganizatiomal culire.

Humrn Hesouce
and

elfedtive training

guality circles L)

iraining, potenticl

nle at KLY

Co6? Demonstzale eritical thinking and ethical devision-making in HRD practices, recognizing e social amd
1n and

Credits: 3 Compulsory

B, Mlarks: 25475

EAin, I“n.:.:.inE_h-'[urL:i-:

Teotal Mo, of Leewures-Tutorials-Practical {in hours per week): 1-T-P: 2-(01)

Unit Topies

Pin. of Lectures

Thtal=30

HREL: Cuneept, importance, benefits und ils distinction from HRM, focus
1 ol HRET Syseem, Structure of HRID Bystem, Role of HRL manpower,
Munagesnent Development: Concept, need, management developrent
methods.

Totential Appraial: Concept, need, objectves. methods and {bstoces:
Training: Meaning, role, 135e3sing needs for fraining, organizing rining
progmmmes, raining methods, evaluation of

LTaniing, 5 ;
Jobs Enrichmend; Concept. Principles, steps (or jub enrichment, hurdles in

job enrichment, making job enrichment offective, job and work nedesiyn,
. im | Quatity Circles: Concepl, structure, training in quality circle, pruhlzm
solving technigues. rule of manegement, trade uion andworkers, qualine

circles in Tndia.

I

HRA: Introduction, scope, lmitations, methods. Management of Caresrs.)
Siress Management: Taefinition, poteitial, sources of stress, consequences)
i siress, MANAZINE siness,

v

Supgested Headings:
|, Dipak Kumar Bhattachary s, Human Resource Management
2, Amun Monappa, Managing Human Resource
3. P.Subba Rao, Lssential of HRM and Industrial Helations

4. .8 Memoria, Personnel Management
Suppested Conlintioms Frealustion Merhods:

| T addition to the theneetical Inpus the course will e delivered througi Assignments, Presgatatipn,
| Group Discussions. This will instill in student a sense of decision making and practical leanning.

TN

4




[ COs\ POs FO1 FO2 | PO3 | PO4 [POS | P06 | FOT | POR [ POS [ PO10 | BO11 | Average
col? ST TEC TR | T8 S kd hE 1 1 qa] e ST Tis1
Coy AN & I " £ T 2 ] 1 3 1.7
(go3y UV B 1E E e R R | R : 1.9
©od P b Y 1T Y - RN T £ S RN -2 = g | [2r ]
| CO% =TT G TE T2 @ 3 12 (El e 288
06" EREELEEE s e o 2 f3|']a 2027
Average 267 (150 150 | 150 | 233 | 1.83 | 233 | 1.50 | 2.33 217 283 |23

COyPD Mapping Matrix

l:_EIH_'I Attaimment Swmmary

The CO-PCY mapping foe Human Hesoupce Development demonsriraies o sirong and well-balanced alignmant with core
peogram culcomes. The eourse sipnilficantly contributes to managernent knowladge, problem apalysis, lifelong lcarning,
othics, leadership development, and critical decision-making kills. CO5 shows the SArOrgEss alignment. due to its
comprehensive focus on integrating all [IRD tunetions for orpanizationnl effectivencss. Moderdte alignmenl with cthics,
teamwark, and smategic thinking reflects HRTYs people-centric appruach. Lower linkage with business enviromment, digital
tonls, and entreprencurship is expected due to the behavioral and developmental arientation of the subject,

COPSC Mapping Matrix

g P50 P01 PS0O2 PS03 P54 | Average B,
% 3 | 1 z 1.75
i 1 2 2 2 |2.25
oy 2 x 2 2 (175 &
cow 3 2 | 3 225 | | |
3 2 [ 1 3 2.25 =
Eov RS : s o
Average | 2.67 1.50 | 1.50 2.50 2.04
m&ﬂ Attainment Summary

The CO-PSO mapping for Humun Resource Development indicates strong alignment with PSO1 (Business Operations
Ablliy - 2.67)and PS04 (Entreprencurial & Managerial Compeience - 2.30), reflecting the subject’s cmpisazis on
practical HRLD operations and managerial competencies in managing human resources effectively. CO3 repards the hiphest
attninment dus (o its focus an comprehensive HRT) strategy development, (verall ©O averages renge from 1,73 w 2.25,
indicating moderate o strong altainnent. 1he course elfectively strengthens students' HERTY awarencss, analytical thinking.
and professional competence required for business adminisiration oles.
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Propramme/Class: BBA || Year:Year:Fiesl =~ | Semestér: Second
- Group -I(B) | |
Course Code: FO260604T | Course Title:  Marketing Theory and Practicas
Course outcomes: '
ldersland and explain core marketing concepls, principles, consumer behavior thepries, and the
volution of mareting management philosophies. |

Analyze market segmentation strategics, target mrket seleclion, and positioning techaigiies 1o develop
ective marketing plans. I

pply the marketing mixn [ramework (4Ps: Product, Price, Flace. Promotion) to design integrated|
marketing strategies for different market situations. .
pOsaEvaluate distribution channel structures, retail strategies, and logistics sysiems o oplintize peoduct
availability and customer conveniznce. [

CO8 Develop promotional stralepies using adveriising, sales promotion, personal selling, and dizital
marketing oals for beand communication and customer engagement. '
i Demonsirale straiepgic marketing decizion-making, ethical considerptions,

itnd cuslomer-¢eniric approachas for sustinable competitive advantage, | Il ]

Credits; 3 s Compulsory
Max. Marks: 25475 _ Min. Passing Marks:
Taral Wo. of Lectures-Tulorinls-Proctieal (in hours per week): L-T-F: 2-0-0
Vi | Mo, of Lectures
| Total=30

Umit Topics

Tritroducti on 1o Merketmg: Delinition, natune, scope Samp; importance of .
1 Marketing Management, Core concepts of marketing: selling concept,
production concept, modern marketing concepd, societnl marketing. |

|

| Market sepmentation: Concept, basia of segmenlation, its [mporlance in
I marketing: Targeting: Concept, Types, Importance; Positigning: =
Concept, Imporance, Brand positivning, Repositioning, _
Marketing Mix: Product — Product Mix, New Product development, Lypes
of product, Product lite eycle, Branding and packaging, Distribulion I
I Conecepl, imporiance, different types of distribution Channels,
Marketing Mix: Prive - Meaning, objective, factors mfluencing pricing,
methads af pricing Mromoetion - Promotional mix. tools,
uhjeclives, media selection & manegement

| Marketing Rescarch: Importanee, Process &amp: Scope. Marketing
v Information System: Meaning, Importance and Scope. Consiimer

Rehaviours: Concept, Importance and Factors influencing consume
Hehaviour. |

=

1
Suggested Readings: | |
1. Philip Kotlar, Markeling Mgt. (PHI
2. Etzat, Walker, Stanton, Marketing

3. Bajun Saxena. Markeling Management

Suggrested Continuaus Evaluation Methnds:

in addicion th the thenretical inpats the course will b delivered (hreuph Assipnments, Pr:s:ntatf-r_un:
Group Descusgions. This will instill in student a sense of decision making and practival learning,

—— 2=

Supgested equivalent online courses:

oo~ 7




COPO Mapping Matrix _ _ L
PDI | POL| P03 PO4 | PDS | POG | POT | POS P09 | POLD | POL1 _-h'i:(ru.gﬂ

=[PP TElhe o IE T E 2 R EY TN

N (Bl (|3 T e e (12 3| | | 248

E3 ksl EHITEE (B 12 e % F (2 2 145

el TR fE [ T O [ 2 T2

R R EEENIE 3]3S

2 3 3 2 3 3 2 3 3 3 3 |’..."H.E'.fl’n
Average | 283 [2.67 [2.67 | 2.07 [ 1.83 | 2.17 | 1.83 | 2.50 | 2.67 [ 200 | 2.67 | 241

Seale: 3= High, 2 = Mu-d.mlﬁ,-l = Low. Il = Ma comrelation

i.".{_ﬂF"l'! Attainment Summary

The CO-PC mapping | for Marketing Theory & Practices demenstrates a strong and well-halanced alignment with core
program outcames, Thie course significantly contributzs to management knowledge, problem analysis, business environment
understanding, critical decizsion-making skills, and lifcleng leaming. €04 shows the strongest alignment due to its emphasis
on stretegic marketing, ethics, and customer-centric approaches. CO3 demonstiates cxecllent integration of promotional
strategies with digital tools and jnnovation, Moderate alignment with medem tonls and communication reflects the evolving
digital marketing landscape. Lower linkage with ethics amd teamwork 15 expecred duc o the strategic and pnalytical
nricntation of the subject.

CO9PS0 Mapping Matrix

0" PSOs [ PSON PsO2 PSO3 | PROM4 | | Average
oW 2 | 3 2 HET
cox 3 | 3 3 | 2i50
CoX “-1 | 3 2 2028
ESILT 3 2 2 12 2125
| CO% ! 2 | 3 E 2.25
| 067 2 2 3 3 2.50
Average | 2.50 1.33 2.83 2.50 2.29

Scale: 3 — High, 2 — Moderate, | = Low, 0 = No correlation

COFPSO Attainment Summary
The CO-PS0 mapping far Marketing Theory & Pracrices indicates strong alipnment with PR3O (Marketing & Cisgmer

Relationship Skills - 2.83), PEO1 (Pusiness Operatdons Abilicy - 2.500, and PS04 {Entrepreneurial & Managerial Cnmp-etih-zm
- 1.50), reflecting (he subjsct’s core emphasis on marketing simateries and customer engagement. CO6 and CO2 record the”

highest attainment due to their focus on sirutegic decision-moking and market segmentation excellence, Overall OO averages
rafige from 200 to 2 50, indicating strong attainment. The course effectively) strengthens students’' marketing awareness,
strategic thinking, and professional competence required for business administration mles.
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Programme’'Class: BBA | | Yeur: Year: First Bemesier: Fh:uﬂ.md
I

Garoup -3(A)

Course Code: FO260605T Course Title:  Business Mathematics

Coan ouicomes:

COH Understand Basic matrix concepts and apply matrix operations in solving business-related mathematizal
rablems,

; ﬂﬁppl_‘_-' matrix inverse, rank, and Gaussian elimination technigues o solve systems of linear pquaticns
ed in business applications.

O3 Apply mathematical tools such as percentage, ratio—proportion, aversges, and mathematical series for

Wsiness Computations.

#Usz set | theory, permulation, wnd combination techniques to anilyee business situations imvolving

lassi lication, counting, and decision-making,

CO38 Apply differentiation and Integration concepts, including maxima und minima, o solve buginess

optimization and prowth-related problems.

COECommunicate mathemalical results etfectively using digital wols end collaborate in teams for solving

{@nalylical business problems. |

Credits; 3 .| Compulsory L
Masx. Marks: 25175 | Min, Passimg Marks: |
Total Mo. of T.ectures-Tutorials-Practical {in howrs per weekl: L-T-P: 2-4-( |

i [T I11h.-i:!tlli.ll'l.5
Tolal=30

Unit Topics

Matrix:  Introduction, .SquE Matriz, Row Matri, Colwmn Matrix
Diagonal Matrix, Identity Maibrix, Addition, Sobmaction &amp
Multiplication of Mairx, Use of Matrx in Business, Mathematical 9
Inducticn,

Inverse of Matrix, Rank of Matrix, Solution to & system of equarion
| by the ad-joint mairix merthods & Opassian Climinacion Method.
Percenlage, Ratio and Proportion, Average, Mathematical Series-

1 Arithmeti¢, Geometric & Harmaonic, Simple [nterest & Compound 3
| Interes] | : -
FL] tl'rl!m'}r.'. Motation of Sets, Bmnglelen Set. Finite Set, Infinite Set, J.'.quuj
m S Mull Bet, Subset, Proper Subser, Universal Sct, Union of Seis, Inters i
section of Scts, Use of set theory in basiness, Permutation '
£ Comhination,

Concepl of Differentiation and Integration, Maxima and Minima in |
Differentialion, Application of Differentiation & Integration in Business & |
| [Mo proof of theorems, etc.)

v

Suppested Headings:
| . Mehta &amp; Madnani, Mathematics for Economics

2. Mongia, Mathematics for Eeonomics
3. Zuminsddin, Business Mathematics

4. Raghavachari, Mathematics for Mammgement

Suggested Continuous Evaluation Methods:
In addition o the theoretical inputs the cuurse will be delivered through Assignments, Presentation,
Group Discussions. This will instill in student a sense of decision making and practical learning.

S S |
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COLPO Mapping Matrix

gﬁﬁ PO1 | PD2 PO3 | POM | POS | PO6 | POT | PO | POY | POLO | FOLL Average
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COM O Attainment Summary

The CO-PO atainment analvsis for Business Mathematics demonstrales strong alignment with analytical, guantitative, and
problem-solving competencies. The course significantly contributes to key Program Culcomes such ns PO (Manzgement
Knowledge), PO2 (Problem Analysis), P04 (Modem Tools & Dipital Competence). PO? (Critigal Thinking), and PO11
{Lifelong Leaming). Moderste contributions are observed in PO3 and PO, reflecting adequate cofinestions to business
domain endesstanding and communication skills, As expected for a technical| gnd| skill-based course, minimal linkage is
ohserved with POS, PO7, POE, and POI0, which comespond to ethical ¢oncerns, tcamwork, enireprencurship, and
austainabilite—arens not directly influenced by the mathematical content. Uverall, Lhe Business Mathematics course exhibis
a balaneed and well-justified alignment with the program’s expected outcomes.

OO PSO:Mupping Matrix

| €05 P50s_| PSOI1 pPso2 [ PS03 PS04 Average |
£0W 2 2 | Gl 15
02 z 13 ! 2 2.00 H
©o3 2 3 2 2 225

O f 2 2 2 2 | 2.00

CO¥ ! 3 | 2 LTS | 4
oG (1] 2 2 2 [ 200

Avernge 200 2,50 1.50 T 200 | 2.00 ]
Scale: 3 = High, 2 = Moderute, 1 = Low, {l = Mo correlation

LFPSOY Summary

The CO-PS0 matrix demaonstrates strong alignment heoween mathematical competencies and prograr-specific outtomues,
High contributions are visible in PSO2 (2.50) due to the analytical nulure of marrices, equations, and dalculus, Cwverall CO
averages range from 1.50 to 2,25, indicating moderate fo strong alignment. Altanment levels sho that CO2, CO3 strongly
support propram outcomes, schieving Level 3, while others maintain solid Lawel 2 perfommance, The F%l:l aftainment levels
confimm balanced development acnoss analyvtical, managerial, and operational compelencies. |
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| ProgrammeClass: BBA Year: Year: First | _ Hernaster: Second
Giroup =18

| Course Code: FI260606T | Course Title:  Advertising Management

Course outcamas: |

1§ Define the basic concepts of advertising, its scope, importance, and its role in the social and

nomic development of India.

¥ Fxplain the concept of Incgrated Marketing Communication {IMC), the |n:ﬂrl‘l|H1Jn1'-2-'=llinl'l

rocess, the communication mix. and the importance ol branding in advertising,.

=037 Apply promoticnal objective-setting methods such as DAGMAR and advertising budget

Hoeation techniques.

P04 Analyee different types ol advertising copy, components, creativity, and mn:[:lla plannin

n-ate: izs wsed in advertising. EI
luate advertising effectivencss through research methods, testing techniques, and market

I:'l."ElLI.-:kl]l!'JI!I: tools.

E06INevelop advertising stratcgies suitable for both national and international markets, integrating crealivity,

media enix, and sthical considarations. ; 3 i [ 1
Credits: 3 - Compulsory L

hnz. Blarks: 25475 Min. Pussing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-1": Z-0-0) |
['1n. ol Lectures
Total=3

Unit Toplcs

Advertising: Inroduction, Scope, impartance in business : Role of
advertising in social and economic development of India: Frhics
1 and truths in Indian Advertising. 9

. :Intr_g.j_l,:d Cormmunication Mix (IMCj-meaning, importance;

il Communication Meaning, impertance, process, communication mix-
components, role in marketing, Branding-meaning, imporlance in
advertising, [N I I |
Pramorional objeclives — importance determiration of pramot ol | |

1] objectives, seiting objective DAGMAR; Advertising Budget impartunce,

establishing the budger- approeches allocstion of hudget.

Advertising Copy-meaning componenis Types of Hfl‘rﬂ'tt."-‘:]nb COPY,

v Hmportance of | creativity in advestising; Media planfing-impostance,

strategies, media mix. Advertising reseerch importance,  testing |

advertising  effectivencss  markel  testing  for eds;  Intemational

Advertising-imporlance, innernational V's local advertising. | )

Suggested Readings:

» Adhvertising and Promotion George E, Beich & Michael A, Belch. T.M.H.
» Advertising Management, Coneept and Cases Manendra Mohun TMH
= Advertising Management Rajecv Batra, PT11

| Sugpested Continuous Evaluation Methods:

In additivn to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group [Mscussions. This will instill in student a sense ol decision making and practical learsin.
Suggested equivalent online courses:
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C-PO Mapping Matrix 3 ]

":;Dﬂ'“ pO1 | PO? | PO3 | PO | POS | POE | POT | POB | POY | POIO | POLL | Averag
B s s dlT [Tz 2 Ve v ot [Jz) ]|t
o d z 2 2 2 | 3 | I 1 | p. :;'3 |
K03l | : . (N S | 1 | x| 22 ! 2 Lo |
coad a | a2 |3 BIE | 2 |3 | o] ]z ]] 2l
cos! s | 3]z || O O A 12 ] o
Eod 2 2|3 28 IEFRIFRE U E 2 3 136

Averape | 2,20 | 2.50 | 2.20 | 2.30 | 1.50 | L0 120 | 1,70 | 230 | 133 | 217 1.92

CAFPO Attainment Summary

The CO-PO mupping shows a meaninglul and well-structured  aligniment hetween coursd ouficomes and progrimme
outcumes, with PO averages ranging from 1,17 te 2.50 and CO averages from 161 to 236, indiciling strong contribution of
each Course Cutcome to programme objectives. The highest PO contribulions appear m P02 (250, PO4.(2.33), POY (2.33),
and PO1POIPOGTON | (2.17) demonsirating that the course significantly strenstherns aralytical ahility, digital/media tool
competence, stralepic decision-making, foundasienal management knowledge, communication skills, and ot nuous
leaming., Among the COs, COG6 (2.36) shews the strongest alignment, fellowsd by CO4 {2,003 and CO3C0E (1.91),
highlighting the course's emphasis on crealivity, media stralegy, achvertising research. and promotional planning, Overall, the
mapping confirms that the Advertising course effectively suppors comprehensive ncademie, professional, and creative
competency development in alignment with programme ouleomes,

COLPSO Mapping Matix .
CO psn | PO | P502 PS03 PS04 Avernge
col ! 2 1 3 o T
| Near 2 ] ] 2 z;;ugl
___Goay : 211 L . 2 2 72l .
3] 2 ] 3 2.25
' | 3 2 2 200
' b, 2 2 3 3 i aee | |
| Averafic | 1.83 20 2.67 2.17) I

GO-PSO Altainment Summary

The CO-PSO mapping for Adverlising Management shows that the course strongly supports marketing and
customer relationship skills (PS0O3), as most outcames seore high in this arca. The subject :ﬂ: contributes well to
entreprencurial and manegerial competence (PSUM), especially in COB, which inteprales creativity, global markets,
and ethical considerations. Analytical and financial skills (P502) are moderately supported through budgeting,
research, and effectivencss evaluation in CO3 and CO3. Business operations ability (P501) shows consisient yet
maoderate alignment because advertising plays an important role in organizational communication and branding.
(0K has the highest contribution, reflecting advanced mastery ol stratepic advertising. Column averages show
PS03 as the strongest arca overall. Together, the mapping indicates that the subjeet develops markeling expertise,
analytical thinking, creativity, and strategic decision-making abilitics in students.
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BEA: Secomd Year-Third Semester |

Frogrammarlass: BRA Y car: Second ' Semester; Thirdl
|

Group -1{A)

Course Code: FO3a0G01T Course Title: Management & Cost Accounting

Course vutcomes:

O Understand the meaning, nature, scope and functions of Management Accounling and il relativaship
ith Financial and Cost Accounting.

EEE.J Apply cusl soeuunling somepls, classilications, and technigues in matenal, labour, and overhwad

Caeslifg.

CO3dPrepare cost sheets, process costing statements, and conlracl cosling :;lL;l;-;Junla_I'l.'-r product costing,

%Appl}' marginzl costing and abzerpbion costing lechniques lor managerial decision-making.

Analyvze cost-volume-profil nelalionships and condocl break-even analy sis loe busines: planning,
F Communicare costing information effectively using digital tools and collaborate in teams for solving
manaperial accounliog probiemns.

Credils: 3 Compiilsory
Max. Marks: 35+75 54 Min. Passing Marks: |
Total Mo, of [éctures-Tutnrials-Practical {in hours per week}: L-T-F: 3-3-01 |
Mo, of
Llmit Topica .coturss
Total—30
Tntendusction: Meaning, Mature and Scope of Management Accounting, Functions
I [Kelationzhip of Management Accounting, Financial Accounting and Cost E
Accounling
st Accounting: Nature and Scope of Cost Accounting, Cost concepts and
I1 elnssifications, Merhods and Technigues, Installation ot a Coating System; L
' peounting lor Material, Labour and Chverheads |
raduct Costing: Single unit costing-preparation of cosl shest, Brovess cosling. | |
11 ([ &

IF:J‘H]ETI].-E[ costing | Elementary numerical problems)
v ,u[a_n__-,inai Costing and Absorption Costing, Break-even analvsis, T

TR e -

-F-:_uggcﬁn:d Readings:
1. Mahcshwari 5. M., Advanced Problem and Solutions in Cost Accounting

2. Khan & Jain, Management Accounting

3. Gugta, 5.P,, Management Accounting
Suggested Continuous Evaluation Methods:

Supsested soquivalent online coursss:

Furiher Suggeslions:




COAPO MAPPING MATHRIX ) _ il
€0sl | po1 | po2 | PO3 m¢|m5lpm|m-:-mﬂ-rm PO | POLT | Average
i | 3 [/ [ (3 N I T W O 1 2 170
- | 3 153 2 2 I e - | = 1 2 L0
g%% o ) B R R OB B e G B i 2 || 1.s0
' 3 3 L] 2 i R | 3 1 2 1.70
Rl Rl T 1 B 1.80
W B o T R | 3 2.00
Average | 253 [ 2.67 | 1.83 [ 2.00 | 083 | 1.50 [ 0.50 | 0.33 | 2.67 | 0.83 | 2.17 1.75

:n_-i.';'ﬁle:'i = High, 2 = Moderate, 1= Low, 0 = No correlation

LOP0 Artainment Summary

The CO<PO mapping for Management and Cost Accounling demonstrales strong alignment with eritical managerial
competencies. The course significantly contributes to PO1 (Management Knowledpe), FO2 (Problem: Anadysis), P04
iModern Teols), PO9 (Critical Thinking), and POILL (Lifelong Learning), reflecting the analytical add decisiontorientad
nature of the subject. Moderate contributions to PO3 and P06 indicate integration vl domain knowledge|and communicatinn
skills through preparatice of cost shests, process accounts, wnd analytical repons. As expected injan accouning-oriented
enurze, minimal linkage is observed with PO, PO7, POR, and PO1G, which are not direclly atldressod in the svilabos.
Oreerall, the course exhibits a well-balanced and justifiable alignment with essential pregram uuTERmes.

EOPSO Mapping Matrix _ _
?ih\ P50s | FSOIL | P302 PS03 | PO Average
cor 2 ' 2 ’ 1 | L0
TOE 2 I 3 | Z] 2.00
COx 2 3 | 2 200 | | |
%_ 2 3 il 3 .15

| 2 3 | 3 135
e | 12 2 | 2 ECARE
Average | 2.00 2.67 L. <% F A A RN

Seale: 3 = High, 2 = Moderate, 1 = Low, i = Nn correlation

EEEPSCr Allainment Summary L

The CO-PSO matrix shows strong alignment between Management Accounting skills and prpgra -spacilic | purgomes,
especially with PS02 (2.67) dug to the analytical and financisl nuture of costing, CV P analysis, ::#u:l decisior-making lools,
004 and CO5 demenstrate the highest alipniment(2.25), reflecting their importance in managesial decision-making, CO
averapes range from 1.50 to 2.25, indicating moderate to strong alignmeant acrogs ouioomes,
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Programme/Class: BBA Year Second Semester: Third |
Growp - 1R | AR
Course Code: FOR60602T Course Title: Business Law ' L]
Cnurse oulcomes;

Understand and explain the pature, scope, and cbjectives of Dusiness Law and its rolg |
gulating business transactions in India.

+ Interprel the provisions of the Indian Contract Act, 1872, and analyze the [Drmation,
erfomance, brcach of contracts, and remedizs available under law. |
Apply the provisions of the Sale of Goods Act, 1930, in determining rights and obligations bt
'I:nu]r ers and sellers in commercial transactions.

i Analvze negotisble instruments under the Megotiable Instruments Act, [881) including
endorsement, negotiation, dishenowr, and discharge of instrumenis.

. Evaluate the legal framework governing companies under the Companies Act including
formation, management, share capital, meetings, and winding up.
@606z Develop legal reasoning, compliance awareness, and cthical understanding for effective
managerial decision-making in business situntions.

!

Credits: 3 Compulsory, | |
['.-Ia.u Marks: 23475 Mlin. Passing Marks: I I
Total No. of Lecturss- Tutorials-I"ractical (in hours per week): L-T-P: 1-341 |
_ | Mo, of
Uit Tapics Lecmures
Total-30

THe Indian Contract Act 1872: Scope of the Act, Essentinl of A Valid
I Cantract, Agreement, Performance of Cositracts, Breach of Contract &Remedies, 8
uasi=-Contracts HH

|

I The Sale of Good Act, 1930 Formation of Contract, Conditivns & Warranries,

Rights of an Unpaid Seller, Performance r.-ft'i'u: Contract of Sule

_| The Nesotisble [hstruments Act, 1881: Mawre and Types of negoriahlc
(11 instruments, Megotiation and Assignment, lolder-in-Due Course, Dishonour & |

and Discharpe of Nepotiable Instrument; Arbitration

The Companies Act, 1956: WNature and Type of Companics, Fowmation of
v Companies, Memorandum and Articles of Association, Prospeetus, Share T

icapital, Membership, TMeetings and Winding-Up

Suppested Readings:

. Avatar Singh, Company Eaw

2. Khergamwalla, 15, The Megatiahie [nstrument Act
3. Ramaya A, A Guide to Companies Act I

;,31.. Tuteja Sk, Business Law for Menagers ikl a
Supgested Continuous Evaluation Methods: [l |

mal o Seasamimpin S
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€O | por | o2 | P3| P04 | POS | POG | POT | POB | POS | POID | POIL | Aerage
cer | 2 3 l 1 L T A 3 2 LR
BN I NN (X0 HirETIE i 2 1.8
| gos | s 3 2 2 | 1 i 3 1 2 |8
B KRR eSS T I i | 2 L&
e | s k] 1 2 | 1 0 1 3 | 2 2.00
(e 8 2 I | i 3 2 | i} 2 3 1 .00 |
Average | 283 | 267 [ 207 | 200 | 1.33 | 117 [ @17 | 01T .67 1.5 Z.17 1.85

Seale: 1 = High, 2 = Moderate. | = Low, § = No correlation

EPO Attainment Summary

The CO-PU mapping for Business Law demanstraies a strong and well-balanced alsgnment with core program aulcemes. The
course significantly contributes 1o management knowledage, legal problem aralysis, understanding vf husiness environment,
arid critical decisionmaking skills, CO3S and CO6 show the strongest alignment dug to their emphasis on corparits law,
compliance, and ethical responsibility. Moderate alignment with modern toels and lifelong learniintg reflects the evolving
nature of business resulations. Lower linkage with teumwerk and entreprenzurship is expected dve o the thearetical and
stotufory orientation of the subject

wgn Mapping Matrix

| ﬁ PROIL Ps02 Pa03 FE0 Average

E 2 3 E 1 2 175

B iz 3 1 2 200
R 2 3 | 2 2.00
cod 2 ] | 2 ([} =08

| s 2 3 | 3 ] 388
= | 2 | 3 | 200
Average | 200 167 Lw | 233 2,00

Scale:
3 =Iligh, 2 = Medenste, 1 = Low, 0 — Nu correlation

EEEPSO Attainment Summary

The CO-PSO mapping for Business Luw indieates strong alignment with PS02 (2,671 and PS04 (2.33], refllecling the
subject’s emphasis on lepal analysis, regulatory compliance, and managerial decision-making. QO35 records the highest
artainment due 1o its focus on company law and governance, Overall CUF averages range fromm 1,73 to 2.25, indicaling
moderate to strong aitainment. The course eifectively strengthens students” legal awareness, analytigal hinking, and
professional competence required for business administration roles.
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Programine'Class; BRA _ ~ Year: Second Semesler: Thind |
Group -2(4) |
Course Code: FIOIG0803T Course Title: Production Management
Cuu Dulcomes:

8 Understand the maaning, scope, objectives, and histoncal evolution of Production Managsment and the
ole ol fechnology in produclion svsiems.
HREY Apply Torecasting concepts, lechrigues, and classificalion methods 1o suppont prouchion and zales
planming decisions,
JEEN Anilyze product selection, product design, and developmenl processes (or business compeliliveness and
nnovEtion., P47
By Cvaluare production planning and contral [PPC] functions, strategies, and agirregale p]HI'IFJI"..j; ‘mr_lhuds
sed in Operaions Manigenent.
35 Apply qualitative and guantitalive forecasting methods and PPC toals lo solve upca‘utiumﬂ problems wnd
Ve organizational efficiency.
O Commmunicate production-related information effectively using digital tools and collaborate in ceams for
produstion—related decision making, I

; 3 [
Creds: 3 | I Commipellsory

Max. Marks: 25-75 Min. Passing Marks:

Total Mo, of [.oenires-Tutarials-Practical {in hours per week): E- T-F: 3-2-1

M. of
Leciures
Total=30

8

Uil Tapics

Introduction o Production Management: History of Production Management;)
Detinitions of Production Management; Praduction Precasz; Production: The
Heert of an Organization; Objectives of Production

I anagement; Scope of Production Management; Imporance of Techmology
in Production AN N

Concept of Forecasting: Purpnse of Sales Forccasting, Basic Elemants of
1 Forecasting, Impormance of Forccasting, Objectives | of | Forecasting, | | 9

{Classification of Forecasting ; Calitative and Quantitative Techniques of
Farecasting

[Produet Selection; Definitions of Product Dresign and D:‘.-tln:upm:m MNeed for
Tl Teoduct Design and Dewvclopaent, Origin of the Product [dea and Selection g
from Warious Alternatives, Chooging emong Alernstive Prodocts, Modilving
| tha Fxisting Products, Sources of Prodect
Wature of Production Planning and Congral (PPCY: Types of Plans, Elemcnts
hY iof Production Planning, Strategy of Production Planning, Apgresalel lannmg; ¥
bain Functions of Production Planning asd Control (PPCY | 1B
: Al iE L ,
Sugpested Beadings: |
| Prochuction Management by Telsang Manand 3 Chand Publication |

Suppesied Continuous Evaluation Methods:

Sugg-&s:_c-& equivalent onling courses: |

O EPRPPPPPTPTR YAl B PRI 2 PTL0 TR OF O TR P T o H L N CET (SR 0018 T 300t | L]
Further Suppesiions:
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0%\ | ' LT T ]

POSs PO1 | P2 PD3 PO4 | POS | PO8 POT | POS | POY | POL) . POLT | Average

O A RN e E RN 3 170

G032 3 Tl I ol W R B 1.60
3 3 20 | Gd l 1 1] o4 3 2 1.80

| Bl aEEE RSl =i B 2 200
o 0 R e o R 1] & 180 |
ool 5 o | = U S 1 3 100

Average | 183 | 267 | 217 | Z.00 | 0.83 | 167 [ 050 | 0.83 | 267 [ 0B3 | 217 .80

Scale: 3 = High, 2 = Moderute, 1 = Low, I = No correlution

P ATTAINMENT SUMMARY

The CO-PO artainment analysis for Production Managemenl demonstrates a strong alignment with the programs coae
outcomes. The subjeet contributes significantly w PO1 {Management Knowledge}, POZ {Prohlem Anatysis), PO3 { Business
Environment & Damain Understanding), POS (Critical Thinking), and POI1 (Lifelong Learning), retlecting the analytieal
and pperational natzre of production sysiems. Moderate alipnment with 04 and POG highlights the use of digial wols amd
cffective communiclivn in forccasting, PPC, and product design activifies, Minimal contributions to POS, POY. POE, and
PO are expected since the syllabus primarily focuses on production provesses. [brecasting, planning., and control rather thon
ethies. leadership, imnovition, or sustainability. Owverall, the Production Management course demonsiraies & halanced and
well-justified alignment with essential progrom obreomes, supporting (he development of | analylical, opgracioeal, and
manngarial competancies.

PS5O Mupping Matrix LR | I

Ps0s P501 PSDY | PS03 PS04 | Average
] 2 [3fmers I 2 175
e 00 | 2 3 i 2 2.1
o0 [ 2 I 1 3 2,00
e 3 3 s 1 3 | 225
L =] 3 1 3 225
| : 2 e s
| Average 1] 200 2.50 L. 2.33 il 1]

Seale: 3 = Migh, 1 = Moderate, 1= Law, 0 = No correlation

HE0EPSO Attainment Summary

The CO-PS0 mapping damonstrutes strong alignment between Production & Operations Management comipeiencics and
program-specific oulcomes, particulurly with PSO2 (2.50) and PS04 (2.25) du 1o the analytical, forezasting, planning, and
decisian-making nature of the subject. The highast CO averages (2.25) wre observed for CO4 gnd CO5, indicating strong
relevance to production planning, control, forecasting, and eperational efficiency. Overall OO averages rungs fram .75 w
2,24, reflacting moderate o strong alignment across the outcomes. Atninment levels suggest that CO2, C03, CO4, and CO35
achieve Level 3, demonstruling high student performanee in forecasting, product design, and pru:iduc![-:-n plannimy =Kills, while
COL and CO% reach Level 2, indieating satistactory understanding and commmunicatian skills in the produation domain,
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ProgsrammeClass: BBEA - Year; Secoad Semester: Third

Giroup -2(B)

Course Code: FO300604T Course Tille; Business Policy
Cu

s Chulcomes;

# linderstand the concept, nature, scope. and importance of) Business Policy
ermant in organizations,

2N Analvze intemmal and extermal environmentzl tactors using strategic tools for policy
rmulation.

Examine various corporate, business, and functional level strategies adopled by organizations.
Fvaluate the process of strategy implementation, control, and strategic evaluation in business

and | streategid

ST Assess the role of leadership, cthics, corporate govemance, and social responsibility in
wsiness policy decisions.
a6 [Develop strategic thinking, analytical ability, and decision-making skills required for -i:ﬁ':-:'li'-':
v formulation and exccution.

Credits: 3 Compulsory

Max. Merks: 35+75 Min. Passing Marks:
Tatal Mo, of Lecnires=Tutarial s-Practical {in hours per week): 1-T-P: 3-2-1 | |

Linit Tapivs Lectures

Introdugtion: Mature & importangs of Business Folicy, Development &
Classification of Business Policy: Mechanism of policy niaking

E:npnngilzilitita & Tasks of Top Manugement: Objectives of Business,
Characteristics, Classification, Types of objectives and  their  overall
Hizrurchy, Settine of objectives, Bey areas involved; Corporate Planning:

Concepl of long term planaing, Strategic Planning, Wamare, Process £ | |
Importance By

Corporate Strategy Concept, Components, [mporiance, and Strategy
[ Formulation: {oncept, Process & Affectng Factors. Stratepy Evaluation:Process, 3
i riteria, Environmental Analvsis, Respurce Analvsis
. Concept o Syoergy: Tyvpes, Evaluation of Synergy, Capability [Profiles, |
I & i 1
Synergy as a Component of Stralegy & s relevance

Suppesied Readings:

I Gluek & Jaunch, Corporare Strategy

2. Elawon & 1ation, Strateeic Management

3. Christidn, Anderson, Dowesr Business Molicy

4, MeCarthy, IninChiglle, Curran’ Business Policy & Strat_r:g:.r

5. Azhar Kazmi. Business Palicy

B

Bugpested Continuous Evaluation Methadsa: Y

Bugeesied equivalent onling courses; ' | |

i
[Further Suggestinns:
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Average | 283 | 15| 217 131 0. 217 |

Scale:3 - High | 2 = Moderate | | = Low | 0 = No correlation

FEE-PO Attainment Summary

The CO-PO mapping for Business Policy demonstrates strong alignment with PO (Management Knowleadge], PO2Z
iProblem Analvsis), PO3 {Business Environment Understanding ), and PO¥ [(Critical Thinking & Siralegic Decizion-
Making), C04, COS5, and CO6 show the highest aminment due w their emphasis on strdtegy implementation,
governanee, ethics, and leadership. Moderate linkage with PO4 and POLL rellevts application| of strategic tools and
continuous learning. Lower linkage with PO and POS is expected due 1o the sirategic and conceptual nrisgtation of

chue conrse,
il-PSO Mopping Matrix
' E: PSOI | PSO2 | PSO3 | PSO4.  Average|
IR | 2] 175 | |
2 3 | 2 2]
2 3 | )
S i 3| 238
2 2 I 3
. 4] 2 | 3 2
_A'l.'l:ralt 3| 25| 1 25 |

‘.
ﬁ-l"ﬂ Mapping Matrix c
£ | Iy AR O
PO POZ | O3 | PO £ PO% | POT | PO | PO2 | POLO | POLL | Averape
!
|

Scale: 3 — Hhigh | 2 = Maoderate | 1 = Low | 0= No comrelation | |
ﬁ-]"&l'_‘l Artainment Summary |

The CO—PS0 mapping for Business Policy indicales sirong alignment with BS032 (2.50) and P304 (2.50),
highlighting the course’s cuntribufion 1o sratagic analysis, policy forstialation, and managerial decision-making. £04
and ©O5 recoed the highest aitainment dug to their focus on strategy implementation, governance, thics, and
leadership, Qverall OO averages sange from L 75 (o 2.25, demonstrating moderate to strong attainment of program-
specilic outcomes, _f.a--""
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Programme/Class: BBA Y ear: Sooond | Semester: Thipd

Liroup -3{A ]

Coarrse Coda: FI]I'!-E:::IE:.IIS-T Conese Title: Hu:’.inu::a:;i:mwmunicn.lic-n
Course ouleomes:

Understand  fundamental principles of business communicalion, iti types, bﬂrrmrﬂ»_. end role in
organizational efectivensess and professional relotionships.
Apply effective written communication technigues including business letters, reports, memos, emails
d digital comresposilence fior prafessional contexts.
Demonstiate oeel communication skills through  presentations, meetings,  interviews, |and  pullig
aking using appm;:-nult verbal and non-verhal technigues.
Utilize modem digital communication tools, platforms, and technologies for business networking
-ollaboration, and information exchange,
Develop cross-culiurel communication competence, negotiation skills, and eanflict resclution strulsgies
iverse busingss cavironments. '
+ Exhibit ethical communication practices, prelessional etiqueme, and sirategic decision-making 1o
enhanca arganizational reputation and stakeholder relationships. 1 [ 1]

Credits: 3 Competlzory
| Max. Marks: 25-73 Min. Passing Marks:
bl Tstal Mo, of Lectures-Tuzorials-Practical (in hours per week): L-T-P2 3-3-0
i‘a’n af
Unit Topizs Lectures
'ECI[M =30

Introduction: Meaning and ohjective of Business cummunication, Forms of
I iCommunication, Communication model and process, Principlas of Effective B
(Cormmunication

Corporate Communication: Formal and Informal Communication, Netwoeks,
i Grapevine, Barriers in Communication, Groups discussion, Mock Interviews. | |
Seminars, Individual and Groop Presentations |
Essential of ctlective Business letlers, Writing Importapt Husinegs |'Et'3¢t'4 |

including correspondence with Dank and Insurance compdnies; Oral & HGH-I
1 werbal communication: Prnciples of Oral Presenlafion, Faclors Eﬁtﬂing' B
rmqm:aiim, elfective Presontacion skalls, conducling Surveys; Hody [
| F

|

anguage, Para Language, Effective Listening, Interviewing skill, Wriling|
Resume, |.etter and .!Lgpiicah-:-n.
Modern forms of communication, bjstnational . Emnm.l-gml;.all-_l.m-. Cultural

IV sensitiveness and colural context, Writing and presenting in internistional ?
gituations
Supgested Readipgs:

|. Buput & Davar, A Text book of Business Cotrespondence

{2. Bhende (3,5, Rusiness Communicafion
3 David Berin, The Process of Communication

4 Gowd & Dixit, Advence Commercial Correspomslence

Gurky J.M., A Reader in IIun:mrl Communication



ﬁﬂ Muapping Matrix 1 oF DR

" | POL | PO2| P03 PO4 | PO5 | PO6| POT POS | POY [ POIO | POII | Average
PO

1 b ARIE 1 2l 1E =H | < 3 1.91
[z F0r f2 [zifF |F | F R 3 191
- (B A 23 1= 1B 2 2| |[2.00
Vo E 2 ol [ | S b N 2 I 3 218
IR 7 R e il | (27 ]2 |3 3 273
il (z (2 NETE 2 T2 [2 |3 |8 AR XS
“Average | 2.50 | 207 | 2.00 | 183 | 200 | 2.67 | 2.07 | 183 | 233 | 200 | Z83 | 221

| | | I

Scale: 3 = High, 2 = Maderare, 1 = Low, 0= No correlation (] |

oo-ro Ml:mm:ht Summary

The CO-PO mapping for Business Communication demonsiraies o strong and well-balanced alignment with core program
oulgomes, The course significantly contributes to lifelong leaming, communication skills, critical decision-making, and
professional development through efféciive business interactions. CO5 and CO6 show the strpngest alignment due to their
emphasis en cross-cultural compstence, pegotiation, ethical practices, and strategic communication. Moderate alignment with
management knowlodge, problem analysis, and teamwork: reflects commumicalion's e acrngs Blainess functions. Lower

linkape with digital toals and entrepreneusship is expected due to the interpersonal and hehavioral orientation of the subject,

PSSO Mapping ?ﬂ_}_:lril ) L
VPROs Ps01 rs02 PS03 rs04 Average
i IHE l 5 i 2 2.00 |
oo 1 2 | S 2 2.0l i
505 2 £ 3 3 225
I8 2 I: 2 ] 2.00 i
cos 3 : 3 3 2.50
o 2 2 3 3 230
| Average 233 117 .67 a7 [ 2

E0-P50 Attainment Summary

The CO-PSO mapping for Business Communication indicates strong alignment with PS03 [Mali":ung d Customer
Relationship Skills - 2.67) and PS04 (Entreprenearial & Managerial Competence - 2.67), reflecting the subjects emphasis on
customer engagement and leadership communication capahilities. CO3 and CO6 record the highest atainment due m their
focus on cross-cultural negotiation and ethical professional practices. Orverall CO averages range from 2.00 to 2,50, indicating
strong attainment, The course effectively strengthens students” communication expertise, rclutimhip-bulbding capabilities,
amid manegerial compelence required for plx:'['bE-E ional busipess administration mles.
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Prormmime/Clazs: BBA Year: Second Semester: Thid =~ |
Liroup -3(B)
Coarse Code: FU3G06U6T Courze Title: Business Environment

| Course outcomes:
: t Understand the concept, nature, scope, and significance of Business Environment and its relevance lof
husincss decision-making.

B2 Analyze micro and macro environmental factors affecting business ofganizations a Tlllltlﬂﬂl ﬂF"i global

BEY3: Fxamine different econumis syslems and assess the impact of economic palicies on busines: operations.|
M8 Evaluale the role of povernment, indusiial policy, amd regulatory framewark in shaping the Imifian
husiesss envirnment.
BOIS:  Assess the impact of globalization, liberalization, and  privatization on  businegss  growth,
pinpetitivensss, and sustainability.

ii: Develop environmental scanning and analytenl skills for strategic and managerial decision-making

Credits: 3 Cornpulsory |
Mex. Marks: 25475 Min, Passing Marks: |
Total No. of Lectures- Tutotials-Practical {in hours per weak): L-T-P: 3-2-1 [
Mo, ol
Linit Topics Lectures
A . || | Total-30
lntroduction:  Concept,  Significance  and  Components  of  Business !
I envirorment, Factor affecting Business Environment, Micro and Macro %
!_cln'l.gimnmenl;.
Ecomomic Swstermns: Capitalism, Socialism, Communism, Mixed Coonomy-

1] -
Puslic Sector & Privale Seclor

Industrial Policy-Brief historical perspective; New industrial policy of India,

I |Socin-economic implications of Liberalization, Privotiztion and | - i a -
Cilohalization !
Role uf Government in Regulation and Develapment of Business; Hﬂmt&r’}-’ﬂrﬂl
i Fiscal Policy; CXIM Pulicy, FEMA: Overview of International Busincss |
Enviranment, Trends in Werd Trade: WTO-Objectives and rple in |
international trade.
Sugpesied Readings:
1. Francis Cherunilum, Business Environmont
|
2, K. Aswothape, Business Environmenl
Sugpested Continuous Evaluation Methods:
ﬁugg:ﬁl-:d equivalent online courses: : . . B
AR B T LI T T Tt et e | |
l-urtlu-:r Snggﬁtlnm | |
-



PO Mapping Matrix _ |

Fﬁ\_ PO1 | PO2 ! PO3 | PO4 | POS | PO6 | POT | FOR | PO? | POID | PORL | Average
ﬁ: 3 LTS Al T 1 i 0 2 3 IEE eal ]
F | - B 3 % { il | 0 0 3 1 2 1.9
_' 3 3 1 3 1 EER 0 3 2 2 2

; =1 3 3 2 I T B e o N 2 2
_goas 3 3 2 i I I il 1 3 2 2 2
e 2 2 2 3 2 . | i 2 3 [ [22

[ Average | 283 | 167 | 2.67 2 LA7 | 147 | 017 | 817 | I.57 2 | 217 |

Seale: 3 = High, 2 = Mulerate, | = Low, 0= No comrelation

WE_PO Attainment Summary
The CO-PO mapping shuws that all six Cowrse Outeomes moderately 1o sirongly support the Programme Oulcomes, with

average OO0 scores ranging from 1.7 to 2.2, CO4, (05 and especially CO6 make the highest contributions, indicating strong
development of analytical, environmental seanning and manageriel decision-miking skills aligned with the programme
phjectives,

PSO Mapping Matrix
PSOF | PSOI | PS03 | PSO4 Average
' 2 2 W1 |3 | Aos
) d I 2 Lol
2 UL 2] 2
2 3 | ) . 1
2| k. 1 3 2.25 |
. 2 2 5 S| 2
Averupge 2 1.67 | .. 15

0PSO Attainment Summary L

The CO—PS0 mapping indicates strong alignment with PS02 (2,67) and PS04 (2500, kighlighting the churse’s contribution
to analvtical ability, policy cvaluation, and strategic decision-making. CO4 and CO5 show the highest attainment due (o their
fecus on repalatory environment and globalization. Overall OO averages range from 175 1 223, reflecting moderale 1o
strong alignment with program-specific outeomes.
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> I
BBA: Second Year —Fourth Semesier

Year: Secorad Hemester; Fourth |

Programme/Class: BBA

Ciroup - ((A)

_ Course Code: FO460601 T | _ Course Title: Supply Chain Management L
Con rse BALEO s
{ Underarand and explain fundamental soncepts, evolution, key driverd, and ypistepies of sugply ciain

anagemaent to apply knowledge in business decision-making.

alvse supply chain processes using the cvele view, idemify key problems, amd recommend solutions

or operational efficiency

Apply demand managament fechniques and farecasting methods o support planning, | |||1|.er:mrl.- and)
wperational decisions, .

Evaluate supply management peactices, ERP systems, and response mechanisms (QRARY o opcimize

ﬂ;& chain performance

£ Conduct heénchmarking exercises 1o measwre performance and implement improvements tn supply chain
operations,

Ci6: Lxamine emerging frends in supply chain management, including ouseurcing, co-makaer ship, o-
commeree, greenSCAM, and distribulion resource plannine, i enhsoce compatitivensss dnd sustainabilice

| Credits: 3 Compulory
Max, Marks: 25+75 Min. Pussing Marks: |
[otal Moo, of Lectures-Tutorials-Practical (in hours per week): L-T-F: _3-;:_I___J_ |
Na. of
Unit Topics Lectures
Total=10

Introduction, Definition of Supply Chain Managemens, Crelulion of the i
I Concept of Supply Chain Monagemen(, Key Drivers of Supply Chain g
Mlunagement, Typolapy of Supply Chains, Cycle View of Supply Chan,
Problems in SCM and Suppested Solutions
Introduction, Three Components of SCM, Demand Management, Demiand
I Forecasting:  Introdoction, Supply  Menagement, Ewolobion of | | ERF, 2
Coneept of ERP in SCM, Quick Kesponse and Accurate Response Syspem
in SCM, Use of Other Planning Strategics

Intraduction, Undarstanding the Benchmarking Coneept, Benchmarking

m I*rosagss, Benchmarking Procedure ] | ¥
Introduction, MNew  Developments  in Supply Chain  Management,| |
i Outsourcing Supply Chain Operations, Co-Maker ship, The Role of E-| .

Commerze in Supply Chain Management, Green Supply Chain
Management, Distribution Hesource Planning, World Class Suppiy Chain
bl naeeimehl L. | | ah

Sugpeesled Readings:
1. Supply Chain Manapement by Michel H Hunrgo
1. Supply Chain Management by Sunil Chapra

Suggested Continuous Cyaluation Methods:

= = E

&.uny::,u:d uquwalent nnllnr: COLTERE
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G85P 0 Mapping Matrix

FO PMO1 PO2 FO3 PO |[PFOS POW FOT II"EIE [I‘l.}!l' POLD [POLL |Averapge |
; o - 0 R T I 2 113 |
ez 2 B pR P el 3 2 2 .00
GO 2 3 00 1 | O S 2 2 2 2.00
04 p. 2 0 O T T S T 2 2 | ||
@0 2 R T | T = TR O S e 2 2 1.73 r
o * il R e . ) e L = e 3 E M ANEE 2 i
Average | 233 |233 | 1.83 | 233 | 117 L0 |L17|133 | 247 20 | 20 | 188

Scale: 3 = Iigh, 2 = Moderate, 1 = Low, 0 = No Correlation

ﬁ«m Attainment Summary

Students have achieved o strong understanding of supply chain management concepts, priocesses, and cmerging
trends, reflected in' high atlwinment levels for key COs. The CO-PO mapping indicates that l¢arners offcetively
apply management knowledge. analyrical skills, and digital tools (PO1. POZ, "Od), while also demonsirating
strategic decision-making and sustainability awareness (PO9, POI0). Madarate attainment in areas like business
environment understanding, entreprencurship, and lifelong leaming (PO3, POS, POLL), along with satisfactory
performance in ethics, communication, and teamwork (PO3, PO6, POT), ellects a htl]-rn.}undad COMpetenes,
preparing studenis o address practical SCM challenges efficiently.

@8-P50 Mapping Matrix
A TPEOE :TI‘S-F.II _1|P5D1 PEO3 FEO4  Awerspe
J i s 3 | 2.00
[|']:% = 2 2.} .25 | |
1E LS 2 | 2.25
3 2 | 2 | 2
- 2 2 | 1 T O -
3 2 <SR 0 = ol R
Average psd | limed || ae | 267 [ 200

Segle: 3 = Hi!;,h.1 1 = Maderate, 1 = Law, 0 =No Correlation
WO-rS0 Atiinmen! Summary

Stedents demaonstrate strong alipnment of course outcomes with program-specific skills, showing high attainment
in applyving managemaent principles to business aperations (PS01) and using analytical skills for decision-making
(PS02). Competence in marketing and ¢ustomer relationship management (PS03 is atisfactorily developed,
while entreprencurial and managerial capabilitics (PSO4) are cffectively enhanced dﬂmuJ ::ﬂp:u:-:un: 10 emerging
SCM practices such as c-commerce, green supply chains, and co-maker ship. Owerall, the CO-PSD mapping
reflects that learners are well-prepared to integrate SCM knowledpe with practical business pperatipss and strategic
decizion-making. : '
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Programme/Class: RRA Year: Secand { Sr:m;;g,ter: ]'-'nijnh Il LI
Grroup - 10B) 1L |

Course Code: FO460602T | Course Tille: Reszarch Methodnlogy
Jourse gl come:

* Understand fundamental reszarch concepis, Lypes. processcs, and ethical considerations in busingss
'I:'EEEB.IEh imiethodolngy.

§ Formulale research problems, develop objectives, hypotheses, and design nppmprup;- research
frameworks for business siudies.
4 Apply sampling techaiques, data collection methods, and measurement scales for reliable and valid
usiness research.
Analyze quantitative and qualitative data using statistical wools, saftware applications, and intarpretation

chiniques.
* Design research instraments, conduct pilot studies, &l sxecute comprelensive rescarch projects with
practical business applications. .

m' [rberprel research findings, draw evidence-based conclusions, and communi care reclis %i’r‘:cti-.-el}- for
managerial decision-making, [ [

Credils: 3 l Compulsary
o+ M. Marks: 25475 i Min. Passing Marks:
Tatal Ma, nf[.-:n.l.un:s-Tu‘mmls.—Fra:nm] (in hours per week ) |L-T=]% 3-3- 0 | _
Mo of I
Unit Topics Lecturas
Tatal=3i

Introduction: Meaning of Research, Objecrives of Hesearch, Types  of
I Research, Hesearch Process, Research Problem farmulation; Research Design: 8
Fratures of a good research design; Different Research Designs. Measurement |
in Research; Data fypes; Sources of Crror

S—

1" sampling Design: Census & Sample Surveys. Steps in Sampling Dresign:Types 7
of sample designs-Probability & Non Probability sampling,
i Processing & Analysis of Data: Processing aperations; problems in processing; q

[pes of analysis, Hypothesis Testing: Chissguare lest, Z-test, i-lest, F- testy | ] |
Presentation; Diagrams; praphs, chars, Repont writing; Tayour of Research
v report; Types of Reports; Mechanism of writing a Research report: 7
Precaulions for writing repor,
Sugpested Readings:
. C.R, Kothari, Research Methodnlopy
. Banerjee 8. and Roy Ramendu, Fundamentuls of Regearch Methodalogy

Suggested Continuous Fvaluation Methods: -

'E'.!_gge.s[-:d -:qui'.'a!cnt onling courses:

Further Suppestions: 2 : |
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Average | 300 | 2.83 | L83 [2.00 | 200 | 2.00 | 1.83 | 1.83 | 2.63 | 143 2.83 [[2.24
| REN S il

| Ll
Scale: 3 = High, 2 - Muoderate, 1 = Low, 0= No corrclation

I'CY Attainment Sumeary

o CO-PO mapping e Research Methodology demonstrates o sreong and well-balanced. alignment with caps progian
eutwomes, The course significantly contributes 1o management knowledge, problem analvsis, eriical thi tkimg, and lifefon,
learning through systecatic research provesses, COS and CO6 show the strangest alignment df toftheir emphasis o
practical research execution, data interpretation, and evidence-hased managerial decizion-making, Moderate alighmenr witt
modein analvtical 1oals, ethics, and communication reflacts the comprchensive research skilleét Lower linkage wil
teamwork, entrepreneurship, and business environment is expected due to the analytical and methodological orentation of the
subjact, : :

B S0 Mapping Mutrix

5 PSOs PSO] PS02 PS03 S04 Average
3 1 [ 1 2 1.73
3 2 | 2 3 2.50
3 3 1 F: 2.15
Cod 3 3 | 1 2,50
s 3 2 2 3 250 i
| Ee i i 2 3 ] 175
| Average | 3.00 233 1.50) 28t TS

PSPAtinment Summary
The CO-PSO mapping for Research Methodology indicates strong alignment with PSO1 (Business Operations Ability
00y and PSOM (Entreprenenrial & Maoagerial Competence - 2.75), rellecting the sulbiject’s o 1;_1I|I;i5 Ol Cperalions
research desipn end evidence-hazed decision-making capabilities. €O records the highest attainment due o its fatus or
findings interpretution and managerial communication. Overall CO averages range from 1,75 o 2.75) indicating moderate 1:
strong attainment. The course effectively strengthens students’ rescasch expertise, anglytical capah[ri[i}:m and |profession:
competency required [or evidence-hased business adiministration roles.
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_ PMrogrammeClass: BRBA Year: Second Semester: Fourth

G:}rup -2(A)
‘ Course Code: FO460603T | Course Title: Specialized Accounting |

‘ourse Chutcomes:

# Explain and apply accounting procedures of non-trading insticutions, joinl ventures, and consigniment
ransacions, '

: Prepare Rmancizl statements of Banking and general insuranee ¢ompanies in accordan wlth pegilatooy!
quirements, (h{l '

3: Prepare departmental and branch accounts slong with hire purchaze, Installment, and royalty aceounts in
buginess conlexts.

Apply parinership accounting principles to create final accounts and handle reconstingion, dissalution,
nd sellement procedures.

Analyre specialized accounting adjustments and prepare complex financial reperts for I.I.:Fl.'j:i'. n-making.
Lse digital accounting tools and communicate sccounting information effectively while|cellaborating in

fearms. | =
Credins: 3 | Compulsory |
‘ Muax, Marks: 25-75 * Min, Passing Marks:
. Total Mo. of Lectwres-Tulurials-Prectical {in hours per week): L-T-P: 3-3-0
. | Mo af
Llnii Topics Levtures
| |_TD1:£|]—3I}
1 .ﬁ_nl:mul'ltil'lg of Mon-trading [nstitutions, Joint Venture and Consignment | | | B
] Accounts of Banking companies and General Insurance companies [| 7
im |.D€|3EI]TI'I1 ent accaunt and Branch account Accounts related to Hire Puchazeand q
Installment pavment transactions, Royalty Accounts
Partnership Accounts: Final Account, Reconstitution of Parinership firms:
v dmission, retirement and death of & partner, Dissolution of Partnership 7
Excluding insolvency of Parnear)

Suggeated Readings: i |
1. Agarwal, B.Dx, Advanced Accounting |

Chawla & Jain, Firancial Accounting

—

5. Chakrawarti, K.5., Advanced Accounts
4. Shukla, M.B.. Financial Anelysis and Business Forecasting

5. Jain & WNaranaer. Advanced Accounts
Sugpesied Continuous Evaluation Methods:

Supgested equivalent online codrses:

urther Supgestions: | . |




BP0 MAPPING MATRIX I |
ﬂg PO1| PO2 | FO3 | #O4 | POS | POG | POT | POB | FO9 | POID | PO1L | Average
et 3 L VoI 1 118 | ® {12 [[] 1| uds
3 3 2 2 | 1 o 0 3 l 2 1.8
ol 3 T il T T g g g | s s 1.8
! TR 2 L8
T ] T N i 15 |
R eSS AREEY
Average | 2.83 | 267 [ 183 | 1B 1.0 1.5 | s l'l.i!&i 167 LD 17 |I.E'I]| I

Scale: 3 = High, 2 = Modcrate, 1 = Low, 0 = No correlation
JED-PO ATTAINMENT SUMMARY '
The attainment analysis fiw Specialised Accounting reflects @ strong and measingful connection between the cogrss outeomes
and the pragram outcomes. As the course deals with diverse, sector-specific accounting siluations—snuch as banking,
insurznce, branch operations, non-trading entities. joint vertures. hire perchase, rovalties, and parinership restrocturing—it
raturally promotes advanced aceounting  competance and  siructured problem-solving | ahilities.
This is clearly demonstrated through high schisvement leves in POL, POL, POY, and PO |, which benefit directly from the
subjecl’s emphasis on meticulous calculation, regufalory [ormatting, and conceptual ime.rpn:l:u:inri Muolerate confributions
are visible Tor O3, POY. and POA, as learners intaret with accounting standards, use digitul tools for ledger crestion, and
organize fimancial information in professionally acceplable formars. Meanwhile, the lewer scores associated with FOS, POT,
P03, and POI0 are consistent with the technical orientation of the svllabus, where ethical, socigl, entreprencurial, or
leadership-based dimensions are nol explicitly addressed. Owverall, the course equips students with the analytical deph and
technical accuracy required in professional sccounting environments, while encouraging eontinuous learning and adaprabiling
through exposure to multiple accounting systems.

D-I'S0 Mapping Matriy

PSOs | PSOI | Pso2 PS03 PS04 | Average
2 3 | 2  2.00
NN 1 i 2 [ rale T ]

2 3 1 s 200

ﬂ 2 i [ 3 | [ 228 ,
)5 2 31 1 = 3| [T
: ik i | 2 LT3
| Average 2.00 L.67 | 1.00 2.17 Bl 2 )

SUmmary

The CO-PSO mapping for Specialised Accounting reflects strang alignment with PSO2 (2.67), |}H_h|l'?hling the suhject's
deep contribution 1o financial and apalytical skills through complex accounting procedures, fingncial stetements, and
regulatory compliznce. High CO avernpes (2.23) for CO4 and OS5 indicate strong relevance’ o paftnership accounting,
dissolution, adjustments, and advanced reporting. Overall CO averages range from .75 tn 2,25, showing moderate to strong
alignment across program outcomes. Atainment levels indicate that CO2, C03, CO4, and CO5 achleve Level 3 perforinance
due to-strong analylical and reporting componenis, wheress COI and CO6 mainain Tevel 2, demonssrating satisfactory

IIHd::r&-Tarl-:Firia.ml digital communication skilks. #,..-r"r
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Programme/Class: BBA ¥ ear: Sccong | Semester: Fourth
= Giroup -2(H)
Crurse Code: FO460604 T Cowirse Title: Consumer Belaviour
L'u-lru (utcomes: K

Deline the basic concepts of consumer behaviour, the consumer research process, and majos

onsumer hehaviour models| such as Foconomic, Psychoanalytic, Sociological, Tf.:-u..'nf‘d—hhcl:h,
teosia, and EKH.

B2. Cxplain the individual determinants of consumer behaviour, including perception, learning,
Lud-'_‘ formation, personality, and sclf-concepl.

: Apply consumer behaviour concepts 1o understand the influence of family, reference groups,
I:':l:l persenal, social, and culmral factors on consumer decision-making. [

#O%: Anulyre consumer decisicn-making and marketing communication processes to | undersland
UnsUmer *:nusf‘a.n:n-:m and behavioural outcomes,

trs: Evaluate industrial buying behaviour by assessing buying participants, market characteristics,
IﬂﬂuLJILlng fuctors, and the stages of the industrial buying process,
: Develop consumer-oriented marketing strategics for buth consumer and industrial markets by

i
in I:j!;l'ﬁ-tlnf. behavioural insights and service markccting principles.
_ Credits: 3 | Compulsory

Max. Marks: 25+75 [ Min. Passing Marks: | | |
Total Mo, of Lettures- Tutorials-Practical (in hours per weeby: L-1-F: 3-3-0 ||

LA

Mo of
Unit Topics Lectures
Tatal=30
C O, Consumer research process.CR models: Eeonomic model, Psyvohe- |
I analylic model, Socielagical medel, Toward & Seth model, Micesia model, it
f.nEl:i—E{D“EL-HhIEkWEH riodizl, _ | |
Individual determinants: Perceptual peocess, consumer learning pnxr:qr. . |
i Intredustion: Concept. importance and scope of CB. need for studying, 7
conzamner aritude mmation, atritude measurement. meaning and natoe of
persanality, self concept, 1A
Influgnees & Consumer Decision making: Family, reference group, personal,
Il social and culteral influence on CB, Consumer Decision making process, R
Consumer Commupication provess, consumer satisfaction. Nl
[nifustriol Buying Behaviour: Participaits, charctenstics ol industrial L. |
[ ¥ markets, factors influencing industrial markets, stages of industrial buving 7
[ jprocess. Customer and marketing of services.
Supsested Beadings:
1. Suja. R Mair, Cansumer Behaviour in Indian Perspective
Schifiman & Kanuk, Consumer Bzhav ivur
Louden & Bitta, Consumer Bahaviaur
4. Bennet & Kasarji, Consymer Behaviour 1 n
Sugpested Centinuous Evaluation Methods: ‘_| T
[Sugprested equivalent online courses:

O v e 4



Magipime Minlrix
] | FO1 | PO | PO3 | PO4 | POS | POG | POT | POS | PO9 | POLO | POLL | Average

3 7 3 A 2 | | 3 I I EE 1.72 |
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|

(=] Bd
b
kJ
L
[
£a

2 ] 1 | I

2 3 2 |

1 2 | B

[ BF]

kd
X

Ul
s

3 3 T |

2 2 3 2 2 3 2 3 1 2 3 2,45

Ty

Average | 220 | 250 LT0 LS50 | 120 | 220 | 130 | 150 | 270 | 1670 210 | 198

- | - |
Scale: 3 = High, I = Muderate, | = Low, 0 = Na correlation
PO ATTAINMENT SUMMARY

The CO-PO mapping shows a well-siructured ond meaningful alignment belween course aufeoimes and programme
putcomes, with PO averages ranging from 117 to 267 and CO averages from 1.54 1o g-ﬁ indicating strong
con LrJhunun of cach Course Outcome o programme objectives. The highest PO contributions dppear in PO3 (2.67)
und POP (2.67), followed by PO2 (2.50) and POLPOG/PO11 (2.17), domonstrating that the course significantly
strengthens belavioural understunding, analytical ability, communication skills, strategic thinking, and continuous
learning. Among the COs, CO6 (2.45)shows the strongest alignment, followed by CO3 and COS {2.09) and 004
(.00, highlighting the course’s emphasis on marketing strategy development, consumer analysis, and industrial
buying behaviour, Civerall, the mapping confirms that the Consumer Behaviour course effectively supporis
comprchensive academic, analytical, and strategic competency development aligned with programme outcomes.

¢ BREPSO Mapping Matrix 114

B rso P50 PSO2 PS03 PSIH Averaue
Fem | 2 | 2 Fi'e
e 2 | L 2 100

2 2 ] 2 1.25
2 3 3 2 228
2 2 2 2 2.00
2 2 3 3 | 250
Average | L0 .67 ERE | oy | ) \ER

The CO-PSO mapping for Consumer Dehaviour shows very strong alignment with PSO3, where all C0s
consistently score 3 or cluse w3, highlighting the subject’s direct focus on understanding customers, markets, and
communication processes. PSO1 also receives sicady support with consistent scares of 2, as constimer insights help
in meking berter business and operational decisions. PS04 shows strong contributions, especially in CO8, where
behavioural understanding supports strategic and entrepreneurial decision-making. Amalytical skills under PSO2
show moderste alignment, mainly due to the research, evaluation, and decision-making aspects of O3, C04, and
CO5, 06 has the highest row average (2.50), showing its comprehensive integration of bebavioural knowledge
inte marketing strategy design. The highest column average belongs to PS03 (2.83), confirming that the subject
primarily strengthens marketing and customer-related competencies. Overall, the subject builds a strong foundation
in understanding consumer psychnlogy market influences, decision-making putlerns, and strotegy development.
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Programme/Class: BBA Yoar: Second Bemester; l-"::-uljlh 1]
| Group -3iA) [
Cuourse Code; FO460605T Course Title: Investment Analysis & Portfolis Management
i ourse outcomes:

COM: Explain the nature, seope. objectives, und syatematic process of investment analysis, and aralyse the

voncepds, measurerment, and implicatiions of risk and return, including systematic and unsyslematic risk, using'

pppropriace armlylical toals,

COZ:Analyse and compare various invesiment alteenatives in capitiel and money markets, and evaluste fived.

income securities, equity shares. and non-securily investment avenues such as mutual funds, real esiate, pold,
nd government seeuritizs for inforined investment decisions.

r_'tﬂ: Apply Tundamental analvsis techniques by evaluating econemic conditions. industry - trends, and

company finencial sistements to esfimate the intrinsic value of securities and communicate investienll

recomimendations effectively.

C04: Apply technical analysis tols such as rends, indicators, indices, and m oving avergmes for prediating]

mearkel price movemenls, and demensirate understanding of Eficient Market Hypothesiz (EMIT

05 Apply technical unalysis toels such as trends. indicatrs, indices, and moving avernges, and assess
narket behavior using the concepts und testing techniques of the Efficicnt Market Hypothesis to support dila-
mven investinent decisions, I

-Od; Terforms portfolie analysis by cstimating portfolio relurn and risk UsIng statistigal m.:u.-u‘n:;i‘-:nrhing

collaburatively to construct and jusiify an cptimal investment portfolic er real-world business 5 ing
L. Credits:3 Compulsory | ||
Max, Marks: 25+75 Min, Pazsing Marks: | )
Total No. of Lectures- Tutorials-Practical {in hours per week): L.T-F: 3-2-| : 13
| M. of
Ll Topics Leorires
[al=32] |

Invesiments: Marure, scope, objective and Process of invesrments analysis,
I congepl of reten amd risk aralvaiz, messurement of return and Fisk: Systoimatic | i
aind Unsystematic Risk.

Invesiment Altematives: Investment instrument of Capital Markel and M omey
I Markel, Valuation of Fixed and Varlable securitics Non Secur ity forms nf
{Investrnent, Linverhrment Sccurities, Mutual Fund, Real Fstate and Gold,
Fundamental Analysis: Feoncmic analysis industry enalysis and company
1 wmalysis Technical Anabysis: Trends, indicators, indices and MOVing Average g
Applied in technical analysis. Ffficient Market Hypothesis: weak, semi=sirong
and strong market and its testing rechniques '

|

| | -

Hortfolin Management: Meaning, importance and objectives of portfolin and|
v portfolio  management, Risk  and  Heturn-  Definition [vpes  and
importance. Portfolio Analysis: Risk Measurement: Eslimating rate of return and
stamdard deviation of portfiolio returns: Fifscts of Combining securilies;

Sugpested Readings:

| 1. Security analysis and Portfolio Management by Punithavathy Pandian .

sugpested Continoous Evaluation Methods:

-
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G PO Mapjiing Malrix

O /F0 POL (PO |I*'l..'l3 BO4 POS [PMO& PO7 .I-"L'IH POR PO I'Dlli Average
4 3 3| |in | | 1 2 2 | LG4
3 0 | | | i 3 l | 1.91
E 3 3 | 1 1 I | | 3 il 173
E AN EERE L | o3 | 2 155
) i 2 3 |- 1 1 1 1 | 2 | | 155
U | 2 1 2 | 3 1 | | | 3 1 2 .52
Average | 233 | 25 [25] 183 | 1.00 | 100 | 100 | 1oo | 267 | Loo 133 | | 17w
| |

Scale: 3= High, 2 = Modernpte, 1 = Low, 0 = No Correlation

Overall BP0 Attainment Hummary

The course Investmenl Analysis and Porfolio Manugement demonstrate effective atiainment of course outcomes in aligrment
with program outcomes. Students show strong perfiormance in C02, €03, and COR, reflecting high competeney in analylical
skills, investment evaluation, and portfolio management, thereby supporting POO, PO2, PO3, PO4, and POS. COJ, OO, and
L03 reinforce foundationzl understanding of investment principles, wehnical ahalvsis, and risk-retarn coencepts, conmiluting
te strategic decision-making, digital cosnpetence, and lifelong learning. Owerall, the CO- PO allainment indicates that siudents
achieve a halanced development of conceplual knowledge, analvtical ahilitics, and appfied portiolio management skills.

CEEFSO Mapping Matrix

@/ P50  PSO1 PSO2 PS03 PS04 [CDAvg |
e
¥

| | 2

| | 125 ;

T G S (.
3 1 | | L

3 P | | 175

3 3 | ;o 1.5

Lol |
I"S(l‘.di:‘; rA3 o] 1.17 1.23 | .00
Scule: 3 = High, 2 = Moderate, | = Low, 1= No Carrelntion

T jra Ly
[N
et

i FSO Summary

e CO-P'SO mapping lor Invesiment Analysis and Portfolio Management shows strong slignment with P50 (Business
Operalions Ability) and PSOZ (Financial & Analyfical Skills), as COI, CO2, CO3, and (0% ensble students 1o analyze
investment instruments. perform portfolio compurations, and apply financial decision-making skills. CO6 further supports
PS04 {Lntrepreneurial &£ Managerial Competence) through practical portfalio construction and optimization exercises, CO4
cantributes to asalytical and technical pruficiency, while COS reinforces managerial understanding n[ portfolio strategies.
Overall, the CCr PSO marriv indicates that students develop robust operstivnzl, analylicul, and manegerial compeicneies in

line with program=specilic oulcomes, .-



| Programmae/Class: HHA 2 Year: Second _ Semester; Taurth | ]
Group - 38}

| |
Course Code: FOA4aDG06T | Cowrse Title: Company Law

COF: Understand the nature, seope, and evelution of Company Law and the regulalory framewnri
overming companies in India.

M8 Analyze the process of incorporation, types of companies, and legal requircments relating 1ol
emorandum and articles of association.
¥ Examine the rules geverning share capital, membership, dividends, and dehenmres under the
ompanics Act.

I* Analyze the structure, powers, duties, and liabilities of directors and key mansgerial persannel
COTLPRies,

Bvaluate pravisions reloting w company mectings, corporate governance, prevention of
ssion and mismanagament, and winding up.

Develop legul reasoning, compliance awareness, and ethical responsibiliny eequired for
elleclive corporate management and decizion-making,.

[ Credits; 3 Coanpulsory .
Max, Murkas: 25+75 Min. Passing Marks:

| | Tuotal No. of Lectures-Tuterialz-Practical (in hours per week): [-T-M 3-2-1

Mool
Uit Topics Leciures |
| | | Ttpl=50 ||
I Intreduction; Definition and Kinds of Company, Promaotion and Tnsorporation of g
Companics, Memorandum ol Association, Articles of Association, Prospectus.

Shires, Share Capital, Membors, Transter and Transmissicn of shores, Divector:-
-
" vlunaping Director, Whale Time Divecton

t:ipi'ral Mﬂﬁﬂger‘ﬂ:llr: Bormowing powers, morigages and EI‘IHII"E-ES., debaniures,

i Company Meelinpgs-kinds. guorem, voiing, resolutions, minutes 2

, Majority  Powers  and  minoricy  rights,  Prevention  of u-pp:‘-::sg:mn and
i S mismanagement, winding up of companies, its Kinds and Conducr I LI
auggested Readings:
1. Grower LLCH,, Principles nf Modern Company Law

I, Bumaiva AL Ciuide to the Companies At

3. Ringh, Avtar, Company Loy
4. Kachhal, 5.0, Modern Indian Cormpany Luw
5. Kapoor, MU, Company Faw

';Jp_gtstud Continuous Evaluation Metdbods:

|':'uggcst:d cauivalent anline cowrses:




8- Mapping Matrix

ﬂpg;" POL | PO2 | PO3 | PO4 | POS | FOG | POT | POS | PO9  POID POLL | Average
1 & 1 | | T 2 2 2 ([ ]i7e’!

i 3 3 2 | | 0 0 3 I 2 | L0

1 3 3 [ 27| 3 | Wl i 00 W 2 [ 1180
3 3 2 2 l | 0 0 1 b0 T

e O 2 ] | 0 1 E 2r [T Tha

! 2 2 I 3 1 2 i il I 3 3 200
Average | L83 | 267 | 233 2 L33 [ 117 | o07 [ ol7 | 267 | L6T | 2.47 L.&O

Scale:} = High | 2 = Moderate | | = Low | 0= Mo correlation
0O Attainment Summary | |

The CO-PO mapping for Company Law deroastraces strong alignment with POL (Maenagement Knowledge ), PO2 (Problem
Analysis), and PO9 (Critical Thinking & Strategic Decizion=Making), CO3 and CO6 exhibit the highest atainment due o
their emphasis on corporate governanee, sompliance, and ethical responsibility. Moderate alignment, with PO andé P31
reflects the use of legal interpreration (ools and continuous leaming. Limited linknge with PO7 and POR is expocted duc o the
stafutory and theory=oriented nature of the course.

(@-PS0) Mapping Macrix

g PSOI | PSOL | P503 | PS04 Average
A 2 | 2 1.75
o 2 3 1 2 1 MW
N - | 2 2
2 3 | N
| : i 3 | 3 .25
oo | - 2 1 3 2
[Average | 2 [ 267 [ 1 | 233 | 2w

Senle:d — High | 2 = Moderate | 1 Low O~ Nocorrclation
@-PSOrAtainment Summary

The COPSD mapping tor Company Law indicates stromg alignment with PSO2 (2.67) and PSOM (2.33), reflecting the
subject’s emphasiz on corporate compliance. govemance, and managerial decision-making. (05 records the highess
attainment due o its focus on corporule povemance, prevention of oppression end miﬁmanaanme:t. and winding up
provisions, Owverall CO aversges range from 1.75 to 2.25, demonstracing moderate to strong, mn:ril:PrinnTm propram-specilic

LlEames.

| %r f,,f“"’
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. I | ; | ” LEEE
Summer Internship FU460607TR | Summer Training Proposal MM.100| | 3(Cr.)
& Viva-Voce

Course Cutcemes: Summer Trainimg Proposal & Viva-Voee [
O 1dentity and define a relevant organizational or managerial problem based on industry evposure and literature review,
Formulate clear objectives, scope, and rescarch methodology for the proposed summer trairing project,
Review and synithesize relevant academic and industry literature 1o suppert the peopagad study.
Dezign an appropriate data collection plan and analytical framework aligned with the project ohjectives,
Coammunicale the proposal effectively through struciured written reports and oral presentations during viva-voce.
* Demonsirate professional attitode, ethical awareness, and confidence while defending the proposal hefore the
evaluation pancl.
PO Mapping Matrix

PO| PO1 | PO2 PO3 | PO4 | POS | P06 | PO7 | POB | PO? | PO10 | POI1 | Average
$ IR 1 1 1 2 3 1 1| [[a7p]
- 3 4 2l @ 1 2 1 2 3 1 2| | 200

CHIRIE: 5 I S O T O I R

21 =l s 1] &l sl e of 3 1] 2]| | dea]

1 # ol =20 (2] e 3] ¢ el [ EITT= s
i__l 5 1 i 2| 2 1 2| | |2 2 1,64
| Average | 200 | 250 | 1.50| 147 | 150 167 | 1.00| 133 | 250/ 117 | 2.00 171 |

CO-PO Attainment Summary _

The CCHPO mapping indicates & strong alignment of the course with PO2 (Problem Analysis) and POS (Critical Thinking &
Stritegiv Decision Making), reflecting the analytical and evaluative nature of wutmmer training peoposals. Moderate
allginment is observed in PO1 (Management Knowledge), PO4 (Modern Toolz), and POS [Cammenication Skills) due to
proposal formulation and viva-voce presentation. The course also contributes meaningfully o ethical swareness, lilelong
learning, and professionalism, ensuring holistic managerial skill development.

CB-I'50 Mapping Matrix |

5-% Pso1 | Psoz | Pso3 | PSO4 | Average

'3 2 2 3 2.50

3| | 4 3 2.25

2 2 3 2 2.00 |

EE 3 { 1 2] 200

2 t| 3 2 200

| 2 AEE=
Average | 233 183 183| 233| 208 1l

: Pﬂﬂ,-‘wﬁiﬁ}ﬁ-l:nl.'iummur}' .

he CO-PS0 mapping demonstrates strong alignment of the course with PSO1 (Business Uperations Abiliy) and PR
(Entreprenieurial & Managerial Competence]. highlighting the application-orisated ard probiem-solving nature of the sumimer
training proposel. Moderate attainment is observed for PSO2 (Financial & Analytical Skills) and |'SO3 (Marketing &
Custormer Relationship Skills) through data analysis, lilerature review, and proposal presentation) Owverall, the course
effectively suppoits the development of manaperial competence, ardlytical thinking, and professioral radiness among DDA

CIM % v
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BHBA; Third Year -Fifth Scmester

Program me'Cluss: Dn:,gr-:ql Year: Tﬁ_ird [ Semester: Fifth
A | L | 0 Grrciip -1[A) Qe Jis cpdided ) & WY R T
Course Code: FOSHGOIT | Course Title: Tneome Tax

C £ GUtCOmes. —
Understand fundamental concepts of Tncome Tax under the Inceme Tax Act, 196] including income classificatian,

sseasment year, previous vewr, gross tofal income, tax avoidance vs evasion, and recent tax slahs applicable

irdividuals, HUF, firms, and companies. |

* Bupluin residential status concepts and apply provisions related we scope of total income, Lax-frdc incomes, and fax

ity deterrnination based on residential classification for individuals, HUF, firma, and COMFARIes

' Compure taxable income under five major heads of income: Salaries {allowapees, perguisites, deductions ws 16),

Tlouse Properry, Profits and Gaing of Rusiness or Protession, Capital Gains, und Incame from Other Sources, with

eactical problem-solving.
P‘I Apply provisions on aggregation of income, set-ofl and carry forwand of losses, deductibng (rom Eross tnml]
incoine s 310, and compure total tecble income and tax liability with relevan! computation skills.
Lvaluste various income fax calculation scenarios, assess impiget ol deduetions and exemptions, and make
vidence-bused recommendations for tax planning within legal framewaork,
: Create comprehansive tax computation statements using digitel wuls {Excel/SPSS) and presenl lax com putation
ofessionolly, demanstrating vollaborative prollemesolving in tax scenario-based pssignments. '

Credits: 5 Conmpulsory
Max. Marks: 25+75 | Min. I'assing Marks: _
Total Mo. of Lecrures-Tutorials-Practical {in howrs per week): L-T-P} 3-0-0
Unit Tupics ' N of
I Luciares
! : i | Tutal = 50
Indian Tneoime Tax Act, 1951 Basic Concepts - [ncome, Agpriculiure
I [ncome, Casual Incume, Assessment Year, Previcus Year, Gross Toral Income, Total Trscome,
Person, Tax Cvasion, Tox Avoidance, Recent lax slahs 1 1o
Basis of Charge: Seope of Tetal Inceme, Residence and Tax Liahility. Tncome which does not
I |formpart of Totsl Income, Residential Status: Meaning of Residential Status, Residential Stalus 14
| of: Individual, Hindu Undivided Family (1HIUF), Firm and Company. Incidence of rax based on |

[residential slabus |
I Heads of Income: Income trom Salaries, lwomes from Houss Froperty. Profit and Gains o H |{51r|¢55 [
or Profession, Capital Gains, Lncome From other sources. (17
Aggregnfinn of Income, Set oft and Carry forward of losses, deductions from gross rotal Inoome,

- I¥Y  [Computation of wial Income and Tax Kability, - . _ | | 7
W Income trom Salary: Meaning. Basis of Charge A rnears of Salary, Allowances,
Ferquizites Provident Fund, Protits in Lico of Salary |, Gratuity | Compusation af 13
Pension Compansation loe Voluntary Retirement . Deductions from Salary w's i LY

Suggested Readings:

1. Mehrotra, HOO, Ineame Tax Law and Accounl

1. Prasad, Blagwal, Income Tax Law and Priclice

(3 Chandrs Muhesh end Shukla I0C, Incwne Tax Law and Practice |
4. Agarwal, BEL Ineome Tax

£ Jaim, BOKC [neome Tax

Suggested Continuous Cvaluation Methods.
In addition to the theoratizal inputs the courze will be defivered through Aszzignments, Presentation, Giroup
Discussions. This will instill in student o sense of decision making and practical leaming. .

Suggested equivalent onling Guwmses: ..o i sk Ao e s
|!"urrhr:1' ‘iuggesl:-:ms
oA i
3 -
Hi{ W




ml’ﬂ MAPFING MATRIX R
CD§ PO1 | PO2 | PO3 | PO4 | POS | POG | POT | POS | PO9 | POL0  POIL | Average
P
ﬂ 3 i 113 | 2 L e B e 2 L7
' | E - IR | 1. 19 i 1 | 2 |l |1
3 k% | =] | 1 i 7 3 k2 1.82
3 3 2 2 | 1 i 0 3 | 2 1.82
3 3 3| |32 2 TR i ) 3 N E- 1.82
2 2 1 3 1| 13 |3 I 2 [l 3 1.0
Average |2.83 (267 200 | 1.83 (117 133 [0S0 007 | 267 [t (217 | 181
|

Scale: 3 = High, 2 = Moderate, 1 = Low, 0 =No Correlation

80-P0) Attainment Summary Il |l

The CO-PO mapping of Tncome Tax shows stong attainment of POL (Management Knowledge). POL (Problem
Analysish, POJ (Business Environmeni & Domuain Understanding) and "0 (Critical Thinking & Strategic Decision
Makiong)y, rellecting the sebject’s @mphusis on lux laws, income compulation, and analytical decision-making, Moderaic
alignment with PO4 (Modern Tools & Digital Competence] and POI1 (Lifelong Learning) highlights the use of digical
taols and the need to adept to frequent tax law emendments. Limited cootribution o POT [Teanmm k) and POR
{Eltn.prl:ntumhlp) is justified due o the statutery and compulaiien-oiented natere of the cousse.

@LPS0O MAPPING MATRIX

@k PSO; PSO1 | PSO2 PS03 PS04 Average

o1 2 E I | 17&l ]

[ T 3 H | [ 1S

0os 2 3 I | 1 | 1.75

i) 2 3 | 7 | 200 !
l'i 3 |3 1 {& 2.00

s iz a 1 3 2.25

Average 200 |30 1.08 1.67 i 2 T

Scale; 3 = High, 2 = Moderate, | = Low, 8 = MNo Correlation

mmﬁnnmment Summary | |
The course demmanstrates strong aligrment with PSOZ [Financial & Analydical Skillsy owing te gxiendive ax computation,
analysis, and interpre@iion of provisions. FSO1 (Business Operations Abillcy) is moderately atahed through application of
o kmowledge in business dectsion-muking, while PS04 (Entreprencurial & Manaperial Competence) is addressed
moderately through tax planning and compliznce awareness, |

WM X M



ropramme ¢ Class: Degres | ~Year: Third | Scemester: Fifth
e | Group -1(B)

Cowse Code: FOS60602T | Courge Tille: Marketing Communicasion
Course nufeomes:
{ ﬁ':Fn{p]uin (undamental concepls, objectives, and components of Marketing Communication and [ntegrated:
arketing Communication {IMC), including its relz in averall promotional siratepies of oreanizations,

thAnalyze consumer behavior patterns and communicalion madels o design elfective adventising strategies and
prosnotional campaigns for terget audiences.
[ iEvalunte various adverlising budees mcthods {percentage of sales, objeclive-lask, compatitive P1.1I'i|]r'_'| and justify
stimal selection basad en organizational objectives and market conditions.
:Develop oreative pdvertising siralepies and apply copywriting techniques (headlines. body copy, sliogans) across
niltiple media platforms for maximum impact,
: Design comprehensive media plans wsing medin types (print, electranic, digital), scheduling  strancgics
nacus, flighting, pulsing), and evatuation technigues for optimal reack: and lrequency. []]
* Assess pdvertising etfectiveness using research techniques (pre-testing, post-testing, reackipg studies) and maks|
data-driven decisions [ur conlinuous campaign irmprovement. | '

Credits: 5 _ Compulsory

Max. Marks: 25475 Min. Passing Murj-;.s—;
.| Tatal Na. of Lectures- Tutorials-Fractical (in huurs per week): T-T-P: 5-0-1)

. _ No. of
Uit Topics Lecinres
Toral=5il

Marketing Communicalion: Meaning and its ohjoctives, Integrated r-.-'[nrlvn;ting Il
Communication {IMC): concepls and process. IMC promation Bix, Advertising - | |
I Meaning, objectives is role and functions, Classification of advertiaing, economic, social | |
and ethical issues in advertising, DAGMAR approsch, STP strategies in
advertising, Advertising Agencies 1 B
Process in Advertising: Consumer and menlal process in buying, AIDA model, Hierarchy |
o ellects model, Information processing model, Advertising Budget - Top down and
U Build up approach. methods of advertising — Affordable method, arbiirary allocation 4
methond, pereentage of sales method, competitive parily method, Objective and
Task method. f o _
Adwvertising Creativity: Meaning of creativity, Creative strategy, Creative ractics,
Advertising Appeals, TSP theory of creativiey, Copywriting: Meaning and Definition of
“opywriting, The Copywriter, Copywriting [or Print, Copywriting puidelines, Radio
Copywriting, TV Copywriting, Wriling [or the Web, Tips far writing good web conient
fedin Pii.llming and Strategy” Media Types and their charactaristics: ,
Setting Media objectives; Steps invalved in media planning, | |
evaluation of media, media scheduling strategy

i

Public Relations and Corporaie Communication: Maaning and rele of public relations,
R tools apd lechnigques, Corporate image and identity Internal and external
nmmuricarion, Crisls communication, Digital and Secial Media Conm unication;
Vigital markeling communication overview, Social media marketing (Facebook, Instagram,
ouTube, etc.).Content marketing and Influencer marketing, Email and mubile marketing, 13
Dnline branding and cngagemen,

Y% sl




Suggested Headings:
I ieorge E Beleh & Michael A Belch: Advertising and promotion- An integrated Markering
Commdnication Perspective-MoGraw Hill Education [

2. Chusawala & Sethia - Foundations of Advertising Theory & Prectice; Himalaya Publishing House
3. Copley Paul: Marketing Communicetions Management Convepts & thearies, Ciuses and Practices:
Butterwcrth Hemnemann Publication,
Aaker, Thavid A. et ol., Advertising Management, PHI.

E0-FO MAPPING MATRIX

€04 |POI | POZ [PD3 PO4 | POS POG | POT |POS | POY | mmlwu?a-.urTge!
Py, | |

a5 (2 (3 [t [t [z [t [t [z |1 2 1.73
S (2 B =T [t [ (1t 1z 3 (i o1
(2 (3 [z [z I [T R T [T e
e (z 2 [2 3 = [E 2 3 &= T 1B 2.18
e (= (BB OTE [E F 2 =& | 2 2.00
- [z (3 [z [z [z |z I T 3

| 2.00

Average | 217 | 267 | 217 | 207 | 133 [2.00 | 0.17 | 167 | 267 [ 0a7 | 217 | 1)0s
|

| -
Senbe: 3= High, 2 = Moderate, | = Low, 0 — No Comralation

PO Atcainment Summary

The CO-T'O mapping indicates strong attainment of PO1, PO2, PO3, POS (Communication Skills) and POY, emphasizing
marketing knowledge, consumer unalysis, communication effectivensss, and strategic thinking, Moderale altainment of PO4
and PO reflecs the application of digital media tools and coatinuous learning in evalving marketing practices. Ethical and
sustainahility aspaces (PMOS, POT0) showr moderate alignment, &5 promolional focus dominates the course content.

_@EPS0 MAPPING MATRIN i
SEET505 | PRI PS0O2 PS03 PS04 [ Average

I F! | i 2 2.00

cer 2 2 3 [ 225

Fiis 2 2 3 2 2,25

cow 2 2 3 |3 2.50

cns 3 2 3 2 215

e Tz 7 3 I 3 2.50

Average 2.00 183 3,00 2.33 FEUTRR R

Scale: 1 = High, 2 = Moderatz, 1 = Low, § = Nno Carrelation e
PSOUAainment Summary
he course strongly supports PSO3 (Marketing & Customer Relationship Skills) through advertising steategy, media
planning, znd TMC campaign develepment. PSO4 (Entreprencurial & Managerinl Competence) is also well addressed
through strategic campaign design, while PS0O1 and PS02 show moderate aligiiment

Y ¥ ¢ v



'."mgrarnm:-" Class: Degree Year; Third | _- | Semester: Fillh
= 1 1| b Giroup -24A)
| Course Code: FISGUA0T T | Course Title: Entreprencueship amid small business management
Qﬂuras O LS ' |
Define fundamental concepls ol entreprencurship, explain types of entrepreneurs (innovacive, imitative, Fabian),
huiéchuracmﬁ'ﬁﬁtﬁ: and challenges [aved in entreprensurial venwres.

ana

Explain theories of entrgprencurship (economic, socinfogical, psychological), distinction herween entreprencirs,
gers, and intrapreneurs, and facuors influencing entrepreneurial emergence.

+ Apply knowledge of Enoeprencusial Development Programmes (EDPs), instinmional support systems (SFCs, SIDBE
MEMETY), and government schemes to supgort entrepreneurial initiatives and veniure creation.

Analyze business apportunities through environmental scanning, idea generation technigues, feasibility assessment,
and market potentiol evaluation for new ventures,
. i Evaluale project formulation processes, prepore detwiled project repors (DPRS), assess financial viability. and|
conguct risk analysis for small husingss veniures. |

t Develop comprehensive strategic business plans for small enterprises integrating MSMETY Al provizsions, financing
strategies, and growith management framaworks,

) Credits: 5 | Compulsory
Tlan, Marks: 25475 Min, Passing M ‘x{.’rk;
Towal No. of Lecturas-Tiutor iils- Practical (in howrs prr wech): L-T-P 0-0 |
Mo, of '
Unie Topics Lectures
 Tatal=Si

Fan E|1IE-’ELLI'$-;hi-|.1 Coneepi, Kole & Importance in Indisn Economy, Thearies of
Entreprencurship, Enirepieneurs — Evolulion of concept, Types of enlreprencurs, [

i its of entreprenaur, entreprencsuss Vs monagers, Entreprencurs, problems faced by 4
nircprencurs, Waomen Entrepreneurs, Rural Enfrapransuss

\Enirepreneurial Development and Institutional Suppor Svatem: Edtreprensurship)

development, Concapt and Significance, Entreprencurial Devélopment Frugmmn;i;;:. [
n (EDP), problems of EDF, Institutional support to entreprencws, Arrangement of 1
finance andsuppor! from financial institutions

Business [dea: Envirormental .anal:,'ﬁis, Search fior husiness ids, Identification of
I prijects, Selection of project, Project formaulation, Project report, project appriisal I

Small Business: Delinitions, Malure, scope and characteristics af small business |
v MEMED Act 2006, Sirstegic Planninganad its steps for small business. Incentives I
and subsidies available oo small business, forms of ownership, Registration as *:."?i-l
¥ Financing and Managiag the new venture: Sources of capilal, Record keeping, |
revruilment, molivating and leading teamz, financial controls, Marketing and sales ]
conlrols, E-commeree and Entreprencurship, Intermet
Suggested Readings: |
(I, Entreprencucship [ th Ed (Indian Edition) 2016 by Robert Hisrich Michae| Peters Dean Shepherd,
SleCieaw 11l [
Ehanka, 5.5.; Entrepréneurial Development; 8. Chand and Co.
Koumar, Arya; Entreprencurship; Pearson Education.
+  Desitl, Vasant; Dynamics of Entrepreneurial Development and Management; Himalays Publishing
. Blundel, B and Lockett. M_; Exploring Entreprencurahip Practices and Perspectives: Oxfond E'ul:llu.atluns

on T

Suggested Continuons Evaloation Mehods:

[n additinn to the theoretical inpues the course will be delivered through Assignments, Presentation. GroupDMiscussions.
This will instill in smdent a sense of decision making and practical leaming.

Bugpested equivalent online COMMSES. ... i...coioiie.iiisesiiesieeesiointomeseensioes s are I |
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-
PO MAPPING MATRIX |
/POs | POL | PO2 | PO3 | PO4 | POS [ POG | POT | POS | POY | POIG | POLL | Aversge

F o AT BN T I R R R o R S R .09
a2 2 2 | 2 2 ! 2 2 | 2 1,73
Iz (3 T2 [ B |2 [|[& 2 I!l;& |
M [z [E O R 2 Tt o e z |28

f o T NI R I = - B 2 2419
2 (33 (z (2 2 [z |3 |3 [3 75 (==

: .

i
: [ 2 I
Scale: 3= High, 2 = Muoderate, 1 = Low, 0 = No Correlation

Average |2.17 [ 2.50 [2.50 [1.67 | 1.67 | 2.00 | 1.33 | 2.67 | 267 | 200 | 217 | 2.12
I

PO Atdainmen] Summary
The subject exhibils strong alignment with PO& (Entreprenearship & Inmovation), POY, and }T’_II highlighting »enture
ereatinn, innavation, and stritegic decision-imaking, Signilican! attainment of PO2 and PO3 reflecs {upportunity analysis and
~.:11-'Irl.'r|||'|l|:'||lul scanning. Other POs are moderately addressed through planning, institutional r,'up-puﬂ, end compliance-related
i,

SO MAPPING MATRIX

PHO BSOI. | P30z | PS03 PS04 Average
- car 2 2 1 3 2.00 |
| A ] | 2 1.75
GO 2 3 | 1 2.25 |
oo 2 3 1 3 2.25
&5 2 [T1& | 3 s | (] ,
@e - 2 | 3 2.00 Tl
. Average 2.00 250 | L. 1.8 108 4‘

Scale: 3 = High, 1 <= Moderate, 1 = Low, 0= No Carrelation

E0-rs0 Attainment Su mmary

The course shows high attainment of PS04 {Entreprencurial & Managerial Competence) due to emphagis on business
plenning, project formulation, and M3ME management. PSOI and PSO2 are moderately achieved | while PS03 has limited
relevance o the subject focus,

j{, %‘»(HF L Ql]“!“/ @\/ p



> Frogramme / {Class: Diegroe Yizar: Third semestar: Fifth

Group -HB)

Course Code: FOS60604T Coursa Title: Sales management
Course outcomes: bics ' 1 }
G Define fundamenal concepls of sales management, swplain evolution of sales funelion. and describe
rodes responsibilities of sales executives in modern arganizations.
BE:Explain theories of personal selling (ATDAS, Right Set of Circumstances), identify qualities of effective sales
x::n:rum'tr. and analyze sales process stages.
""" 3t Apply salesmanship techniques tor shawroom selling, exhibilion management, reail sales, and demonsieae
racdjedl perzonal selling skills in B2H/H20C cortexts,

W Analyze sales organization struclures (functional, geographic, product-hased), terrilory allocation methads, andl
Eales personnel recniiment/selection processes,
CEIS: Evaluate sales force performance using quantitative (sales quotas, ratios) and qualitative metrica, design
nmpensation plans (salary, commission, incentives), and assess motivarion sirafegies.
O Design comprehensive distribution networke strategies integrating channel selection, wholesalerietaile:
anag-r:mmt. logistics conrdination, and soles forecasting for optimal market coverpge,

Credifs: 5 . Compulsory

Max. Marks: 25475 Min. Passing Marks: |
I

[ _ Total Mo. of Léctures-Tutanals-Practical {in hours per week): L-T-P; 5-0-0

MNo. of Lectures

Unit Topics Total=%il

[ntroduetion o Sales Management: Concept, Evolution of sales funetion,
I Crojecrives of sales managanent positions, Marketing Vs Sales, i
Functions of Sales manager and their relation with uther executives.

Salesmanship: Meaning and L|u1|n|lmn.urhul-:.mumhlp, Selling vs marketing
I Theories of persangl selling, Types of Sales executives, Cualities of sales I
crecutives, Porsonal selling process, Showroam .ﬁ:cxmhmnn |
Sales Organization and Relationship; Purpose of sales -;.]rgani.f,atmn l}lpr;s af
calesorganization structures, Sales depariment external relations, Distributive

im rictwork relations. Centralized vs decentralized sales organization Sales Fome 10
Managoment: Recruitment and Selection, Sales Training, Salcs
Eump:nmlmn '

Ldistrituition Network MManagement: Types nf'Mmt‘eﬂng: s nnel s, Factors

alfecting the choive of channel, Types of middleman and their characteristics,

- Coneepl ol physical distribution system.

' Sales Contral : An Introduction , Meaning and Purpose , Sales Contrel Sysiem

v Methods of Sales Conlrel , Methods of Conirolling Salss Foree, Marketing Cosr | I
and I3 Analysis, Uselalness of Marketing Cost Analvsis, Sale: Management A udit

Sugpesied Headings: -

L. Cundidf, 50ll, Govoni, Sales Manegement | |

2. Pradian, Jakate, Mali, Salesmmanship & Fublicity

3. 5.A Chunawalla, Sales Menagement
Suggested Corfinuous Evaluation Methods; I
In eddition e the theoretical inputs the course will be delivered through Assignments, Presentation, Groap
!.J'Ls-:uﬁll:-ni This will instill in student o sense of decision making and practical learning,
Egealr:d P T

Further Suggestions: ... [ 1]
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ﬁ'&,l MAPPING MATRIX : _
0 | POL | PO2 ms’Pm-H:-ﬁ_mﬁim? POS | POY | POLD | POLT | Average |

|

@ |3 (2 [z T B i e 1 164 |
™ [z (3 [z 1111 |z |17 |1 |2 [§ AT T[S
Y (2 2 2t [T 2 = 2 |2 |1 7 1.73
o o [ Tz (2 [ 2 = 2 3 | 2 200
T R SR SR N I g £ 2 191
o [z (3 |3 |2 ENREEE N 2 218
Average | 217 |2.50 .17 | 1.50 | Loo | 200 [133 [ 167 [280 | 117 200 |187
Scales 3 = High, 2= h.-{-:l-:li::.'al:. [ = Low, 0=MNo l'ifnrrelal:imu I b
EO-PO Attainment Summary L |

The CO-PO mapping reveals sttong contribution o PO, POZ, POG, and PO9, reflecting emphasis on sales strategy,

analylical evaluation, and communication skills. Moderate alignment with FO3 wnd FOS hiphliphts market-oriented decision-
making and innovation in sales practices. Limited linkage with POS and PO10 is justified due 1o operational focus.

@ELPSO MAPPING MATRIX.

Erso, P80 | PSO2 PE03 PS04 Average

.5 2 K 1 3 2.00

Pl 2 M3 I 2 200 ||
cos ? 2 3 3 335

o AR 1 3 3 ] [ 2.25
L 3 B E 135

R | | 3 E 3 1.50

Average 2.00 1.83 'lz.sa 225 =3 [T ]

Seale: 3 =High, 1= Moderate, | = Low, 0=No Correlation

@050 Attninment Summury

The CO=PE0 mupping (or Sales Management shows very strong alignment with PS03, where all '.’_'¢I.r. scpre the Righest value
of 3, indicating that the subject directly develops marketing end customer relationship skills, PSO1 also shows steady suppornt
with consistent seores of 2, reflecting the operational importance of sales processes, sales striucture, and feld activites, TS0d
recaives sirong confributions, especially in C04 and CO6, where managerial decizion-making, disiibution planning, and
sules force munagemend are emphasized, PRO2 shows moderte alipnment because analytical skills are required mainly in
evalusting sales performance and compensalion stralegies. CO4 and CO6 have the highest row averdpges (2.50). indicating
strong integration of] operaticial, marketing, and mapagerial competencies, Column averges confinm PR0O3 (3,000 as the
most strengthened outcome, Overall, Sales Management helps students build sirong practical abilities in persomal selling,

sales organization, performanse evaluation, and distribution management. /
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| Programme / Class: Degree Y ear: Third Semester: Fifth
L Ciroup =3 A | I
Course Code: FO560605T s Crwerse Title: Industrial Relations & Lahour Laws
Course nuwtenmes:

dl Inderstand fundamental voncepls, scope, and significance of industrial relations, including ohjecrives, paries
ij]:rnlvmd and its sole in maintaining emplover-cmployee harmany.
nalyze legal framework poveming emplover-emploves relations, trude unions, collective bargzining, and
indwstrial dispute resolution mechanizms unsder Indian labour laws.

Examming provisions of major lahour legislarions relating to wages (Minimum Wages Act, Pavment of W .J,gn-sl
".:.l} working conditions (Factories Act), and cinployee wel fare.
Evaluate mechanisms for prevention and sellement of industrial dizpores incliading congiliation, arbitration]
.1|1J1.1L1L|:.al'1:|a1 and wiorks committees under TI¥ At 1947

Assess role of industrial relations in promoling organizational harmony, preductiviey enbameement, and]
au.*-tnmablx, Izbour-management partrierships.

Develop legal awareness, ethical responsibility, und compliance strategies for handimg labour issues, pricvancel
redressal, and industrial discipline management _ |

1 I
Credrts: 5 Compulsory | | |
Max. Marks: 25+73 Min. Passing Marks:
» Taotal Mo. of [.oerires-Tutorials=ractical {in hours per week): L-T-F: S-00
do !
L nit Topics [ M, ol

Lectures
Total=30

Meaning, concepl, and scope of industrial relations Role, Importance of Trsde
Unicns — Industrial disputes and their Resolutions. Peohlams and challenges of I
trade uninns in [ndia |

| Parlicipative Management: Structure - Scope - Collective Earg,aiuing-- [ TH 1l
11 Warks Commitioe - Iodnt M.—T:!ﬂpﬁ:lm}lll Councils - Pre- Fb:qu,ijiu: for 141

| seecessful participation - Rule of Governiment in Collective Bargaining,
Industrial unrest: Employes dissatisfaction - Gricvances - D plinary
Action = Domestic Enguiry - Sirikes - lockou! - Prevention of Sorikes -

1 Lockouts, Thscipling Positive, negative discipline, disciplinary procedure, o
Absenfeeizm, Tursover, Dismissal and Discharge.

Factories Act: Meaning, RDefinition — Weitare — Safery — Health Messures.
Workmen's Compersation Act and Intermational [abor Organizalion -
Fole und runi:lir.:-n Generul provisions of Bonus Act

L&huur Ll.glbld.llmlj in India:  Evolution of Labuwr L.::l-_rmlauun-a in India, |
v Malure ard Scope of Labour Legislations in [ndia, Amendment of Lebaur 1
Laws in Inadie, , Labour codes, Limilations of Labour Laws

bnggu&cd Rtl{l!ugs.
5, Breenivasan MR - Indusieial Relations & Dabor legislations,

B, Aswathappa K - Human Resouree and Personne] Management,
T, subba Kao F= Huiman Resource Management and Industrial Eelations
8. Monoppe - Industrial Relations, 5. 5.C, Srivastava, Industrial Relation of Labour Laws.




CU-P0 MAPPING MATRIX

CO4P0; | PDL | POZ | PO3 | PO4 | PO5 | POG | POT | POS | POY [ POLO | POILL | Average
S 12 E e ETIE IE & 2T XN
Gl 13 |3 3 |2 |t |1t [z l& |3 |1 ) 2.00
€O 3~ |3 5 i3 T i D |3 -2 zllu_'
iEit‘:iﬁ' ¥ (3 | F2: |f2 El [F = % & |2 7 200 ||
COS T N ERE iR T 7 ET 2 |3 3 .09
- P S 1 O T T R R IE:
Average | 283 | 2.50 250 | 1.83 | 1.83 | L33 | 167 |0.33 | 250 207 217 | 202
| =

Scale: 3 = High, 2 ~ Muderats, 1 = Low, 8 =RNo Carrelation
PO Attainment Summary

The course demonstrates strong alipnment with 103, POS (Ethics & Professional Conduct), PO9, and POID (Social

Responzibility & Sostainability), reflecting legal, ethical, and social dimensions of labour management. POT and TO2 are

well addressed through analysis of fnbour legislation, Minimal linkags with POB is appropriate given the regulatory focus.

COAS0 MAPPING MATRIX

COFPSO; psor PS02 PS03 PS04 ] ,.im'erngr.

col 2 2] | 2 1.75

(ool 2 3 1 2 2.00

Co3 TE2 3 1 2 2.00

cod’ 2 E l 2 |z

cOs 3 2 2 2 2.50

06 3 2 1 =T 1.25

Average 233 250 1.17 233 |20 A& | |

Scule: 3 — High, 2 = Moderate, 1 = Law, 0 = Nn Correlation

COLPSO Attainment Summary

The suhjoct moderalely supports PSOL {Business Operations Ability) and PS0O2 (Financial & Analytical Skillks) by
strengthening HR operations and legal compliance. PSO4 is also modersrely attained through understanding lebowr policy
and industrial harmony.
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Programme ¢ Clasa: Degree Y ear: Third Semesler I-"ihh

_ Ciroup -3(H)

Course Code: FOS60606T Course Title: Company Acconnts '
COURSE QUTCOMES ' '
€01 nderstand Joint stock compandes, bvpes of shares {eguity, preference), debenturss (convertible, non-
convertible], and hasic provisions of Companies Act relaling (o share capital,
mﬂ Prepare financial statements of companies including issue of shares at parpremium, lorfeilure, re-issue)
redemption of peeference shares, and issue’redemplion of debentures.

Cﬂ.ﬂ Compute and prepare final accouwnts of companies ingluding prolil & loss appropriation accu.-run'r, manageril

nemiucralion (sommisston, sitting fzes), and dividend distribution,

_ Apply aceounting standards for amalgametion, absorption, reconstruction of companies, and prepare necessary

journal entries and balance sheets as per AS-14.

GO Prepere consolidated financial statements uf hulding and subsidiary companics including goddwill calculation)

%lm':'”h' intcrast, pres Ws:-w:qulsm-lm prﬂfh and i INEEr-C L piLny -I:I.l.IJ'IJEII'I'I.-Bu'!I‘I'.?
pj‘.'l} relevant aocounting standards (AS-10. AS-16, AS-21) for diverse company transactions and evaluare

financial reporting complianee wsing digitl accounting tools.

therm kasic idess about necounting proctices relevant to companics. The outcome of the course will be as [ollows

*  Tounderstand jaint stock companics and knowledge ahous shares and debeniunes |

*  Tohave understanding about final nccounts and_a.u:_c'uulrggi._ng practices related to amalgamalion

Credits: 3 |:_-.I_|-|'|_'|_|:I|J_I5.|'_'_|]"|.! !
1
Max. Marks: 25473 Min. Passing Marks:
Total Mo, of Lectures- Tutorials-Practical (in hours per week): L-T-P; 5-0-0
y No. ul' Leciures
Tleidc Topics Tutal=50

Meaning and fatures of o company, Types of companics,
1 Jaint Stock Coenpanies: [1s tepes and share capital, lssue, [ 0
Ferfeiture and Re-issue of shares, Redemplio of

preferenceshares, Issue and Redemption of Debentures

. Final Accounts: [ncluding Computation of managerial Eemuancration

and disposal of profit. Provision tor tax and dividends, Managerial
FET LNEration

Acevunting for Amalgamation of companies as per Accounting ] |
I | Btandard 14, Accounting for Internal reconsteuction, Liguidation of 10
| Compamy.
Conzolidated Balance Sheat of Holding Companics with one| [
v Subsidiary only, Statement of Alfams and DeliciencysSurplus, I
Receivers Receipl and Payment Afc.

Accounting Standards © Accounting [or the Changes in Foreign
v Exchange Rates Accounting for Government Grants, Accounting 1]
for Emplovee Benefits Accounting tor [eases

+ W b )

L




Iﬁﬁggulud Keadings:
.. Gupla R.L. Radhaswamy M, Company Accounts

(2. Maheshwari, § N., Corparane Accounling

3. Monge LR Ahuja, Girish, and Seheel Ashok. Financial Accounting

4. Shukla, M.C., Grewal T 5. amd Gupla, 8.C. Advanced Accounts

_COwD MAFPING MATRIX ] ) |

COP0; | PO1 | PO2 | PO3 [ PO4 | POS | FO6 | POT | POS | POY | POID [[PO11 | Average |
' |
ol |3 (2 [z ] e D0 |z 1 2 | [
s (= (3 |20 |2 T 1 [0 [0 |3 | 2 !l.HI
gd (3 |3 [z 2 i 1 o |0 |3 | 2 Tz
B (= Bl [z 12 1 2 (o |1 3 1 2 L.91
N [ &8 2713 1t [x e (& (3 [0 (= Tas Tl
cos 2 a2l [ |1 3 DN = 2 1 3 209
(Average 183 2.67 | 183 |2.07 | L.OD LS50 |0.50 | 033 | 267 |10 |27 | |183 |
| |

Scale: 3= High, 2 = Moderaiv, 1 = Low, 0 = No Correlation

C{#["‘ﬂ Allwinmenl Summary [
The CO-PO mapping highlights strong attainment of PO1, PO, PO4, and M09, emphasizing atcounting knawledge,

wmalytical skills, end application of accounting standards using digital tools. Limited alignment with POT and POS is justificd
due te the technical nature af the subject.

_GOHPS0 MAPPING MATRIX = il o

COLPSO; 'PSO1 [PSO2 | PS03 | PS04 Average
col T = I 2 .00

co3) 3 3 1 3 1.8

O3, 3 IE l 2 2.5 ey |
= E 3 T i & T230

CO3 3 3 | 3 2.50 1

| COn) B o | 2 200 |
Average | 267 3.00 | 1.00 2.33 | 208

Scale: 3= High, I =Moderate, 1= Low, 0= No Correlation
CORPS0 Adtninment Summury

Sirong attninment of PSOZ (Financial & Analvtical Skills) iz avident through preporation and analysis of company linancial
-nat:mcnu P'iﬂl snd PS04 are moderately supported through application of accounting information in managerial




‘ ¥ | Minar Project Fossoeyrie | mer Project Report MML 100 | 3(Cry
Report Evaluuation Viva-Vooe

Course OQuteomes (C00s): Minor Project Heport Evaluation & Viva-Yoce
COE  Ildenrify and  amalyre a  real-world  business problem and  define  appenpriale  research  objectives.
ﬁ Apply menagemenl concepts and domain knowledpe to develog peactical solurions through o minor project
: Cnllect, analyze, and interpeel primary and secondury date using apprapriate analvtical tools

Prepare & stuctured  minor pooject . repent fllowdng rescarch and oacademic standards,
%i ommunicale project findings effoctively through wrmen reports and oral prezentation during viva-voco.

Demonstrate ethical practices, professionalism, teamwark, and lifelong learning aminude during project execution.

PO Mapping Matrix

\PO | PO1  PO2 | o3 | PO4 | POS | POS | PO7 | POE | POV | PO10 | POLL | Avcrags
; I 2 1 1] 1 1 2 3 THIES LN 1.%
3 2 $f B 1 1 1 z| 3 1] izl |48
el I8 1] 8 1 1 U 1 3 1 2| |led]
2 z 1 z a2l 2 1 Bl JE[LLE 2] 164
1] [l 1 2 al 3 2 1 ¢l [} 2] iabs
1 1 3 3 3] 2 3 2 2 2 3] | (i
| Average | 200 | 247 | 1.33 |4 B3| 147 | 147 | 1.33) 150 250 117 | Z.00 174

EEI-I"I:I Ablsinment Summary
The CO-PO attacnment analysis indicates that the course Minor Project Report Evaluation & Viva-Voce strongly supporns
P02 (Prublem Analysis) and PO9 (Critical Thinking & Strategic Decision Making), reflecting the analytical and application-
orented nature of the project work, Moderate attainment is observed in POL {Mararement Koowledged and PO Ddodern
Tools & Digital Competences) due (o the application ol management concepts and analvtical tools during peoject excoution.
The course also contributes mexningfully o PO6 (Communication Skills) through report writing and viva-vope presentation,
end POS (Ethics & Professional Conduct) by emphasizing responsible rescarch practices. Onverzll, the CO-PO attairunent
demenstrates effective alipnment of the couwrse with program objectives and supports hnlimi..-,! |'||:|||;age|-m| costpelaney
development,
OO PS0 Mapping Matrix

@hpso [ pso1 | Psoz | Psa3 | PsO4 | Average
% 3 2 2 a 2,50 |
cod T4 2 2 3 2.50 |
o3y 2 3 1 2 2.00
o4 . 2 E L 2] 175
cos | 2 1 3 2 2.00
eosd | 2 1 K T

| Average 233  1.83 1.33 2.50 213

CO-PSO Attginment Summary

The CO-PS0 atieinment reveals stronz alignment with PRS0 (Business Operations Ability) and FE.'EH- (Enmreprensurial &
Managerial Competanes), highlighting the practical, problem-solving, snd opportunibv-orisnted h:-:u! of the minor project.
Moderate attainment is achieved in PS02 (Financial & Analvtical Skills) through data analysis jand interpretation, while
PS03 (Marketing & Customer Belationship Skills) is supported via market ressarch and customer-related project themes. The
everall CO-PS0 atzinment confirms that the cowse effcetively cnhances functional expertise, analytical capability, and
entreprensurial mindser amang sdents, contributing significantly o specialization-specific learning cutcomes,




BBA: Third Yeur-3ixth Semester

-
_ Programme/Class: Depree | ¥ear: Third = _Semester: Wixth | | |

: . _ Group-ltA) :

Course Code: FOGGOGOTT | _ Course Title: Project Management

OUTSE OWECHm es:
'ﬂ:l:! Lindersiand E|]Hrﬁ.-.‘:rt':ri§r.jl.'-:.-i, types, and objectives of projects, including project life cyele phases and mle of
r'i}ﬁ:;l munugement in crganisational sucoess.

 Apply wols and technigues for project ideatificarion, selection eriteria (NT'V, [RE, Payback), and feasibility
vsis for strategic project appraisal.
"U':i Analyze market demand forecasting, demand assessment techniques, and benefi-eost analysis for project
siabiliny ewvaluation, | |
: Prepare comprebensive project cost estimales, budgeting techaiques, fnancing options, Lmd capital strciune
ing for project implementation. '
! Implemenl project netwark technigues (CPM, PERT), critical path analysis, resource leveling, and project
monitoringcontral systems for tmely execution. [
Cvaluate project performance, conduct pesi-completion awdits, apply risk management strategies, and develop
project closure documentation uainge digilal project managemant tools,

A

Credite: 3 _ | Cornpulsgry
Mlan. Marks: 35473 = Min, Passing Marks: _ |
Total No. of Lectures-Tutorials-Fractical | in hours per week): [-T-P; 5-0-0
_ . Mo, of
Unii Topics ' L ttiries
Tolal=30

Definitions & Characteristics of Froject, Types -::nl'i‘rnie.:[r-:, T*m_iecﬂ.il’.: Cyele,
I ProjectManzgement Process: Infroduction, Tools & Techniques of Projest R
Management. Project Team and Scope of Project Management, Project Organization.
Project [dentification & Selection: ldentification, Generalion of ideas, Approaches o]
i Project Screening and Selection. Project Rating Index, Marke!l & Dermand J-"an}-m!
Techniques: Survey & Trend Projection, Methods, Project Risk Management

(o

Praject Costing; Fundariental com punents of Project Cost, T'-.pe-f; of Cogte: 1irect, [
Indirect, Recurring, Maon-Recurring, Fixed, Variable, Normal, Expedite costs, Project
i Finuncing and Budgeting: Sousces of Finance, Social Cost Benefit Analysis (SCBA) of -
Project, Project Scheduling and Netwerk Analysis: Steps in Project Scheduling and
Metwork desian, Intreduction to CPM and PERT,
Maonitoring and Control: Planning- Monitoring and Control Cycle. I'n::-}w.: Manapement
Entarmation System, Milestune Analysis and Tracking Ganer charr, Eamed Valus |
Anelysis (EVAL Planned Value{PV). Eamed Value (EV). Cost Variance (CV),
v Schedule Varianee (5V), Cosl performance Index (CP), Schedule performance Index 12
{SPT) Project Tanmination: Tvpes of Terminalions, Project
| Termination Frocess
V. [Project Closure and Evaluation: Project completicn and terminaticn, Post- - 8
___|[implementation review, Project audit, Project evaluation
Huggested Headings:
. Project Management- A Managearial Approach: Jack R, Meredith Broyhill Samuel I Mantel, Tr (JodinWiley
& Sans]
Project Mansgement | Mr, Sanjiv Marwich- (Wiley Dreamtech)
Project- Preparation, Appraisal, Budgeting and Implementation: Chandra Prasanna - (THH)
Project Management Core Text Book - M B Gopalan (Wiley)

Cruantitative Technigues in Management : 3 D Yol (TMEH)
Entreprencurship and Small Business Management : M B Shukla

Y ¥ % W
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Sugpested Contimious Fyaluation Methods:
In additicn to the theoretical inputs the course will be deliversd through Assigninents, Presentation, Ciroup
:;!i‘l-.:gw:ﬁ_iuni. Ttues will instill in studem o sense of li-:-:isinn__r_naking and practical leaming,

El:i'l'"l:l MAPPING MATRIX

| COYPD; | POL I' PO | PO3 | POM | PD5 | POG POT [ POS [ PO9 [POI0 | POLT | Average
8 5 ([ [E[(E [ & T iz |11 2 164 |
CO2) 3 3 3 2| |1 : 1 1 |2 ¥ |1 2 2.09
cod T |B 7 | |2 T [ R i i = [T T
oe8 |3 1B (2|2 |1 b e R ERE PR R ¥E
Y (3 e [ZF T 2 |7 |z ¥ [ 3 227
W |2 (2 |2 ® 2 |3 |2 =2 & |z 3 235
Average | 283 [2.83 [2.33 [ 217 117 | 1.50 |0.67 | 1.50 | 2.85 | .17 | 2.33 | 2.03
I

Scale: 3 = igh, 2 = Moderute, 1 = Low, 0= Na Correlation

CH—PD Attainment Summary
The subject shows strong alignment with POL, POZ, PO4, PO9, and PO11, reflecting analytical planning, use of moderm
toels, and lifelong leaming. Moderate attainment of FOY highlights innovation through project-bissed approaches.

PSOMAFPING MATRIX !
&p’?ﬁﬂq rs01 PR02 PS03 PS04 Average
| Cot 3 2 ] T2 125 |
eo 3 3 ] 3 795 ||
co3- 3 3 1 10 FEes [T (T
CoH E W | Iz 225 | |
C05 1 3 2 3 2.75
C06 3 3 2 1 1.73
Average | 3.00 2.53 1.67 2.5 2.42

i

Scale: 3 = [igh, 2 = Moderatz, | = Low, 0 = Mo Corrclation

CO-T50 ‘Attainment Summary !
High attainment ef PSO1 and PS02 is ahserved threugh project appraisal, costing. scheduling. and fontrgl technigues. PSO4
i= also strongly supporied via projoct planning and execurion compelencies,
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-: T’r-;:-E.rmn mie' Class: Depres | Wear: Third T [ Semicsred: Sixvth
Liroup - 1{E) { ]
‘Course Code: FOBS0602T | Course Title: Goods & Service Tax
Cpuese oubeomes:
COEUnderstand constitutional framewerk of GS1, evolution from indirest taxes (VAT Service Tax, lxciss),
pbjectives, and dual G311 structore (OGS, 30T, 1OST, TG,
Fq;:.-iml:r'zn supply delinitiuns, (ypes of supply (inira-stale, mier-staiel, place of supply rules, me of supply,
and value ol supply determination under GET regime,
rﬂihmﬂh GAT registration procedures, threshold limis, documentation requicements, amemdrments, ansd
pancellation processes for businesses.
quibwsnud:u Input Tax Credit (1TC) mechanizms, eligibility conditions, [TC reversal rules, matching concep,
wl
05

refund procedures under GST laws.
iCompute GST liahility, file GETR roturns (GSTR-1, GETR-3B, GSTR-9), reconcile [TC, and handle e-
vaicingfe=way bill compliance I:'ll'q1.1iICI1'||:l1Lﬁ
E‘ﬂﬂhisr_bg GAET compliance srarepics, andit procedures, pomalty provisions, advence rhlmgs and develop
sital GST management systems for business operations,

| Cradits: 5 | ‘:l'.l]"'l.FllJlb-l'_'lr'llr wl
hax. Marks: 25475 Min. Passing Matks;
Tulai Mo, ol LegturesTutorials-lractical (in IJI:II.LIf.-le:r week ) [-T-F; 5-1-01
e e
Unit Tupics Lectures
Total=5

Tntroduction : Constitulional ramework of Indirect Taxes before GST(Taxation Powers gf
Union & State Goverrunent), Concept of YAT: Meaning, Warants and M:thn-:]s;h'u{n_i-:inr
I Defects in the structure of Indircet Taxes prior o GST; Overview of GS5T ; ':1'l'£'1.u;lur;|:I 10
of GST (SG3T, CGST.UTGST & IGST); GST Council. |
quppi-.. ol Goods und Serviges - Definition of siipply; Place nf‘ﬁp}-ﬂv Intra-State and Inter- |
State supply, Composite and Mixed supply; Impoer and Export: Supplies of goods and
1] :F.:r'l.licu lisble 10 be reverse charged, Time of supply; Wil rated suppliss, Zero rated 10
supplics, Exempted suppliss & Non-GST supplies.
Magistration and Documenation: (A) Registration-Persons liable m
I :_rcgisxml_icm; Compulsory registration, Procedure of Registration;Exemption from 13

[Reaistration; Compozilion Sewame,
‘B Docomentution- Tax Dovedce; Bill of Suppiy; Receipt Youcher;Pavment Voucher.

Refund Voucher, [ebit Note; Credit Nore. Returns: GSTR | and GSTR 2, Monthly ¢/
iu_uu:u:r[}- Return, Annual Remwrn; Time and procedure of Gling of Beturms,

In[_:nur Tax Credit: Introduction, CDrIr:E'.pI of Tnput Service Distributar, Lgeal l-unrl:-JJliua lIJIT

an 150, Distribution of Credit, Claiming Tnpat Tax Credit for inputs goods, Claitning Input
ax Credit for Capital Goods . 10

|'|I"-a!.-'r1ll:nt of Tax- (a) Through Input Tax Credit (b) By cush ¢ bank after generation of

ontine Challan.

¥ E-Way Bill: Incroduction, Preparation of E-Way Bill, Important Pointsfor [ransparier

(GST Portal: Introduction, GST Eco-gystem, GST Suvidhe Provider

(G, Uploading Invoices AL

¥V [GST Rates and Exemptions: GST rate structure, Exempted and rero-rated wpplmx g

| nmposition scheme, Reverse charge mechanism

YT Y vl




Sugpested Readinps:
et Anandaday Mishra, GST Law & Procedure, Taxman,

Y. Goods and Service Tax Acts,

1. Relevant Goods and Services Tax Rules. Nina Tax Associgies SBasics af CiST Toxmon

4. Publication on GST by the [nstitute of Chartered Accountants of India (v jedi o) | |

5. Publication on GST by the Central Boand of Excise and Customs { www gl prr).

6. Mitva Tax Associales Bagics of GET Tavman
f'-l:‘..l'u MAPFING MATRIX |
COLPO; | POL | POZ PO3 | PO4 | POS [ POG [ POT [ POS | POY [ POI0 PO1I | Average
o |3 (2] (3 [T [T 1 Jo & |z [ 2 |1s8
i (2 (33 |7 (v v @ e |3 |3 2 182
col | 3 ENEREE AN 2 173
codl |3 | q 2 2110 T o A T3 o |z 1.73
e [ (3] [z 13 12 v v 37 Tt > 20|
@ [z (2] [z =11z I3 [z (v [z [& ! 245 |
Average | 2.83 | 283 [ 233 [2.00 [1.17 | 150 [ 050 (033 [ 283 117 | 217 | L9

| |

Seale: 35— ligh, 2 = Moderate, 1 — Laow, D = Mo Correlation

COLPO Atrainment Summa rv
The CO-MO mapping reflects strong alignment with PO, PO2, PO3, and PO4, emphasizing rax knfmlmlg-:_ analylical
reasoning. and digital compliance. POTI shows moderate attainment due to continuous updates In GST laws,

CORPSO MAPPING MATRIX

Scale: 3~ High, 2 - Moderate. 1 = Low, 0 = No Correlation
LO-PSOY Attainment Summary
The course strongly supports P02 (Financial & Analytical Skills) through GST computation and relum Gling. PSO1 and
FRO4 are moderately aained through compliance and business application aspects,

Y

‘l\‘m ;

LOPS0y PS01 P5012 PS03 P04 Average

E01 3 3 | 3 200

enz 2 3 | |2 200
|03 i ool | 2 .25

cO4 B 1 : 2 2.25

Cos E ] | 2 125 i
| Cos 3 |3 1 3 150

Average 2.67 3,00 1.00 I 2,25 2.08

vl d



i | S
* _ Programme/Class: Degres Year: Thind Semesier: Sixth

Group -2{A}

If_"uura_‘g_Ludt Foea0o03T | Course Title: Auditing
T i&:nutmmm
Explain méeaning, objectives, rvpes of audit (statutory, internal, oost, taxy, awdil programme, audif
nn[chmk and routine checking procodires.
€O Apply internal check and control concepls, internal audit procedures, and interal contrel svstems fon
Eﬁ: ive windit planning and rizsk assessment,
Perform vouching procedures fra cash tansactions, purchases, soles, und veri fication of assetsliabilitics
u:.u- audit evidence -111-:E working papeis.
Analbyze statutory  awdit r::qmrbml:nlg for limited companics, company audit provisions, suditon
pointment, rights, duties, and reporting responsibilites,
: Evaluate special audit procedures including o2t audit, tax audir, management audit, a formanse;
nud' chinignes r F.T
Assess deleclion'prevention of errors/frauds. recent rends in audizi ing and develop awdit complisney
strategios.

Cradits: § Compulsory
[Max. Marks: 251 75 Min, Passing Marks: |
Al _ Total ho. of [ectures- | utorials-Practical {in howrs per week): L-T-F. §-0-0 |
. p Mo of Loctures
Ll mit :
] romies Tatal=50
Inrroduction: Meaning and objectives of Aoditing, Types ol Audit,

| Intemal Audit, Audil Programme. Audic Notebonk, Routine Checking o
ind Tesl Checking, Auditing Standards and Ethics: Generally
{Accepted Auditing Stndards (UAAS), Code of cthics for audifors,

[ndependence of nuditor ] _ |

Audit Procedures and Techriques: Audit evidence; meaning and

types, Awdit of cash ianzactions, Audit of purchases and sules,

Intermal Cheek Systern: [nlernal Control, Audit Procedure: Vouching,

Werification of Assels and Liabilities, _
Audit of Limited Companies: Company Auditor - Appaintrent,
m Puowers, Duties and Liabilities, Awditor's Keport and Audit -
Certiticat. '
Special Audit: Audit ol Banking Companies, Audit of Insurance
Companies, Audits of Educational Institutions, Audit of Cooperative
¥ Socicties, Efficiency Audit, Social Awdit ete. L
Eecent trends in Auditing: Mamee and Significance of Cost &udit, Tax
Audit. Menagement Audit
Audit of Different Types of Organizations: Audit of sole

¥V proprictarship, Audit of partnership firms, Audit of cormpanies, Audit
Of nor-prafic organizations |!3 '
Dictection and Prevention of Errors and Frauds: Meaning of errors and
frawds, Types of errors and (rauds, Auditors responsibility in
defecting fraud, Prevenlion of frauds

Suggested Readings:
. Tasu @K, Aninsight wath Auditing

I

£, Gupta Kamal, Contemporary Auditing

t bt | b e A
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COSPO MAPPING MATRIX

¥P0s | PO1 POZ | PO3 | PO4 | POS [ PO6 | POT | POS | POY [ POLO | POLL | Average
ool (3 [z [z |7 1 L [o oo 27 1 4 |
- S W |V VN S (T A G o N S Rl S
. 3 I3 ETEE EF T e Ol T3 182
Cog 3 3 3 2 2 2 | | T ;1 2.27
o = [ (2 (12 |27 [ [t [t [2 |3 2 2.09
- - T G 17 5 I R B T i S i TR - S O G 185 1|
| Average |2.53 | 283 | 217 | 2.00 | 1.50 | 183 | 1.00 | 0.67 | 250 150 217 | 1.9

|

Scale: 3— High, 2 = Moderate, | - Low, 0 = No Correlation

COLPO Attainment Summary
The subject dempnstrates strong attainment of POL FOZ, PO4, PPOS5, and POS, higlnligh:in? andit planning. cthical
slandands, amalytical verification, and professional judgment. Limiled linkoge wilh leamwork | and [entreprancarship is
appropriale.

COBPS0 MAPPING MATHIX

| COYPSO; PSO1 rS02 PSO3 PS04 EMHW

ﬂm‘g 3 3 I | [Ls| ]

o) 2 3 I | 1.75 |
Co3! 2 3 1 1 175

CO4J B NE 1 z 200

cos 2 IRE [ 2 2,00

| CO6) 3 3 i 3 2.50

E.-h'cmgc LT | 300 100 1.67 1.9 '
Sealer 3 High, 2 = Moderate, | = Low, 01 = Mo Comeiation ' I %

SEDEPSO Attainment Summary
Strang alignment with PSO2 iz chserved duz to audic analysis and reporting practices. PSO1 is moderatcly supponed through
operaticnal audi applications.
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Propramme’Class: Degres _ ¥ear: Third Semester: Siyth

1
Group -2(B)

Course Code: FORGOA04T Course Title: [Interstional Trade
Course pufeomes: - -
fﬂi} Understand fundamental concepts, nature, scope, and classical/modern theories of intemational tade,

Ll:lm:f af payvments, ond gains from trade,
Hrlﬂl:.-r.r: imternational wrade policies, wade mrriers, regional rade agreements (FTA, WD framewark),
nd their implications for nacional comperitiveness and business decisions.
O3: Apply export—import procedures, documentation {invnice, hill of lading, letter of |credirl, and
TERMS to exacuta intemativnal trade transaetions. '
* Evalmate foreian exchange murket mechanisms, exchange rale delsrmination, instruments of payient
, LC, hilis of exchange), and their impact on teade settlements,
F Develop international marketing strategies for product, price. distribution, and premotion in foreign
rarkets considering cullural. legal, and cconomic civirnnments,
hfﬂl:i:.il Azseas efhical, sustninable, and socio-gcconomic implications of globalizatinn, Fikerali zation, wand
interaational trade praclices on business and sociery.

0

Credits: 3 Compulsory
A8 | |Max. Marks: 251 78 | Min. Passing Marks:
Total ™o of Leclures-Tutorils-Fractical {in hours per wesk): T-T-P: 5-0-0

Unit Topics Ho. o1 T ectures
| Tt =50

[Introduction: Meaning and nature of imernational trade, Importancg of

I antﬂ'natm'n;l trade, lYﬁil&ml tride vs international thade, intemational 11

'l:&nd:ﬁnuﬁ:s, Adventares and dizadvantapes of intemaiional

irade deivers of inernational trade, restraining forces, recant trands in

wodldicad e

Foreign trade: Foreign trade & evonomic growth, balance of rrade, | " |
baldnce of pavments, free rrade, formns and restrichons,
[Intermational ecnsamic nstitutions: IMF, World Bank, WTO {in
[m brizf}, Regional econamic groupings - NAFTA, ELI ASEAN, b
SAARC.
India’s foreign trade: Recent irends i Dl 's loreign trade,
institutional infrastruchure fow export promoticn in Indi, projects &
eonsultancy exparsz. Trade Policy: [Indin®s Trade policy, export
arsistance, marketing plan [or exporls.
 |intemanonal Irade Procedures: [mport rade |:II!'-I:III'.-EIIL'II:'E Fxpoirt frare |
procedure, Export decumentation, Role ol customs authorities
International Payments and Exchonge Rales: Foreign exchange
meaning and finctions, Exchange re tvpes, Delermination of |
xchange rate, Exchange control in Indis ‘

Iy

v 13

Sugpested Readinps:
I, Yarshney & Bhatacharya, Intermational Marketing

’ %/ QV|




CE-PO MAPPING MATRIX |

COPOs | POL[PO2Z[PO3 [ PO4 | FOS | PO6 | POT | POS [ POY | POI0 | POL1  Average
|
Y. & | [3 I [z [ I T ARIED
5 & 13 TEEN I | ¥ |3 3 237
3 1 (Ea il | 2 3. [2 |3 | r [ [ 209
% (EE ETE [ & E | 3 [ 218 |
3 |3 (15| % [z [ |2 |3 T 3 264 |
3 3 3 2 |3 - 2 [ 3 3 i3 ‘6 | |
Average | 300 | 283 | 2.67 | 200 | 1.83  1.67 | 1.50 | 1.83 | 2.83 | 2.00 EOEECRE

Senle: 3 =Tligh, 2 = Maderate, | = Low, U~ No corrclation.
COLPO Aftainment Summary

The magping shows strong alignment with POL, PO3, PO9, POI0, and PO, emphagizing global ht;5|n¢55 understanding,
strategic thinking, sustainability, and cantinuous learning in international rrade contesrs

CO-PSOMAPPING MATRIX

COLPSOs P50 P02 PS03 PS04 Average
col 3 2 2 2 125

| (&0 |3 3 Nz | XS

| [Ei] E 1 | 2 2,25

| CoO4/ 3 3 | 2 2.25

! T ERE R 3 3 .75

| o @ |3 g 3 3 275 .
Average 3.00 2.50 2,00 2,50 1,50 | |

Beale: 3 =1Tigh, 2 = Moderate, | = [, = N-;::I::urrelmi-:jn.

CO-PS0 Attainment Summary
The course stromaly supportss PSOJ (Markefing & Costomer Relationship Skills) and PSO4 (Enfreprencurial &
Managerinl Compelence) through internationsl markefing and strategic frade decisions, PSO1 and PSO2 are moderalely

N Ve i




l | Propramme/Class: Degree ] “ear: Third Semester: Sixth i
Giroup -30A) _ I
Course Code FOGGGOST [ _ Course Title: Strategic Management

Conrse Qulcomes;
C01; Understand the concepr, nature, scope, and levels of srategy, and the role of sirulegic management in
rgani zations.

03 Explain the strategic management process, including environmental appraisel, organizational appraisal,
nd_strategy fosmulation stages.

:oApply siratemic analysis wols (SWOT, BOG marrix, PESTEL, Porler’s Five Farcesy to assesd
canizational competitiveness. ml
# Analyze corporate, business, and functional level strategies and their suitability under differe

_Jmﬁcu'tiw and environmental conditions, : |

O3t Cvaluate issees related o strategy inplanenlation, leadership, arganizational :atrucnkn, I,:Illl,l_ln."_ and|
tratgiric control.

AW Develop strategie thinking, prohlem-zalving ability, and decision-making skills requined lor effective
odicy formulation and long-term orgamnizational sustainability.

| Credits: 5 Cumpulsory =
= Max. Marks: 25+73 Min. Passing Marks: | Rail
Tatal MNo. of Lectures. Tutorials-Fractical (in heurs per week): L-T-P: 3-0-0
. 2 Poan, il
Lnil | Topics Lectures
| Total=50

What is ..&:.'.!.:r.'.;m!g}': Whar ara f-iru-ategiz bstenil; Mizsion; Objectives and Goals;
l Policies; Program; Budger, Process of strategic management, Levels of 1o
sirategy, Meaning and importance of vision and mission, Formlation of

mission und vision statements, Business ohjectives and goals

Idr:nnl:r ing strategic alternatives of business: Covironmental appraizal

— Intcnal environment; Key Success Factors: Role of Resources,

nn Capebilitizs and Core Competencics; Competitive Advantage o 12
Clompelitive Strategies; YREIO Model, External envirommnental

analyzis — FESTEL, .
Concept of Value Chain, SWOT Analveis; Tools and Techniques o
Strategic Analysis — TOWS Matrix; Generic Strategies; Competitive
Slrategics - Porter™s 3 Forges Model; The Experience Curve, Grand
srratagy, BUG Marriv; Functional Strategies, Global entry strategies.
Siralegy F'::-rrnululrnn Corporate-level strategies: Stabilicy,

¥ Expanzion, Retrenchment, Turnaround, Business-level strategies: £
Cost leadership, Differentiation, Focus, Funclional sirpiegics

I i

arrateoy implementation Str'-i[::':g}' irn plemeniation process, Orpanizational [
LY structure and strarcgy, Leadership and sieategic change, Resource |
allocation, Evaluation and Corral: Organizational Systems and

Techniques, Strategic Fvaluation and Control of Performance and

Feedback, Balanced Scorecard, Renchmarking |

% %(’HH i \w / ?
_ \ |
ir i\ {///




F’:Hggta-lc:l ﬁtudingﬂ: T

1. Lawrence, B. Jauch and William F. Glueck; Strajegic Maragement and Business Policy, - MeGraw — Hill

|E. Wheelen & Hunger, Concepts in Strategic Management and Business Policy. 1 2™ edition, Pearson
Eduzatios,

% Kuzmi, Azhar, (2008), Strazegic Managemeat and Business Policy, Ird Bdition, MoGraw Hill Educarion

I R. Srintvisun, Strotegic Management the Indian context, Prentice Hall of Tadia
|l 1. L. M. I"rasud — Strategic Marapgement — Sulian Chand L

+ CO-FO Mapping Matrix

CO4POs | POI | PO2 | PO3 [ PO4 | POS | PO6 | FOT | PO | PO9 | POTD i’ﬂll Average
BRI D 7 D A ? 163
| COH T T i 2 2.00
S 2 EE E VOO E 0 T e
N 2 ETEE O E T = BN 3 [[z00
B (2 (3 T2 T2 TE VE [F 13 = (R
By (2 (3l 2 [z |2 T2 = itz |3 1= 3 227
[ Average | 2.30 280 [ 230 | 180 | 130 2.00 | 130 | 170|270 [ 133 | 217 | o

Seale: 3 = High, 2 = Muoderate, 1 = Low, [ = No corelation.

COLPO Allsinment Su mmary
Strong attwnment of PO, PO3, POS, POY, and POI1 seflects focus on strategic analvsis, leadership, innavation,
anil long-lerm devision-making, Ethical and social respansihifity aspects show moderate alignment.

CO-PSC Mapping Matrix > _

CORPSO PSO1 PSO2 PS03 P54 Averuge

cof’ 3 2 | 2 L 2,00

cof 3 1 ] | 3 2.50

Co¥ 3 3 1 3 2.50 i
co4 3 E 1 3 20 [ 1111
s’ 3 13 | ] 2.50 i
o6 3 2 | 2 T RE N
"J:wrage | .00 267 1.00 267 2.33

Seale: 3 — High, 2 = Moderate, | — Low, 0 = Nocorrelation,
7 COCPSO Attainment Summary

The subject strongly aligns with PROJ due o emphasis on sirategic planning and leadership, PSO1 and PSO2 are

alsu well supported through organizational and analytical perspectives.

P74 w
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Programme’Class: Depree Yeur: Third | 'Ev_:mcm:r: Sinth
: Ciroup -1 H)
Course Code: FOS60606T | _ Course Title: Training and Devalopiment
rse gutcomes: i
E Ii Understand concepls, nature, scope. and objectives of training and development, and distinguis
training trom education and development.
COZ: Analyze maining needs ot indivicual, job, and organizational Eevels, and design .||:l|:.r|:|1:~hat¢ training
[P mes usi ng_ systemaric trainimge cvcle, [
COEApply variows raining mcthods {on-the-job, off-the-job, cxperientinl methods) :IJ'H:ldI:lI'ultl'_t,- technic s
suitable fiw different craployee groups and learning ohjectives,
Evaluate training ellecliveness using established models (Kirkpatrick, RON approaches), feedback
mechanisms, and performance indicalers.
Develop integrated training sirategies alipned with HRIY, career development, and oreanismtsonal
Clumnmee ininng) ves,
[':ﬁl.’i?i'.lnmnrﬁtrm._ ethical Imining practices, adult learning principles, and facilitation skills for enhancing
individudl and erganizational performance.
Credits] 5 L'mnpu]mr}-m |
Mlan. Marks; 25175 Min. Passing Marks:
Tiotal Mo, of LHEHI‘:E-TLEMI ials-Praclical (in hours per week): T-T-T- 5- -0

Nu. of Lectures

Unit Tapics T ntal=54
Imtroduction: Concepts and Rationake of Training and Development;
1 Duflerence betwean Training, Developmenl & Cducetion. overview of B

training and development syslems; arganizing training depariment;
training and development policies; Requisites of ElTeclive Training.
Training Meeds Azzezament [THNA): Meaning of THA, Purpose and

1 Methoads of THA, the Need Assessment Progess — Orpunizational b
Analysis, Person Analysis, Task Analysis, Outpan of TMNA, Leaming
[T s,

Designing, {JundLL_ciﬂ'ng & Evaluation of Tr-.1i.l'lil'l;i:.'. FProgram: Areas of
training, Types of Irmining, System’s Approach o Training, Training
Methods, Designing o training program, contents & scheduling, stedy
m material, sclecting a trainer, deciding method of training, Types of £
I'eaching MAids in Training, Teaining Fvaluation & Methods of
Training Bvalwation, Troining Effectivencss Madels - Kitkpatrick
Maxdel ol Training Eilsctiveness, CIRO Model, [0 | |
[Exseutive Development: Impertance of Executive Development, [
Steps in the orgumization of 8 management Development Progrram!
¥ Fxecutive Develnpriant Program, Methods” Techni gues of 12
Management Develepment Program, Special Issues in Training &
Development - Legyl Issues, Cross Cultural Preparation, Managing
Work [orce Diversily, Sensitivity Training, Succession Planning
Training and Developrrent in Dedian Organizations: Training
v prictves in Indian companies, Role of HR department in training. I
Goveriment truining institutions. Conternporarny Trends in |
Training and Development: E-learning and digital training,
[Wirmal classronms, Cosching and mentoring. Leaming l

nrganizaton




E:'ng[:ﬂhd Readings: ' ' .
1. Koe, Raymand A und Amitabh Deo Kodwani, Emplovee Training and Development, Tata MeGraw Hill,
th Edition, 2012,
2, Rao V5P, Human Resourse Management, Excel Books Publication, nd Ediion, 2013,
(3. RolL, P.. and Udai Pareek, Troining for Desvelopment, Szge Publications P Lid, .
‘4. Jack 1. Phillips, Hand Book af Iraining Evalwtion and Messurement Plethods, Romtledge. | |
&, Dayal, [shwar, Management Training in Drganisations, Prentice Hal

COSPO Mapping Matrix

PO1[PO2 [ PO3 | PO4 [POS | PO6 | POT | POS POR | POLO POLI | Average |
| : |

' S - T Y - O 2 W 1.62

SR T2 I b ! S YR O M S 2.1%

SR = TN O 0 T - L A M 2 107

| R | - ST VO S - O T N 3| |[zs

: 0 O O O I S O O L T 3 2.7

Al Q3 lifa 2l T3 |3 T3 18 (3 3 2,64
2.83 [2.83 | 183 [ 217 (217 [ 247 [ 217 | 207 z,wlz.uu 283 235

Seale: 3 = High, 2= Maoderts, 1 — Low, 0 = Ne correlation. |

ﬁ:_ﬂ:—l-'{] Attainment Summary
Fhe CO-PO mapping shows strong contribution o PO8 (Communication Skills), POT (Teamwork & Leadership),
PO9, and POLL, highlighting HE development, leadership, and lifelang learning, POS and PO are moderately
addressed through cthical trining practices

_ E0-PS0 Mapping Matrlx

| WPSOs PSOT PSDI | PS03 PSOM Average |
a0l 2 2 i 1 1.50
@o1 2 3 I K o
oy 3 3 i i i T
Co4 2 3 1 2 1200 T[T
Cos g 3 |1t 2 2.00
o6 2 3 2 TR T
. Average 2,00 3.0 LIT 150|192

" Seale: 5- High, 2 — Moderate, | = Low, 0 = No correlation, |
FePSO Aftminment Summary |

he course strongly supports PSO and PS04 by enhancing HR capabilities and managerial development,
FR02 is moderately aligned through evaluation of roining effectiveness.



|
Viva-Yoco Flaslai 7 [ ﬂdrﬁrﬁeﬁ;iw Viva-Vore | lI[lﬂ KB

Course Culeomes (COs) Com prehensive ¥ ive=Y oce

CO: Drenonstzate inlegrated nowledse ol manapement comcepls across octenal areas

COx3: Analyze and interpeet huginess peokloms esing apprapriate manazerial and analvrical feprmewors,

C Apply digital tools, dara. and contemporary business prectices in decisicn-making diﬁcd:ssit;r

COd Communicate manneerial ideas, anolyses, and solutions effectively during oral examination.

CO5 Exhibit sthical reasening, proféessionalism, kadership qualities, and litslong leaming agitode
i ﬂmlﬁ"‘.} lM:n:Eu.i ny Walris

cohPo | PO1 | POZ | PO3 | POA | POS |'POG | PO7 | POB | FOS | POL0 | PO11|[ Avkrege
co1 3 i I L 1.0 Al (el [ T]1.85
coz) NI E Sl Al Al Al # 3 7H AT
co3 [z Tl 3 ] —al o T [T TRl 1T [Teed]
cod | 2 2 1 1 3 3 2] 4 2 1 || | [LT1a;
cos 1 S 3 7 3 7 z 2 3l 181
Average | XLI0 | A | 1.80| 1.60 1_._EE 160 | 140 1.40 I.ID. . 1.3 220 . 1.71

SR 0-P0 Actalnment Summary

Tha CO-PO atainment unalvsis for Comprehensive Viva-Voee shows sirpng atipnment with PO (Masagement
Enowledge), PO2 (Problem Anulysis), and PO (Critical Thinking & Strategic Decision Making, # studens are
evaluated on their integrated understending and analylical abilities aceoss pranagameant domaies, Medorate attainment is
obaerved in PO {Modern Toels & Digital Competencep and POG (Communication Skills) doe to okal amiculation of
concepts end applicetion of conlemporary praclices, The viva alao contributes significantly to [POS | Ethics &
Prafessional Conduct), BO7 (Teamwork & Leadership), and PO (Lifelang Learning), ensurjng holistic asseszmenl vl
rmanagerial readiness.

CO-PSC Mapping Mairix
oy
per PSO1 .| PSOZ. PSO3 PS04 | Average
|_Fu . .
(a5 E 2 2 2 215
| SR £ 1 i
coz. 3 3 2 3 2.75 | .
o3 2 X | 1 2 2.00 |
co4 2 1 3| T
cos’ '3 1 2| 3 2.00 I
Average 2.40 .00 200 | 240 220 |

CO-PS0 Attainment Summary !
The CO-PS0 artainment indicales strong conteibetion fewards FROI (Buginess Operarions Ability} and PS4
{Entrepreneurtal & Muonsgerial Competence), rellecting students’ capakbility to intearate ﬁumﬂ_‘:.r.al Lnowledie and
strategic thinking. PEO2 (Finsmeial & Analytical Skiflz) is moderately attained through enalytical questioning and
problem-solving discussions, while PSO3 (Marketing & Customer Relatinnship Skills) is ﬁupém:-: through epplicalion-
ariented responses reloted to murkel and custonver contexts, Overall, the compreliansive viva stfectively validites
functional competernce, wonly el depth, and maragerial maturity of studens. |
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Tropram Objectives: [
|
Fhe [LE.A (FYLPY S Mastar af Business Administrtion (MIEAT iz a besiness progrim deeigned
o develop and streppthen essemtial management skills such as critical thinking, problen solving,
decigion smaking, leadeship and temmwork by acquirng keowledge through learming of
management theories and applications of benchmark practices in national and international
Industries. The padagogy and content of the curmnculum engages students to boild their capabality
I :|.|1E:-|ir_".|1i-::|n ol ﬂErJ:III.'I]:Irii'-!lé sl aind 1|-_"|."JI.|!|iu:|I.JEx ey addiress the CI"IE“EHH-E.‘G Fumﬂd i Lhe wolatibe,
uincertain, complex, and ambiguous conditions encountered in the comtemporary  business
ciovireniment, Further, the curriculum sacourages entreprensurship and crentivity amaong students
tor shoulder social respansibilities alonge with regand for inleprity, ethics and citizenship behavier

Prn-gr_am Outesmes: On mmpll:li-;':n ol the Baster of Bosiness Administration [MHA} A, the
students will be able (o]

PO Domiain S Managezment Knowledge: ability to apply management theorics, principles and
prisctices 1o solve real-world business problems.

PO2: Analvfical & Critical Thinking/Problem Solving: Ability to bdentify, formulate, anplyre
managainant problams (husiness, social or arpanizationzl), evalvale alternatives, and rT.'umT'.-r_'ud
solutions using quantitazive and qualicative methods,

PO Value-based Leadership & Ethics : Develop leadership skitls with a strongs foundation of sthics,
values, social responsibility and integrity.

PO -Cilobal, Economic, Lepal &SocizlBusinessFavironmentA wareness: U nderstondingof the  business
environrment glokal, economic, legal, social — including sustwinability, corporate povernance,
socie-culiural context; ability to analvee and communicate consequences of business decisions in that
conlexl,

PO%: Teamwork & Interpersenal ¢ Collaborative Skills: Abilicy o wosk offectively as a team
memberleader in diverss, muliidiseiplisny seitings; collaborate to achieve organizational gozls.

P Tse of ModemTools& Technigues: Abilitytousemodermm anagernent oo ls 1 Tiooks, daa amalvic,
quantitative & gqualitative techniques to support decision-making and busines: operations.

PO T Innovation, Creativity LEntreprencurship Omienmtion: Develop an epdreprenesarial mimlset;
ability w0 inndvate, adapt to change. and identify or creste business opportunilies.

MOR: Comemunication Skills: Akility to communicate effectively — wvarhal, written — with
stakeholders inside and outside the orpanization; prepare reports, presentarions, documentation.

PO Social | Awareness, Eithics and Corporate ¢ Social Responsibility: Recognize ethical, social,
environmental and legal implications of business decisions; act responsibly toward society and
CAVITOmmEnL.

Peal 0: [ifelong Leaming & Adaptability: Recognize need to eontinuously leamn, updare; skills end
adapt 10 ehanging husinessiglobal environment; engage in self-lcarning and protessional deyelopment,

2 e | 14, v W |



POIT: Crosa-Functiomaldelti-Dhsciplivary Foundations: Acguice aml inepratg knowledpe Trom
mudlipele Pabatiome] areps (finamee, marketing, HE, operations, 1T, @e) o manage and solve complex
o g zatianal problens,

P12 Holistic £ Sustainable Business Perspective: Undersiond and integrate comemporary businsss
imstes sustioability, plobaliselion, corpomls ethics, environmmenislsecial impact for long-lerm
oreamicational and societal benefis Swell-being,

Program Specific (hateomes [P50k): PSO8 ase useally special ization-spe ifiec — they specily what a
preduste should B2 able to do in a partieular domain (2. Hnance, markeding, HE. or [T Here anc
compman P05

P&E0-1: Functional # Specialization Compeience: Apply domuin-specific knowledzz (e
finence. marketing, HR, 1T t» address business problems in that tunctional arca.

PEO-Z: Managerial & Administracve Abilite: Abilice to manage or lead organizationsTasiress units
— plany, organize, conrdinane, monitor siness operations, resources, poople.

Pel-%:Lntreprenevrial &lnnovetive Mindsel @ Abilily (e conceive | desigeeand impleament new
business vepluresprojects, wdapt o dyvnamic environments; take calcubated risks; innovate.

PAEC-4: Ethical, Social & Enviroamenml Responsibility: Graduates acl ethically, nesponsibly owarids
aocicty and environment; intcerate sociel responsioihity, sustainability and corporate governance in
their decizions.

P05 Lifelong Lewrning & Professional Growth: Ability to continuously update knowledpge & skills.
adapt e change, cnpgaee in sclf-lcaming, research. and conlrbule fo erganizational growth over carger
lifespam.

PEO-6 Stralepic & Integrated Busieess Decision Making : Ability to integrate mult- functional
knoweledgs [Anance, marketing, HE. [T} and maceo-covironmental feetons {lopal, ceonamic, globall to

take strategic decisions for susiainahle provash.



ApTfrenticeship/ | Year | 12 Months Apprenticeship/ 1200 hours [ an(Cr)
[nternship 4 Internship through

embedded UG NATS or frem equivalent
Degree urganisation 1]
| prgramme | L industry finsfitute

Course Cateomes {C0s): Yocutional / Skill Enhancement Courscs
EOHHApply vocational and prafessiona! skills relovant 1o industry and workplace requirements.
LAY Uz appropriate toals, technigues, and technologies to perform job-oriented tasks effiaiently,
CO3: Demonstrate problem-zolving and analvtical abilities in real-life vocational siuations, [
O Communicate effectively and work collaboratively in professional and organizationl setfings.
Exhibit ethrcal behaviour, discipling, time management, and professional attitude at the workplace.
Develop employability skillz and adaptability for continuous learning and career advancement.

COyP0 M&Ep_l_g Matrix i L e
| CQ\PO | PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 POB | POS | POL0 POL1 | PO12 | Average
cox 3] 2] ) af "o @ 2] E] 4 1] [ IRIEET:
iy | B 1 1 1 al 1 1| 1 1 1 1 1.33
sl Talived 2] =] 3 3t s a9 [l B TR
il Tx[IBel Tal = &l 3 & a 1 1 TIIIEE:
il w[s 1] = = 3] a2 =2 1 1 2]l "|isa
g1l [l e a2l #1 A A w0 ] [
167 [ 1.67 (133 [100]150 | 167|133 (133133 133 133 | 133 140

éﬁm Attninment Sunimary

The CO-PO attainment analysis Tor Lhe Vocational / Skill Enhancement Course shows strong alignment with POL
(DaomainManagement Knowledge), PO2 {Analytical & Critical Thinking), and PO6 (Use of Modem Tools &
Techniques), reflecting the practical and skill-orienied nature of the course. Moderate anainment is observed in POS
(Teamwork & Interpersenal Skills) and POR [Communication Skills) through collabarative activitigs and professional
intersction. The course also contributes meaningfully rm POS, POY, PO1G, and BO12, cmphasizing sthicel conduct,
social responsibility, lifefong leamning. and a holistic business perspective, Overall, the course effectively snbances
cmployabilicy, adaprability, and workplace readiness of stadents,

'CH-PS0 Mapping Matrix .
’—‘ L |
H;’ | P501) | P5O2 PS03 Ps04 P505 PSO6 | Average
£o1 3 2 1 1 1 2 1.67
 cON 3 P, 1 s | 1 ! 1.67
co3’ 2 2 2 1 1 2 1.67 |
oq) 2 3 1 1 1| 2 L.67
o5 1 Z 1 3 1 1 1.50
cos” DI 2 1 3 1 1.50
Average 2.00 2.00 1.33 1.33 | 1.33 | 167 1.51 |

PSCHAminmend Summary | [

¢ CO-FS0 attainment analvsis mdicates strang alignmet of the Vocaliomsl ¢ Skill Enhancement Cougse with PS50
i Functional'Specialization Competence] and PSO2 (Managerial & Adminizirative Ability), refiecting the applicativn-
oriented and skill-based focus of the course. Moderate attainment is observed in PSOS (Strategic & Integratad Business
Decision Making) due to the use of multi-functional knowledge and practical problem-solving. The course also
contributes meaningfully to PERO3 (Entreprencurial & [nnovative Mindset) and PSOJ (Ethionl, Social & Enviremwmental
Responsibility) by encournging adaptability, professionalism, and ethical sondust, PSOS {Lifzlong Leaming &
Protessional Growth) is supported throwgh emphasiz on coninuoes sKill upgrdation and empleyabilioy development
Crverall, the course eflectively enhunces functional eompetence, managerial readiness, and profestional growth of
students.



[Proseam Class @ Degree ' Year: 4 Semester: V1|

Course Code: Fia0I01T Course Tille : Principles and Practices nf Management

Comrse Cutcomes:
COHRIndian Ethos & Work-Lite Peespectives: Explain Indian ethos | vloes, work—life balance, and
manaperial lessons from the Ramayana.

COZFundamentals & Bvalution of Management :Deseribe and analvze concepts, nature, process,
significance., managerial roles and evolution of management thaught.

CO30rganizational Structure & Design: Compare and apply organizational structures|and design
principles, including authority, decentralization, functional/product/matrix'boundary lass firms.
CO4Planning & Decision-Making: Apply planning processes and decision-making Ll:l,.|1n|1.]1.ll:*-. under
certainty, risk, uncertainty; use quantitative tools; apply MBO and ‘TI‘EIEE.lu pla.m]mu

{2050 rganizing & Managerial Communication: Explain and design organizing procegses {delegation,
decentralization, departmentation} and demonstrate effiective managerial conmmuicarion.
CO&Direcling&Controlling: Evaluate and design effective dirceting and control syslems using traditional
and modern technigues,

Credils:4 | L oz Compulsony l-lcmi“' Lin:u'n: 'Eﬂ]l]pu]l;ur:.-'
Max. Iw]a:;:s-.- 23+73 Min. Passing "-.-iﬂrl:-.'s: [0=25 Tl
Testal |.I:EI.I.JI!'::!-i-—'|"LILIZ:|r'iH'J.‘-'.-E"r’HI:r'il'.':ljJ{il'l hours per weeky:L-3T-1P-0
| Unit rmpi:‘.s i [l | Leclures
45

Work lifiz in Indian Philosophy: Indian ethos for work life, Indian values Tor the
work place, Work-lifv balance. Management lessons Trom Ramavana: highlight
.n:ﬂnml leadership, coordination. teamwoek and responsibilicy applicable inlocal |8
-:nrgamzatmna. regional institutions, national enterprizes and glabal cﬂ-rpu:-m:in:m

CConcepl, nalure, process and '11<“=n|fLunL: of munagensent; ".-'Iunn[___i:rml roles

iMintzberg): Evolution of management thoughts- Classieal) Meo -Classical, Sustem

and  Contingency .ﬁ.]'l]:nnw_hl.h Conribution of  management Ih_ink-:ﬁ._ 13
1t | comlemparary management practices.
Crrganization Structure and Design- Hicrarchy of authority, Division of i..almur
Span of Control,  Line  versus  Stff Positions, Decentralizution
Deportmentalization- Functional COrganieations, Prodoct l.',lr"um.-'almnt. Mairlx
Drrganirations, Boundary less Crgancattion, Chrranizational and Incer
organizational esign *

Planning: Coneept, process and types: Decision—Making- concepl and p:ru:.:;:-:.tc,
Conditions of Certainty, Risk and Uncertainty; Haunded rationality; Barmiers o

m decision making; Individual and Group Decision making Quantitative; Detision- 10
Making Trols, Manzgement by Chjectives, corporate planning

Organizing: Concepl. nature, process and significance] Organizational Srtuctire
and  Design:  Auwthority  and  responsibility  relotionships, de]egn[]m,
v decentralization, departmentation, Simple Struclers; Bureaucratic Stelicturse; |14
Matrix Structure. Managing communicalion: nature, process. networks and
harriers; Effective communication; Technalogy and Managerial Communication.
Directing and Manegerial control- concept and process: Designing an e ective
contral svatem; Treditional and modern technigues for effective contzol swstlcm

across local, _Natmrml and * mlobal orpanizations.

L il
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.Suggeﬂtﬂﬂ Resdings:

2H7.

Rabbins, Stephen P Mary K. Coulter,and DravidA . DeCenzo. Fundamentalsofmanagement.”. Pearson,

Stoner, James AF., Freeman, B. Edward, and Gilbert, DantelR.,‘Management™, Pearson, 2018, Prasad
L.M., “Principles and Practice of Management”, Sultan Chand & Sons, 2019,
Koontz H.d Weihrich, 1L, Essential sofManagement: Anlmermational Innovation,andLeadership
Perspective”, Me-Graw Hill, New-Delhi, 2015,

COR PO Mapping Matrix:
0y [ o1 ] poa] PO3] POA] POS| POS] POT | POB| POS | POID| POILI | POIZ| AVG.
CO 2 1 3] [ & ] 1 | 2 ] 1 ] 2] 167
% 1 2 i’ 2 ] 2 | I | i i) 2| 187
i 1 3 1 RS | ; | 1 3 2] 17200
"’5‘% 1 3 :; 2 2 3 ] 2 2 7 3 3] 2
) 2 2 2] 3] 2 | 3 | I 2 2 19
£OoH| 3 3 2 2 2 3 i 3 ] 3 Al 2%
AVG. | 267] 233 | 217 200| 183 207 100 200 167 17| 233 233 197
CO-BS0 Mappiug Matrix:
|
(GPs0 [PSO-1  [PSO-2 [PSO-3 [PSO4  [PSO-5 | [PSO-6  |AVG.
COu 1 3 2 3 2 2,
e 3 2 | 2 233
% 3 3 2 1 2 2.33
3 3 2 1 2 2,33
i 3 3 2 I 2 233
%@' 3 3 2 1 2 2,33
AVG. | 267 3 2 1.33 2 2.2%

Bod | fad | | Rk | L | |
< -
]




| Programme/Class : Depree Year: 4 ISmt.liI::r: bl

Course Code: FO160102T | Course Title: Financial and Management Aanéwiné ]

'.’_-::Il.ll's-l‘: Chutcormes:

01 Define the fundamental concepls ol management accounting, accounting principlas. GAA P, and
IFRS along with their scope, purpose, and limitations,

O Cxplain finencial statement preparation and analysis, including incame stﬂ[emn:nts:, balance
hl.‘-l:[&-. ralio analysis, trend analysis, and cash Now statcments,

pply costing methods such as absorption cosling, marginal costing, ABC costing, and service
costing to managerial dacision-making sconarios.

m&nﬂw: budgets, budgetary cuntrol techniques, flexible budgets, zero-based budpeting, and
variance analysis to support managerial planning and control.

CO8 Praluate MANAECmCn control syslems, responsibility accounting, and decision-making tools for
torganizational performance improv I'_'I.TL'I'IIZ

COBDevelep accounting-basedsolutionsinte geating socialaccounting, environmentalaccounting, and
human resource accounting for sustainable business management, I |

Credits:4 Core Compul sor’ ’Fh:.'c[h'i:' :':_'I:rn::' 'q'_'-;.'lmp ulsory
Max. Marks: Z5+73 Min, Passing Marks: I[H-l‘s
Total Lectures-T utarials-Practicaliin hours per week):L-3T-|P-0 14
Unit [lopics ILectures 45

Introduction o :’H.C.CDLII]T'[HE - Purpuose, |I'J'J[?DI'T-H.HEF.;., Scope and Limitations of
Accounting, Accounting Principles and conventions, Generally Accepted
I Accounting Principles (GAAP), Accounting Standards in India (AS-

2.6,9,10,26) IntemationalFinancisl ReperingStandards(IFRS ) needand | | 1

b:gulfﬂr_l_-.‘ap Ethical Dimensions in Reporting of Accounting Information
Financial Staternents Preparation and  Analysis- Preparation of [ncome

Statements and Dalance Sheet, Contents of Corporate Annual Reports,
i FinancialSmatementAnalyvsis—RatioAnalysis, Trend Analysis. Pr::pﬂmnmof ' 1o
Cash Flow Statement - Direct and Indirect Methods,
[ Introduction to Costs and Costs Behaviour, Absorption and mm‘gma! cm[mg.
Service costing, Activity Based Costing, Cost Sheel &

Accounting for Planning and Control- Budgets and Budgetary Contral, Fixed
ahd Flexible Budgets, Rolling Budget and Zere- Based Budgeting; Variance 12
| Analysis, ManagementControl Systemand Responsibility Accounting, Social and
Environmental Accounting, Hurnan Resource Accounting.

v

Suggested Headings:
I. Management Accounting, Charles Homgren
2. Management Accounting-Khan and Jain, Tuta Me.Graw Hills | I
1. Management Accounting-Ananthanrayanan, P85, Oxford Publication
4, Accounting: Texts and Cases. Anthony and Reece, Irving Professional publishing
i. Ramachandran, N.andkakani, R.E Financial Accounting for Munagement, Tata MciGraw Hill




CO-PU Mapping Matrix:

OOy PO [FO2 O3 FOR [POS [PO6 [PO7 PDS [POM [Po10- [roi1 |rm Avg
;:'Igjlﬁ 3Tl WE [ R i T RE SN "z .75
cozil 3 1 2 T i B L |42 | B !lz 1.33
0% |3 3 | 2 ] 1 2 | | 2 1 B Iz.-un
ez 3 N R h B E FOTPR 3 ; 200
BEz B R B U B P P z [ 5 TR TR
¥ B R B 1 kB B B B |3 3 : 233
Avp, (250 [2.70 (130 220 (100 [230 (170 170 (1L70) 200 267 [RA7 | |20
i I | : 1 . | } cab b LY L

g Malrix:
CORPSO Mapping Mairi
k2 ) |
Cio0 psO. PSO1 PSO2 [PSO3- PS04 . [PSOS | PSO6  [Ave
oy | 2 1 '3 2 ! 143
s 1 l 2 2 280 |
- E 2 3 | 2 2 2.7
ey |2 3 2 1 2 3 217
e L b 2 7 2 3 .33
o S 2 2 3 3 ¥ | %8
lavg. 2,50 2,50 183 1.67 217 2.13 217
PR
[l
-1
B

X




2 | Programme/Class ; Desree | Yeard Semester: VI

Course Code: FOL60103T Course Title: Orpanization Behaviour

Coaurse Clcomes:
COFE Define the fundamental concepts and interdisciplinary nature of Organizational Behaviour, and
caplain key OB frameworks including Robbins” Model along with contemporary workplace trends
such as globalization, cultural shifis, workforce demographics, technology, and changing joh
Striciures

0L Explaintheprocessesofperception.attitudeformation, cognitive dissonance, and le ling, and
inferpret how individual differences, values, and personality shape behaviour, perfortnance, and
develop o understanding ot self and other and adjustment in organizations. |

CO3d Apply motivation theories—need-based and process-based —to workplace situations, wnd
demonstrate how motivation workforee, emoticns, and job desigh influsnce ..,mpl-:t.-;::.. Hmduu.l_ml}
satisfaction, and well-being. |
047 A Analyze group processes, team dynamics, decision-making mechunisms, cooperation -condlic
Irrﬂﬁ-:mﬁ. and T|1~'.‘_ role of power, politics, ahle 1o manage conflicls and influence in determining
organizational cffectiveness.

COSEvaluate classical and contempurary leadership theories and assess their applicability in diverse
ur[:.umfulmnui seltings (o enhance employee engagement, commitment, and perfarmance cutcomes,
o6 Develop strategies for understand complex behaviour, managing organizational change)
leadership qualities, shaping healthy interpersonal relation, organizational harmony, crganization:
culture, and redress workplace stress by applying change models, cultural frameworks. and stress-

management technigques 1o promaote emplovee well-heing and orpanizational resilicnee,
L]

Crodits:d | Core Compulsory
Max. Marks: 25475 Min. Passing Marks; 10425
Tatal Lectures-Tutorials-Practical(in hours per week):L-3T-1P-0}
Uinit  [l'opics 1.ectures
) a3

Uhrganizational Behavicur: Understanding OB, Interdisciplinary nature of 00, |
I AManagement and OB, Rebbin's Model of OB Trends and Changes in OB b

Cilubalization and Culture, Shifting demographics of the workplace, Nature of

,Ju]:l I'l:L.hnu!nb_',- Lowcal workplace practices and organizational culturs, Regional
industrial environments, Mational labour policies and maonagement practices,
Cilabal organizations, multicultural workforce, and cross-border management.
Perception, Job related Attitude and Behaviour, Cognitive Dissonance theory,
Allitude Change, Learning theories, Applications of Leaming in Organizations,
1 006 Muodilication at levels Individual differences, Valucs and Personality, Work I
relaled aspects of Personality. Lozal value systems and individus! behavior |
Regional secial norms, National cultural values, Global diversity in pe mmahi}
|:|m:| bchavioural expectations,

Molivation- Meed based theories, Process-hased theories, .-‘kppllL,ul]un of
Motivation, Designing Motivating Workplace, Motivation and Performance,
11 Emations at work, Group Dynamics, Management of Teams, Decision making | (3
| in Organizations, Helping, Cooperation, and Conflict in organizations,

Influcnee. Power and Politics.




Leader and Approsches o Lesdership, Contempaorary isspes in Leadership
Chrganizational Chanpe-Process and Resistance, Organizational Culture-Layers
arwd Charactenstics of state’s culural dimensions, Stress-MNatore and Cauzes, [
IV | and major ellects, Siress Management and Well-being,

Sugpested Resdings:

1. RKobbins, Stephen P, Timothy A. Tudge, and Meharika Vohes, MOrganizational Behaviour”,

Pearson Education, India 2018, 18th Edition.

& Luthans, Fred. “Organizatione] Behoviour: en Evidence -Based Appraach™, hbcGraw-Hill.
| India, 12th Editicn.

3. Pragad, L .M. “Organizational Behaviour™, Sultan Chand& Sons, 2019,

4. Uhl-Bicn,Mary,Schermerhorn,Johm B, Osborn, RichardM., “Orpanizational Behaviour", (An

Indian Adaptation by Sankat Sunand Dash), Wiley, 2021, | 3th|Cditicn.

8. Cerittin, W Phillips, 1.0, & Gullv, 5 M., "Organizationalbehayion Manapging people

and organizations”™, Cengage Learning, 20146,

COLPO Mapping Matrix:

OO Po rol ro2 IPO3 M [POS [PMOS POT IPCE POS POLD PO P2 [AVG.
,:I'_'BE K| a 2 2 1 ? 1 l 1 2 i ) [.75
LY 3 2 L i 1 2 I L 2 1 Fis B | &7
¢ 7 IR 30 N N [ S Y SO S O A S - A S
e EE R R E W RO ORITTEITERILE 3] |
?ﬁ_g 2 B 3 1 e 1 s LI 2 2 167
O ° 2 B 2 1 2 2 2 2 2 12 B #
AN RFEX Sosl 4.5 1 1 ¥ 1.&Y LIT (16T (L33 1.5 LF (L& (1.5 217 .78
COLPSO Mapping Mulna;
- co
rso  (PSOI P50 P03 Pad  PSOA Ps04 A
I T N S A I 0
coay |2 |11 ! 2 B2 | | 1.3
&;?_IE 12 4 - I 2 L]3 1.43
con | i F e BT TR
s 2 2 ] 2 2 2 1.43
fost |2 3 2 3 B 3 2.67
Avp. 2 (217 1.5 1.83 p.17 207 (a7
) )




Programme/Class: Degree Yeur:4 Semester: WT

Course Code; FOIGO1MT Course Title: Mannoperial Feonomics and Boviconment |

Caurse Cursames:
CO§: Explain, analvze, and apply demand supply framewaorks, elasticily concepts, demand
forccasting rechniques, and marginal analysis for teumwork and managerial decision-making.
COnC ‘ompare, eveluate, and interpret managerial theeries of the firm, goals of business |
lorganizations, and the role of mermation cconomics in collaborative managerial decision making.
%E;l.’]ﬂ.-i. nalyze, estimare, and apply production functions, laws of variable proportions, retums 1o
lseale, soonomies of scope, and optimal input combinations using eost and production theony.
:[:i,,;l-é-up!ajn, evaluate, and assess key enviropmental economics concepts including sustainuble
rosoures use, bivdiversily conservation, E1A, and S[XGs, and interpret India’s action plans for
innovation and susteinable developrmeant.

COSDiMerentiale, analvze, and apply markes structurcs, combined pricing strategies. price
diserimination technigues, and stratepic behavior of firms using game theory, :

G Interpret, evaluale, and wssess national income measures, inflation—deflation theories, business
cveles, stahilization policies, and the impact of monetary and fiseal polivy on managerial decisions.
Credits:d Core Compulsory! Elective: Core Compulsory '

Max. Marks: 25475 Min, Passing Marks: 10+23

Total Lectures-Tutorials-Practical{in hours per week):L-3T=1P0

Unit  [Topics [ Tectures |
45

MNature and Scope of Managesial Economics, Demand-Supply Framewaork, FJ'IL'::
Heterminationfromlocelmarke lstoglobaltrade, E lasti citv-typesandapplications,
] Demand Forecasting, Marginal Analysis and Oplimization. Monaperial Tﬁlmriﬁ%ill

and Cioal{s) of a Firm; Information Eeconomics and s Business Applications [tk
rsk ond uncertainty with applications in insurance, Nnance and digital globa
markers.

Analvais of Production Function, T heory af Cost, Law -:uf‘n.-’aria'b[c-l"mpc-rrinm
I Laws of Retums to Scale, Foconomies ol Scale, Optimal Combination of Inputs L 0

Environmental Econemics. Cquitable use of resnurces for sustainable [:r;.:duﬂlimi
Eyatems. Bio diversity and its conservaiion. Environment |mpact A.‘i.ﬁl::'i.'-:m{:n!!
1l [EIA), Sustainuble Development Goals{SDGs) of United  Nations, global)
sustainability 12
Frame work and India's action plan aligns national development with g‘llrhm!

v iranmental objectives.

farket Morphology and Strategic Behavior of Fiems, ricing and  gut-put|
strulegies in different Market Structures . Price Discrimination |, Gamc |heory)
Applications. National Income Analvsis, Theories of Inflation and Detlation
1% Iheories of Business Cycles and Stabilisation Policies, Monetary Policy, Fiscal
Policy and national budgzet reflects domestie priorities within a plebal economiq
[Enviranment, '

i %(#f .law :




-

iﬂup,ge:—.ted Readings:
[ 1. Tharmas and Maurice, Managerial Econcanics, Bth Edition, bMeCiraw-Hill
| 1, Salvatons and Rastogi, Managerial Fconomics, BthEdition, Oxfoerd University Press
| 1. A Koutsoyiannis, Modemn Micro ceonomics, 2™ Edition. Mac Millan Press Lid
| 4. G5 Gupta , Menagerizl Evonomics, Tata Mo Graw Hill
5. Fandey & Pandev, Eeonomics for Managerial Decizgion, Himalaya Publishing House, Mumbai

&, Cireulars s Reports, Reserve Bank of [ndia webhsire
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Course Duteomes:
COT: Statistical Concepts & Data Understanding: Explain and apply basic statistical concepis,
prax ébiliry theory, and data clussification techniques for managerial analysis,

Descriptive Statistics & Data Analvsis: Analyze and compule mensures of central tendency,
dispersion, skewness, and kurtosis for business data interpretation.
: Inferential Statistics & Hypothesis Testing: Apply hypothesis testing techniques. confidence
mtervals, ANOVA, and chi-square tests for managerial decision-making.
CO4 Corrclation & Regression Analysis: Analyze relationships among variahles using correlation and

rggsion models for prediction and forecasting,
%ﬁ Matrix Algebra & Linear Programming: Apply matrix operations and qusmtilmh'q techniques
solve business and managerial problems,

b
L)

coil

Programme/Class: PO Degree Year: 4 Semester: VII

CourseCaode: FOLIGDIDST | Course Title: Quantitative Techniques

Quantitative Decision-Making & Managerial Applications: Fvaluale and apply quantitative and

statistical tools to support evidence-based managerial decisions.

Statistics; Categorical and Numerical data, Statistical thinking and analysis, As{ociation
between variables. Peebability-Concept ol probahility, Definition of |'_I-I'|:||'_l..'-l|_'|i|il'%l‘. Rujes of
probabilicy. Independent Events, Dependent Events, Bayes Thearem Probabilicy
Lyistributions, Binomial, Poisson and MNormal, Departures from Neormality, Mamrices -
Types of Matrices, Matrix Opcrations-Addition, Subtraction and Multiplication of
Matrices, Adjoint snd Inverse of a Matrix, Solving Linear Cquations using Matrix
Method, Business Applications of Marrices, |

Credits:4 ' Core Compulsory/Elec liv;; L-:Jn. Compulsory
Max Marks: 25175 Min.PassingMarks: 10425 -
Total Lectures- Tutorials-Proctical(inhours peraeck pL-3 T-0P-1 I
Unit Topics Lectures
45

13

[‘Measure of Central Tendency-Ohjectives of averaging. Requisites of measure ol central
endency. Mathematical Avg.s — arthmetic mean (simple and weighted), geometric
nedt, harmonic mean. Avgs of posiion-median and mode, Partition values- quartiles,

sifes und percentiles. Relationship between mean, median andmaode. CmpP|'lmn
Iween measures of central tendency,

L11

leasure of Dispersion-Significance of measuring dispersion {variation). Classiticarion of
neasure of dispersion. Distance measures- range and interquartile range or deviation.
ve, deviation measures- mean absolule deviation, Yariance and standard | doviation.
“hebyshev's theorem. Coellicient of wariabion. Skewness, MWoments and| Eurtosis:
deasures of Skewness Muomenls — moments about mean, moments about ar]JiJ_rﬂr_lf' peaint,

maoments about zero or origin. Measures of Kurtosis. _ :

Test of Significance and its Designing: Null Iypolhesis and Level of significance.
Concept of Standard Emor of Mean, Confidence Limits. Tests of Variahles and
Fropartions: Student’s *t" test in small samples. Application of chi square test. Analysis of
Variance. Correlation - Karl Pearson’s Co-efficient of Correlation and Spearman’s
“oefMicient of Correlation by Ranking Method. Regression - Lines and Fguations of
[R:Erﬂ!ﬂ-:ilm, Regression as a Predicting Tool — Simple Regression Modal, Mulripl:{
Regression. -

g

Ly

e

Y ¥ Y wY




suggested Readings:
I &tine, R, & Foster, D, “Statistics for Business: Decision Making and Analwvsis®, Addison-
Wesley, 2011,
r. Andersan, 0. R, Sweency, D. 1., Willlams, T. A, Camm, 1. 1, & Ceochran, I. 1.,
“Statistics for business & coonomics”, Cengage Leaming, 20116,
3, Yahra, N1}, “Business Statistics”. Tam Me-Grw Hill, 2017,
4. Levin, B Let al., "Statistics lur management™, Pearson Educaticn India, 2017,
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Proeramme/Class: MBA Year:d Semester VI

Course Code: FO160107R | Course Title: ﬁllr:'.'l:}- Work Viva Voce

Course Oulcomes:
{“l‘}t' Demonstrale understanding of survey research methods, sampling techniques, and their
Jﬁﬁtmn in real-world business contexls,

Select and apply appropriate tools and instruments for primary and secondary data collectinn
1-'rlt|'l cthical consideralivns,

[pesign and implement guestionnaircs, interviews, and other survey instruments to collect
n.':inhle data.

Aml}uu amd interpret survey dula wsing quantitative and qualitative techniques to derive

able insights.
C(}?Evaluau: the reliability, validity, and significance of survey tinding s for managerial decision-
makmg
CO6: Prepare and present comprehensive survey repurts with professivnal documentation, data
visualization, and managerial recommendations.

Credits: 4 (‘mﬁpulmn
Max. Marks: 100 i Min. Passing:Si)
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[ Programme/Class: Degree Year: 4 Semester: V111

Course Code: FOZGITOTT | Course Title: Financial Management

[ Course Dulcomes:

COT: Define the nature and SCOpE of corparate finance, and explain fundamental financial concepts
including wealth maximization, agency problems, financial instruments, and the application of
ting value of moeney in decisinn-making.

 C02% Explain discounted and non-discounted capital budgeting methods and interprer the role of
risk analysis, project evaluation fechnigues, and selection criteria in investment decision-making.
CO3 Apply cost of eapital concepts —ineluding equity, preference shares » debentures, and bonds

and evaluate leverage and capital struciure theories to determing an optimal finanging mix.

COH Analyze corporate dividend decisions uslnb Walter's, Gordon's, and MM models, and assess
the determinants that influence an organization's dividend palicy.

S Evaluste warking capital needs by identilying factors affecting waorking capital and assess
effective management techiigues for receivables, inventory, and cash to maintain Iuﬂlm.:h:.:r and

~ aperalionyl elliciensy.

0] Develop the capacily to assess the profit & loss as well financial position ol a Grm., plan the
future of a business organization.

Credits: 4 Core Compulsory / I;Icctwc Core Compulsory
_ Max, Marks: 25473 Min. Passing Murl-:s ]l}-J-E‘i
il Tuiﬂl Lectures-T utorials-Practical {|n hours per week); L-3 T-1 P-0 Ll
Linit I|:||:||-::5 Leciures |
, 45

Mature of Corporatc Finance: Scope and objectives aof  tinance I'u'm_-iiun-

Shareholders' wealth maximization, Agency problem, Financial Instruments

| [ssuance, Repulation and Markets. Time Value of money. Local business financing] | |

praclices, Regionsl financial instindtions and markets, National financial system,

SCOLROL  regulations,  Gilabal - finansial  markels,  multinational = Financing

instfuments. |

lnvestment Decisions: Analysis of Capital hudg{:'rmg decisions, discounted and non-
discounted technigues in capital budgeting, Risk analysis in capital budgeting. Types

Il jof Projects — sclection  eriteria. capital rationing. Local project appraisal methods, | 11

_|[Regional nfrastructure and industrial investments. Il |

Financing and Dividend Decisions; Cost of various Capital Components-Equity| |

shares, Preference shares, Bonds and debentures, Oplimum capital struchure,

financial and operuting leverages, Capital Structure theories. Dividend Palicy

[l | and Its determinants, Irrelevance of dividend: MM Hypothesis, Relevance E;!‘

[ dividernl: Waller’s maodel and Ciordon's modal, |12
Working C:l.plltal ]"-.‘Il]nal___::umat Plll'l.li.-lpl-:..'-l of working -:ﬁpit-:li management,
Accounts  Receivable management, Inventory  managemen! end  Cash

v | management, factors inflluencing working capital requirement, Computation of 11

wiorking capital, Sources of Working Capiral,




Supgested Readings:
1. Principles ol Carporate Finance, Brealey and Myers, MoGiraw Hill

2, Financial Managemenl and Palicy hy ¥an Home, Dhamija, Pearson

3. Fundamentals of Financial Management by Dr. B.P. Rastogi, ‘'axman
4. Financial Manugement-Texe Problems and Cases by Khan and Jain, Me
Graw Hill 5 Financial Management, [ M Pandey. Pearson 12ch Edition
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[_ Programme/Class: Degree ! Year: 4 Semester: V11
Course Code: FO260102T Course Title: Fundamentals of Marketing
uu;'i{: Oatcomes:; a1 e .

012 Explain and analyze core marketing concepls, functions, orientations, and the influence of micco
nd macra marketing environments,
03: Analyze consumer behavior, market segmentalion, targeting, and positioning strategies.
{ Analyze and apply product planning, branding, packaging, and pricing strategics for competitive
dvantage.
04t Analyze marketing channels, logistics, and supply chain decisions for effective market coverage.
Explain and evaluate promotional mix elements, integrated marketing communication, and sales
cment praclicss. |
Evaluate ethical issues, social responsihility, sustainability, and emerging trends in marketing
practices,

an

Credies: 4 | Core Compalsory ¢ Elective: Core fin:nbu]sﬁF
 Max. Marks: 2575  Min. Passing Marks: 10425 ||
= Total Lectures-Tutorials-Practical (in hours per week): L-3T-1 PO i
Unit | ' Topics 1T T Lectures |
IEAR 45

Core Concepts - Need, Want, Desire and Demand, Exchange, Customer Valie,
Difference between sales and marketing, 4Ps Framework, Markeling Philasophics—
t:;ﬂdlll:t, Production, Sales. Marketing, Societal. Relational. Marketing Myapia.
[ arketing Environment — Micro and Macro Environmunt, Ansoff Market Expansion| 11
Cirid, BCG Matrix, PESTEL Analysis. Holistic Marketing, Role of Technalogy in
farketing, Local consumer markers and small businesscs,  Regional marker
buris.
Consumer Buying Behavior, Organizational Buying Behaviour, Consumer Decision
Making, Identifying Customers - Sepmentation, Targeting & Paositioning, Product, |
Produet Mix Strategies - Product Mix, New Product Development, Praduct Lifi
I Cyele, Branding. Packaging and Labelling, Consumer Adoption Process.L ocal I
onsumer preferences, Regional cultural influences. 1] ,
ignificancs of Pricing Decision, Factors influencing Price Determination, Priging
Methods and Techniques, Developing Pricing Stratewies, Classification of | |
distribution channels, Designing Distribution Channels - VMS, HMS, MMS: Market
logistics docisions. Channel management - Selection, Training, Motivation and

[l |Evalustion of channel members. Managing Channel Conflicts, Retailing and 13
Whalesuling.Local niche markets, Repional segmentation pattens, National target
murkets. | ) { | L4}
fale of Promotion in Marketing. Promotion mix — advertising, personal selling,

[V sales promation, publicity and public refations. Social media marketing, Media |0

selection, Advertising effectiveness, Integrated Marketing Communication,

Vv § v




Suggested Readings:

Indian Context™. Mckillan India Lid.

COPO Mupping Matrix

Amema

1, MeCarthy, E.J., *Basic Markecting: A managerial approach”, Inwin, New York,

3

e

| Kotler, P, & Armstrong, G, “Principles of Morketing”. Pearson, 2007 {1 7th ed.
i. Bemaswamy, Y5, &Mamakuman, 5, “Muarkeling Management Global F'-:rspc*{‘li\--.‘
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Frogramme/Class: PG Degres - Year: 4 Semester; VLI

i Course Code:; FO260103T Course Title: Management of Human Resources

Course Ougcomes:
‘0F Explein and analyze the stratepic role of human resource management as a source of
ampetitive advantage, including HR models (Harvard, Guest, Ulrich, AMO) and workfores
iversity i management
0% Analyze and apply’ human resource planning, job analysis, recruitment, selection, HR
ceounting, and training & development practices to ensure effective workforee uu,quisil:inri and
apability builtting
O3} Evaluate and apply performance appraisal systems, performance manogement processes,
eedback mechanisms, and career planning & development practices for emploves growth and
reanizational effectiveness
Od: Analyze compensation structures, incentive systems, benctits programs, and conlempuorary
compensation  issues  to design  equiluble  and  performanve-driven  reward  systems)
O3 Explain and assess industrial relations systems, trade unions, ciellective bargaining processas,
labor negotiations, and emplovee relations practices in the Indian context.

CiOw: Evaluate cthical issues in HRM, employee safety and health, workfiorce restructuring, mergers
&  acquisitions.  retemtion  strategies. and  globalfinternational  HRM  chal lengas

Credits: 4 Core Compulsory 7 Elective: {:Uiﬁ;hﬁﬁﬁtlpuiﬁl:ﬁ'
|

Max, Marks: 25175 . Min. Passing Marks: 10125

Total Lectures-1utorials-Practical (in hours per week): L-3 T-1 P-0

Linit Topics Lectures
A2 ||

1 Contemporary Human Resource Management, Dvelution of [Human Resource
Funetion, HEM, Competitive Environment and Seratepy -Ilarvard madel, Guesy 10
maodel, Llrich’s HE model, AMO framework. Nature of Diverse Workforce, Trends
in Workforee Diversity, Impact of Diversity on Organizations, Managing Diversity ]
Managing Knowledge Workforce, ilie
Human Resource PMlanning Methods and Forecasting, HR Accounting, Job Aoalysis)
Pcruiting and Sclecting Employess, Racruiting Methods, Selection Techniques, Tminin?

I pnd Development, Employes Oricntation- Analyzing, designing, ) implementation ang 1
evaluation of training progmm. Management Developrent. Il
Compensation and Benefits, Determinants of Compensation Strategy, Incentives |

and Performance-based Rewands, Benefits Program, Contemporary issuss in

I | Compensation and Benefits. Performance Appraisal, Process and Methods,
Perfuormance  Manapement and  Feedback, Career Management, Career 2
Development Issues and Challenpges,

Industrial Relations, Overview of Indian Industrial BEelations, Role of Labour
Unions, Trends in UnionGeation, Codlective Bargaining and Megotiating Labour
Agreements.

Ethics and Human Resource Monagement, Rightsizing the Organizations, |
Managing Ferminations and retention, Voluntary Tumover, Manoging Humen  Ju
| Resource during Mergers and Acquisition, Employes Safety and Health Global

Issues in [nternational Human Resource Managemen.

1Y
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Suggesied Readings:
el Esaler, G. &Varkkey, B, "Human Resource Manapgement™, Pearson, New Dethi, 2020, |l6th
Editicn.
Aswathappa. K., “Tluman Resource Manapement: Text & Cases”, MoGraw-Hill Education,
2017 8th Bditiom,
Armstrong. Michacl, and Srephen Taylor, "Armstrong's handbook of human resource
manapement practice.” , Kogan Page, 2020,
Hemardin, John H,, "Human Resource Management™, Me Graw [Tl 2012,
Sharma, R, C., “Industrial relalions and labour legislation™, PHI Learning Pvi. Lid,| 2016,
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Programme/Class: PG Depree Yeur: 4  Semester: VIIT

Course Code: FO260104T I_t-:hur.sl: Title: Operations Man a.gmﬁr:;ﬂ and Eu:r.l'n:i:.-s .-‘\}mt::liun
| | Lg glill

Course Outcomes:
O Explain and analyze operations stratepy, process selection, capacity planning, and facility
Iavout for efficient operations.

002 Analyze and apply forecasting techaigues. inventory control models, and materials
management tools for operational effeicncy. '

CO% Cvaluate guality management systems, Six Sigma, TOM, and lean manufacturing/servies
practices.

Analyze and apply supply chain desipn, lopistics manapement, sourcing, and distriburion
stratepics.

COS5 Apply descriptive, predictive, and prescriptive analytics tools o salve operational and

I serial problems.

06 Cvaluate sustainabilily practices, ERP, Industry 4.0, and digital technologics i |r1 operations and

unalvlics,

Credits: 4 . o Compulsory / Elzative: Core Ednpuiﬁnr}-
Max. Marks: 23+75 Min. Passing Marks; 10+25
Total ectures- Tutorials-Fractical (in hours per week): L-3 T-1 P-0 I
Unit Topics || Lectun:s |

45

Introduction to Operations Management; Historical Evolution; Strategic role .:.;]
Operations; Systems view of Operations Management; Functions of Operation
nanager; Designing Products; Services and Processes; Klexible Manu["a-:turiq'g
[ System. Facility Location and Layout Planning; Job Design; Work Study and 11
Work Measurement; Method Sdy.
Production Planning & Control, Master Scheduling: ﬁgg:e;nte P'E:m.nmg Rou ah

Cut Capacity Mlanning; Gantt Charts & Sequencing. Just in Time (J1T}] Lean
Production System; Total Mroductive Maintenance {TPM). Financial Ana]_imt o

I |[Dperating Plans; Ery.\w:nnu{:s Environmental Consideration {Creen 11
manulacturing: Ethical isswes in O,
Fundamentals uJ'Inu:i'anr}- Munagement; Malerial Requirement Planning (MRP)Z
Manufacturing Resource Planning (MRP 11); Enterprise Resource Planning;
Projeet Management — PERT/CPM, TOM; Contributions of Quality Gurus -
Ul |Demings, Juran, Philip Crossbyd Ishikaws; Techniques of Quality Control; 1500 - 11
QO & (S0 14004 Statistical Process Control; Quality Circles; Kateen; Six
Sigma Approach, Service Quality Management

IV Frverview of Husiness Analytics, Concept of Higp Data, Types of Data, Hands -.fn 12
Practice on Data in Excel. Data visualization, Time Series Data Analydis and
torecasting. Data Mining and Management, Data Mining Tecls, Data Mining
Process, ¢, [Data Analysis ‘Through R, Web and Social Media  Analyties)
Sentiment .-"-.nal:,-ms, Rocial Network Analytics, Text Analytics, Hands on p-mr_r.lu:

on Data Analysis using R,

Y& o




Nugposted Readi mgs:

Puhlication)

6. Dilwurth James B — Operations Management {Me Graw 1111}

|. Heizer and Render - Operslions Management (Prentice Hall, 10th edition)
2. Ashwathappa K & Bhat! K. Shridhara - Production & operation Management ﬂ-]mmlavn

3. 8 N Chary — Production and Operations Management (McGraw Hill, 2019)
4. William J Stevenson — Operalions Management (MeGraw Hill, 1 2th edition)
5. Adam Jr Everctl E. & Ebert R I - Production and Operations Management (Prentice-Ilall)

7. U Dinesh Kumar, Dusiness Analytics: The Science ul‘;L?uta Driven Decision Making {Wiley)
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?TDETEU'I'IJ"I'IEF'CMEEZ Degree Year: 4 ."_iicme,';tﬁir: "-.-'illl
| |

Course Code: FOIGO105T

“onrse Oulcomes:
0Tt Explain, differentiate, and critically evaluate the nanre of business und managament research.
search philosophies, approaches, and rescarch designs, including exploratory, deseriptive, and caugal
Luddies. |
hIlE"? Apply, interpret, and assess qualitative rescarch strategics including field study technigues,
metheds of collecting and analyzing empirical materials, and practices of interpretation. evaluation, ind
represenlation.
C03 Desi g, implement, and evaluate measurement scales, guestionnaires, forme. and sampling
lstrategies (probability & non-probability); collect and validate primary and speondary data.
04F Apply, analyze, and interpret yuantitative rescarch fechnigues including frequaney distributions,
ypathesis testing, ANOVA, regression. factor analysis, multidimensional scaling, and intreductory
g@tlml equation modeling. Il ||
t Demonstrate, cvaluate, and integrate ethical practices in management research, incléding |
esponsible data cellection, reporting, &nd social implications of research decisions.
Prepare, present, and communicare management research reports effectively using standard report
formats. visuslizations, and statistical software for qualitative and quantitative data analysis,

Course Title :Business Research Methads

Credits: 4 Core Compuldory ! Eleclive: Core l;_‘::-1r-| pulsory
' ‘ Mazx. Marks: 25+73 Min. Passing Marks: 10425
T Total [ectures-Tutorials-Practical (in hours p::r.wael-;]: L-3 T-0 P
Uit I Topics 1 | | Lectures
45

I'he nature of business and management research, the research process, critically]
eviewing the literature. Research philosaphics and approaches, Research problen
nd formulating the research design, Fxploratory Research Design, Descriprive
Research Design. Causal Research Design, Rescarch Ethics. Qualitative Rescarch -
| Locating the field of study, Strategies of Inquiry, Methods of Collecting and 12
Analyzing Empirical Materials, Art and Practices of Interpretation, Evaluation, and
[Hepresentation, L]
Measurcment and Scaling, Queslionnaire and Form, use of secondary data,
ollecting primary data- observation, interviews, questionnaires, Questionnaire and
I [Form Design, Reliability and Validity of scale, Sclecting Samples- probability and 12
an-probabifity sampling, Sample design, sive of sample, sampling émrors.
anlilative Research - [Jata Collection, Dara Preparation, Frequency [i ribution,
I Cross-Tabulation, Hypothesis testing, Analysis o Vartance and Co riain;:u,
Correlation and Regression, Discriminant and Logistic Regression, Factor Analysis) 11
. I]".*ll.llt:'-:linm:nsi-::|1.ad Scaling and Conjoint Analysis, Introduction to Structural Equation
modelling and Path Analvsis,

[ Imporance of Hl:pﬂ-l"t. and Presentation in Management, Reparn Freparatin:‘ni] and
IV |Preseatation Process. Report Preparation, Report Format, Report Writing, Statistical [0
Moftware for Qualitative and Quantitative Data Analysis.




Suggested Readings:

I Saunders, M. N_Lewis, P, & Thomhill, A.. “Research Methods for Business S’Iildellls",

Pearson, 2019, Eighth Edition.

| 2. Malhotra, N, K., Nunan, D, & Birks, 3. F., “Marketing researcht An applicd approach”,

Pearson Education Limited, 2017,

. 3 Hair, 1. F., Black, W, C,, Babin, B. I, Anderson, R. E_, & Tatham. B. L., “Multivariate data
analysis”, Pearson Education Limited, 2014. Seventh Edition.
4. Denzin, M. K. & Lincoln, Y. 5. (Eds.), “The Sage handbook of qualitative research™, Sage,

2000,

COPO Ma pping Matrix

5. Memiam, 5. B, &Grenier, B, 5. (Eds,), “Qualitative research in practice; Examples for
discussion and analysis”, John Wiley & Sans, 2009,
6. Creswell, ). W, & Creswell, 1. T “Research design: Qualitative, quantitative, and mix
methods approaches”, Sage publications, 2017,
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B Programme/Class: MBA |

Year:d Semester: V)1

Course Quteones:

COT Understand data analysis fundamentals,

Qﬂﬁ Explain statistical ools and software use.

CO3 Apply quantitative and qualitative analysis
Interprgl and analyze survey results,

lechniyues,

Cﬂ! Evaluate the accuracy and =.1En|ﬁ|:’mce ol Ondings.

Course Code: FO2a0106R Course Title: Survev Rescarch P roject ‘Hlvn Yacc |

COMR Prepare and present survey analvsis reports.
Credits: 4 Cumpulsnr-}' | | (I
Max. Marks: 100 100 Min. Passing =50 I
CO-PO Mapping Matrix '
PO3 | PO4 | POS | POG | POT PﬂElP{I'} POID | POL1 | PDIZ | Ave
| 1l LI
1 | EEENEEEEE z 1113 1 142
| | I 1 |1 [ | - HERE] I LS
1l a1 3 | 1 | 2 2 (][0 1.58
E [ L | 2 | | | NI 142
H BN ENENE 1| 2 2 # 0 T T heg
"0 | E 1T | | 3 | 2 | | 1.33
|avg. (183 |25 (a7 1 | 1 |2a7] 1 [133 17| 2 [ 183 ] 1 149 |
CO-PS0 Mapping Matrix
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2 i I E 167
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1 1 l 2 | 133
167 [ 1.17 2 | 167 | 15




r-Plvgramme.’C];sa: PCi Degree Year; S semester; | K

Course Code: FOIaH1NZT

Lour SC OUTCOMEes:!

O Apply various valuotion spproach es—including discounted cash flow, relative valuation
aslingent claims, and asset pricing models—Lo value securities, finms, and projects aceurately.
JOE Analyze investment in assces, capital budgeting decisions, and corporate strates mh Lo maximize
har¢holder value while considering risk and inflation impacts.
‘O3 Evaluate risk fanagement techniques in projects, inclading sensitivicy an&l}-glst Monte Carlo
simulation, and real options, to make informed financial decisions.
04! Assass fimancing PU'ILILb and capital structure decisions, including taxes, long<erm NMnancing,
h‘- brld instruments, privele cquity, and venture capiral, in alienment with corporate stralegy.
CO5 Examine the impact of cotporate actions {dividends, buybacks, stock splits, rLE]ﬂs. IS5LE5, Snin-
oits) on sharehulders” equity, information signaling, and capital markel outeomes,

Course Title: Corporate Financial Decisions |

Credits: 4 r Elective: I_Flrl-ﬂ.n':.';.:l
M Marky: 25+75 | "'-.-'Im Passing Mmk;s I,II
Tolal Lectures- Turcnrlals Practical (in hours per week): | -3 -1 P-0 _ T
Lnit Topies | ectures
.'_‘]_-l

Concepts in Valeation, Approaches to Yalualion — Discounted” Cash Flaw,
1 Relalive Valuation (Famings multiples and Book Value mulliples), Contingenr |~ 12
Claim Valuation, Valuation of Securities - Bonds and Shares, Asset Pricing
madels, Free cash flow approach to Equity and firm valuatim. |
Investment in Assets and Required Returns, Principles of L‘*apll.ﬂ Em-e:mn..-.-nl
Allpeating Capital and Corporate Strategy, Inllation and Capiral Budgeting.
[l Risk Management in Projects - Sensilivity analysis, Mante Carlo Simulation, L1
Real Options, Cn:.ullrll., value through required retums,

Financing pulicies: Making Capital Structurc Decisions, Taxes and Finanging

Cheices, Long term- financing, Lease financing, 1ybrid [nancing, Financing

| throwgh Private Couity and Yentore Capital, Managerial [ncentives, Infor nm’rlc-n

il and Corporate Control. Capitul structure and Corporatz Strategy. 11
Effect of various corporate sctions (Dividends, Share Buyback, Stock Splits,

| Righls issue, Spin offs) on shareholders” equity, Capital markel linancing and r|3L

[% | manegement. Information Conveyed by Financial decisions, Il

mugrested Readingﬁ:
1. Financial Management and Policy, Horne, Van and Dhamija. Pearson |
1. Strutegic Fineneial Management, Kishore, Ram, 2013, Taxman
3. Husiness Valuation, Maohanty, P, 2015, Taxman
4. Fingncial Management, Khan, M.Y, Jain, P.K, 2010, McGraw Hill
8. Principles of Corporate Finance, Brealey, Myers and Allen, MaGraw Hill
6. 6, Investment Valuation, Aswath Damodaran, Wiley

L TN W
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Programme/Class: PO Degre: Year s | . Semester: s

Course Code: FO3G0103T Course Title: Security Analysis and Portfalio Management

Courss outcomes:
L0 Students will be able to explain the conespts and abjactives of investment, types n{:f securitics,
investment avenuss, investment management process, risk, retuen, and valuation of equity sharcs,
preterense shares, and bonds, l
CO3: Students will ha ahla to analyze the relationship between risk and rerern, measung risi and
walatilicy, interpret the term siructure of interest rates, and evaluste mutual funds, hedge funds, and |
Walue at Risk (Valt). , '
cod -QSlud:nL-s will be able o evaluate markel elficiency using Blhcient Macket Hy p-utpcsis. and
testing methods, and perform cconnmic, industry, and company analysis using tundamental and
technical analvsis. |
E'ﬂr-‘ﬂ: Students will be able to apply portfolio theory concepts such as diversification, optimal
portfolies. intcmational porfolios, CAPM, factor models, and Arbimage Pricing Theary o measure

ortfolio pertormance, !
_i.'Il."J;‘ﬁ Students will be able to analyze behavioral Hinanece concepts including progpect theory, market
anomalies, high-trequency trading, and aigorithmic oading, and assess their impact on finuncial
markets, f
O8] Studepes will be able to design and develop derivative-based hedging siratemes u:_»ing oplicns,
futures, and swaps, price derivatives using Binomial and Black—Scholes midels, and hLFlL{ [imancial
models using [ Stdio.

Credits: 4 Elective: { J-'ina.ncc:lf
Mae. Marks: 25+75 Min. Passing Marks: |23
“Tutal Lectares-Turorials-Practical (in hours per week): 1-3 T-1 P-0 ' i
LImit Topics | |.cotures |

45

Concept and Objectives of Investment, Types of Securilies and Avenugs [or
Investment,  [nvestment Management Process, Hisk and [ts Measurdment,
Relationship berween Risk and Return, Valeation ol Sccunlies, Equily Shares,
| [Preference Shares and Ronds, Term Strocture of Interest rates, Mutual Funds, Hedpe (2
Fungs, Value at Risk (MaR). L 1 i
IiTicient Market Hypothesis, Testing for Marker Efficiency, Feonomic & Industry|
[T lAnalysis, Company Analysis, Fundamental and Technical Analysis, Volotility and 10
[Ir_na Measurement.  Portfolio Theory — Diversification and Optimal | Poetfolios,
Intemational Porttolios |
Capital Asset Pricing Models, Factors Models, Arbitrage Pricing Theory, Measuring
Portfolic Performance. Bond Portfolio Management and Intcrest Imwmunization,
Foundations of Behavieural Finence, Prospect Theory, Market Anomalics, High
M [Freyuency Trading, Algorithmic Trading. | 2

Derivatives: Instruments, marksts and regulation, Management of Porfolic of
derivative seeuritics, Hedging using optons and Tutures conteacts, Pricing madels —
MY Binomial model, Black-Scholes madel: Option Trading Strdtegics. Application off 11
bwups. Financial Modelling on B Studio. | |




Sugpested Readinps:
I Robert A Haugen, Maodern [nvestment Theary,5th Edition, Pearson
2. 5harpe, Alexender and Railey, Investments, Wiley press
- Reilly and Brown, Investment Analysis and Portfolio Management, 8th edition. SouthWester
- Bodie,, Kane and Marcus, [nvestments, 10th edition, MeGrawill
. Grinblatt and Titman, Financial Markets and Corporate Stratepy, 2nd Edition, Tata McGiraw Hill
6. Uptions, Futures and Other Derivatives, John C Hull and SankarshanBasu, Pearsgn

Ao L

COLPO Mapping Matrix ,

I_%Gﬂn‘ P01 | POZ | PO3 | PO

o 3 [z "o 2 | {]
T EAERERE ] [

joee 3 |3 |1 | 2 0 1

|26l 3 | 3 [0 [[2 : 2]

e 2] s R 2 ol
NI 1 { 32 1 L E [lg
Avg. | 283 [2.85 [ 050 [2.00 [0.00 [200 067 [ 133 000 ] 1,17] 233 | 1.50 1,51 |

COSPSO Mapping Matrix

Eﬁ PSO-1 | PSO-2 | PSO-3'| PSO4 | PSOSS | PSO6 | Ave
| BaN | 3 2 0 | | 2 50
RATEN 3 2 i +EI AL 2 || 133

g | 3 2 0 1 1 ) .33 ||
B ! 3 0 0 I 3 167 |
cas 2 2 2 = 1 2 |_&3
| God Y 2 0 2 3 ] 22
[ Ave. | 287 | 233 | 067 | 0% | 17 || 233 | led

e

Z;
_<
ﬁ




= 3

Programmet lags: PG Degree m Yecar: 5 Semesler: T B |

| = . | |
Course Code: FRI6HT04T Course Title: Customer Relutionship "ﬁ-iﬂﬂagi:l]]-:l]l;' '

Course Ourcammes: 1l

COL: Explain and analyee CEM concepts, evelution, ohjectives, and the strategic role aof LI{M in building
CUstomEr-Centric onganizations,

*Lﬂ;lr Analyee customer value, satisfaction, loyvalty, acquisilion, and retention strategias umr;g CRM
frameworls.

O3 Analyze and apply CRM processes scross marketing, sales, and service [unciicns ta gnhance |
CLsLOMCT CRpoericnee.

O Apply CRM analyvtics, dara mining coneepts, CRM sollware, and digital tools tor ::usmmer insight
il decisiom-making,

Efﬂ" Explain and evaluate relationzhip marketing, customer engagemenl. ciammunication qrrﬂrrgmsk and
omplaint management systems., [

06 Evaluate sthical issues, data privacy, legal aspects. and emerging trends in CRM practices.

Credits: 4 I Elcctive: Markeling

helas. I"-Aarkq'l'il?j Sin. I-"a.55.||1|z Marles: ]I}+2‘7~

Total Lectures-T IJJ.-'II!'IHl‘-. Practical {in howrs per week): L-3 T-1 P-0

Ulnit Tapics l.ectures
45

Introduction 1o Cuslomer R Relatimship Munagzement — Relational apprmch {0 Markctmg
n olution of relationship marketing, Historical Perspectives. I}L...f'nmg RN, I:.mr:-jg-:;nu.
| f CRM practice, Types of CRM, CRM cycle, Smkeholders in CRM, Significange off 10
ERM CRM  Implementation, Developing, manapging and using | customer-rgluted
atabases. Local customér relationship practices, Repional sesvice and retail markety
ustomer  Satisfuction - meaning and definition, Customer Satisfaction  Models,
Mcasuring  Customer  Setisfaction, 150 guidelines, Customer Lovalty - Congept, |
Principles, significence| and  dimensions of Customer Loyalty, Determinants u.n-i
categories of Customer Lovalty, Factors atfecting Lovalty and Customier Lovally -!_'ind
wikling effective loyalty programs, Managing the Customer Joumey - Customer | 5
cguisition amd retention, Customer Experience Management, Customer profitability -
Size of wallel, Share ::IF category requirement, Share of wallet, Transition matrix,
Customer lifetime vialue. |
-CRM in Business — Heaturcs and Advantages of e-CRM.. Technologies of e-([RM,
1 [Voice Portals, Web Phones, BOYUs, Virtual Customer Representative, | O ua-.hmn:r i
Relationship Portals, Functional Components of CRM, Local éomsumen buying joumeys,
Regional marker dynamics, Y |
Database Mansgement: Database Construgtion, Data "r‘rarehf.:rusmg_. architecturs, ﬂm
IV |Mining. Characteristics,| Data Mining tools and technigues, Meaning Sl_l.,mj':anu:.. [
Advantages, Call Center, Multimedia Contact Canter, Important CRM wﬂwam:, Lowal
digital  adoprion  levels, Regional technology  infrastructure,  National  digita
| transtorenation initiatives, Grlobal ¢-CRM plartonms and innovadicns. 1
Suppestod Readings:
L Buttde, F.. “Custoimner Relationship Management™. Buterworth-1leinemann.
I Rai, ALK S usteiner Relationship Managament: Concepls and Cases”, Prenlices Flall fh-;lm.
a Rai, AK. & Srivastava. M., “Customer Lovaloy: Concepts, Context and | Charsoter”,
MeGraw-Hill Education. '
Fumor, V., &Reinarz, W, “Customer relationship monagement”, Springer-verlig {'im}:H CrErmmany,
2R
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Programme/Class: PG Degres Year: & Semester: [X || Il

Course Code: FO360105T Course Title: Conswmer Behaviour
aurse Cuteomes: [T
-0d: Explain the consumer decision-making process, factors influencing consumption, and models
[buyer behaviour,
:Analyse psvchalogical influences, including needs, motives, perception, learning, and attitudes
L cansumer choices,
. $ Evaluare social influcnces such as family, reference groups, opinion leadership, and sogial
Class on buyving decisions.
COHR Assess culmral factors, including culture, subcultures, and Indian core values, affocting
onsumer behaviowr.
COF: Apply consumer research methods to idenlify customer satisfaction, loyally, and retention
aTicrhs.
tf Develop marketing stratcgies using consumer behaviour insights for effective customer
laticmship manapeiment.

Credits: 4 Elective: Marketing | | | |
M. Marks: 25175 Min, Passing Marks: 10423 !

Total Lectures-Turorials-Practical (in hours per week): L-31T-1 P-0 [ |
LInit Topics Lecturcs
| _ 35
I tinition. Muture and Scape of Consumer Behavior, Customer Satistaction, |
Customer Leyalty, Customer Retention, Consumer Research. Conswimer Decision
Making - Factors influencing consumption decisions, Process and Models of I
Consumer Decision Making, Local consumer buying patterns, Regional market
gharagteristics. ]
[ Meeds, Motives & Consimption - Needs and goals, Thearies of Molivation, I3
ersonality - Nature and Theories of Personality, Behevioral traits of consumers,
ell-concept and consumption, Brand Personality, Role of Emotions, Consumer
‘erceplion — Process of Perception, Perceived Quality, Perceived Risk. Consumer |
Learning - Elements of learning, Theories of Leamning. Consumer Involvement.
Consumer Atlilude — Artitude formation, Models of consumer artitude formation,
Local lifestyle influences, Regional personality trails.
[ Bocial Influences on Consumer Behavior — Consumer socialieation, Family and
ifceycle. Reference eroup, Consumption-related Reference Giroups, Factors |
Adtecting Relerence Group Influence. Word of mouth, Opinicn leadership, Social [l
classes.

IV (Cultural Influences on Consumer Behavior - Culture and Subcultures, Indian Caore 10
alues, Measuring Cultural Values, Influence of Culture on Consumer Behavior,
vcel perception of products and services, Regional brand awareness, National
dvertising effects, Global learning and involvement patterns.

i AT W W W




snzpested Reodinas:
L. L G 5chillman, L. 1. Kanuk, & 5. B. Kumar, “Consumer Behavier”, Pearson Education

Ine.

2. D. L. Loudon, 1
Applications™, Tata MeCiraw Hill Publishing Company Limited.
3 . L Hawkins, R. J. Besl, ond K. A, Coney, “Consumer Behhavior: Buoilding Marketing
Strateyry”, Tata MeGraw-Hill Publishing Company Limited

4. Kumar, 5. Ramesh, YConsumer Behaviour- The Indian Context (Téxt and Cases
2017
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gramme/Cllass: PG Depree Year: 3 ’ ."-':-I:i.t:lf."ﬂ':f.ﬂl': X

Course Code: FOIIG0I0GT  Course Title: Leadership, Teamwork and Change ]'-.-'I;HnuHﬂmtnl
: | |

~ourse Quicomes:
QR Explain and analyec leadership conceprs, theories, Indian philosophy-based leadership principles,
Sécmp:nrar} leadership styles, and ethical dimensions of leadership,

2: Analyee and apply concepts of power, influence, rust, collaboration, and team leadership to build
fTective, high-performing rcams in orpanizations.
: Evaluale organizational change provesses, forces of change, resistance, and change management
odels (Lewin, Kotter, Nadler—T'ushman, Burke—Litwin).
{J-ftq{.ir sunizationsal Development (00D & Interventions
nalyze and apply 1) concepis, disgnostic lwols, and intervention straregies at individual, group, and
|n_1r|,..1n.|.|:..1[mr|..1| levels.
E-EI::E Caplain and evaluate leadership ethics, organizational culture, diversinye, gender issuds, and
responsible leadership practices.
C06Y Cvaluate change implementation siralegies, 0D evaluation, consultant roles, and competencics
required [ur sustaining change and lifelong leaming.

Cradils: 4 Core Compulsory !/ Elective: Core Compulsory
[HR Spevialization) |
f'-lﬂ:-'. Mﬂ.r‘]-:& 25475 Min. P‘a.55||1g Marks: I_I_':l-|-2:ii
Todal |.b|:rlll'l,‘:5 [utorials-Practical {in h-;.lurt. per week): [-3 T-1P-0 |
Lnil Tapics I [ .ectures
§ o

Indian Philosophy and Leadership- 18 Leadership Sutras from The Bhagavad Gita
Leadership delinition and description. Approaches to Leadership: Trait Approach, Skill
Approach, Behavicural Approach, Situational Approach, Path Goal Theory, Leader-
Member  exchange theory., Contemporary  leadership-  Charismatic  leadership,
[[ransformational  leadership, Authentic leadership, Servant leadership, Responsiblg 12
Leadership, Adaptive [eadership, Followership, Loadership and Emutions, Leadership
Cthics, Gender and Leadership, Culture and Leadership effectiveness,

Poweer and Inflluence, Team Leadership, Collaboration in the workplace, Trust I:l-uilding"ij{.
business teams, Building and contributing to team culture, Team confict, Collaborative
problem solving, Team creativity, Robot and human tecamwork- issues and challenges,

Cirganizational Change: Levels und characteristics of Organizational change, Forces for

Change, Planned Change, Force field analvsis, Models of Organization change - Kurt

Lewin’s model of change, Madler-Tushman Congruence Model, Burke-1itwin mc-tl ol

Crganizarional Pecformance and Change, Socially constructed Orpanization, F.curr :

model of Chanpe. Resistance to Change, Approaches 1o quagmg [_ergm:u.:aﬁun.ﬂ

| L1 l.'_J]atlg«., Creating a Cullure for Change, Organizational growth and its implication for
change.

VAT Y wl



v fOrganizational Development (OD): Concept, Scope, Hiswrical Perspective, Ethics and 11
alues driving OD, Characreristics. OD Process, Internal and external consultants.
Competencies for OD professionals, Future of Orgunization Development {'}r;Li;!al:iﬂnal
Disgnosis: Technigues of  organizational  diagnosis  methods; OD Inldrventionss
Individual interventions — Coaching, Mentoring, 360 Feedback, Carcer Flahaing an
Development: Team building interventions; Inter-group interventions- team) building
survey feedback, Grid O02; Organization interventions; Refation with the clight svstem
ction Rescarch OD Evaluation
Sugeesied Feadings:
I.Chatterjee, Debashis, “Timeless Leadership: 18 Leadership Sutras from The Bhagavad Gita™, John Wiles
& Sons Singapore e, Ltd., Singapere, 2002,
2 Partanaik, DevDutr, “The Leadership Sutra”, Aleph Book Company, [ndia. 2016,
3.Northouse, Peter G, “Leadership Theory and Practice”, Sage Publication, 2018, Eighth Edirion,
A Bhamacharyya, Som Sekhar and Jha, Sumi, “Strategic Leadership Models and Theorics — Indian
Perspeetive”, Emerald Publishing, 2018,
5. Hobbins, Stephen I, Judge, Timothy A, Vohra, Neharika, * Organizationa[Behaviour”, Pearson, 2018
18th Edition.
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“w Progrumme/Class: PG Degrec Year 3 Semester: [X

Course Code: FOSG0107T l Course Title: Industrial Relations Management

Course Outcomes:
YR Explain and analyze the concepts, scope, objectives, and evolution of industrial relations in the Indian
cOontext.
codl Analyze and apply concepts of trade unionism, collective bargaining processcs, negotiation rechiniques,
nd sctilement mechanisms,
03 Evaluate industrial disputes, gricvance redressal mechanisms, disciplinary procedures, and conflict
esolution practices, |
O Analyze and apply major Indian labour lews related o industrial relations. emploves welfare, and
statutory compliance. '
"5 Explain and analyze worker participation in mianagemaent, works committees, joind murl.ugcmmr
uncils, and industrizl democracy. :
COBE Evaluate conterporary issues in industrial relations such as globalization, technology, contracr labour,
thics. and social responsibility.

Credits: 4 ' ' Elective :HR
Max, Marks: 25175 Min. Passing Marks; [0+245
Total Lectures-Tutorials-Practical (in hours per week): L-3 T-1 P-0
' Topics [ | Lediures
| 45

[ndustrial Relations = Concept, nature, significance, participants 1o R, approaches of IR -
Initarist, Pluralistic, Gandhian, Marxist & Dunlop, Requirements of a good IR programme
hunging dimensions of IR in India. Industrial Conflicts & Disputes — Coneapt, nature,|
auses and forms of disputes, impact of conflicts and disputes on industrial relations,
ndustrial Dispute Act, 1947 — Objective, authoritics, power and procedures of authorities)

visions rared to strikes, lock-outs and unfair labour practices, layoff, setrenchment and
-losure, | penalties. Onevance Redressal — Concept. significance, types of prievances| 12
sertlement procedure of grievance and its impast on IR, Pumpose and spacial leatures of the
[ndustrial Relations Code, 2020,

Trude Unionism — Concept, need, development and forma of unions, level of unions, union

issues, role of union in mergers and scquisitions, Trade Union Act, 1926 - Definitions,

nhjectives, provisions relating 1o registration & recognitien of unions, rights and Gabilities of

nions, dissolution of uniens, penalties and procedures.

‘ollective Bargaining — Meaning, objective, functions, types of bargaining, | hargaining
cess, Essentials of successful colleetive bargaining, Collective bangaining in Indian

onlexl. Worker's Participation in Management - Coneepl, significance, pre-raquisites ol

I WPM, levels and forms off WPM, WPM in [ndian context, Purpose and special [features of | |12
the Industrial Relations (Central) Recognition of Negatiating Union or N::Emintilag Council
and Adjudication of Disputes of Trade Unions Rules, 2021, 1T

VAR v




Code of Discipline, features of Industria! Employment (Standing Orders) Act.1946 - Main
B provisions related to the act. Disciplinery proceedings: Misconduct, Domestic Enguiry,
| implications of preliminary enquiry, Charge-sheet, nature. scope and criticality of charg
t.hr.‘-:t. contents of charge sheel, precautions, issues and concerns in framing charges, show-
ause notice. Principles of Natural Justice, role of Enquiry Officer, chquiry pnxi:mji'pg;s and
findings, clusing of enquiry proceedings - findings or report of the Enguiry OlTicer, Purpase
[l md special features of the Model Standing Orders for Manufacturing Sector, 2020, Pumposyq 12
d special features of the Model Standing Orders for Service Sector, 2020,

Lontract Labour Regulation and Abolition Act,1970 — Main provisions refated 1 the act,

IV LI Shops & Dstablishmems Acl 1962 - Main provisions related 1o the act, Local |9
Regulation of small shops and service establishments, Regiunal State-specilic labour welfarc
dministration,  Marional Comparison with Shops & Establishments Acts of other states,

- bafLabour standards in retail and service sectors intemationally.

Sugpested Readings:

1. Sharma, R.C.. “Industrial Relations and Lahour Legislation™, PHI Learning Private Limitad, Delhi,
2016,

1. Srivastava, 3.C., “Industrial Relations 2nd Labour Laws", Vikas Publishing House, Mew Deli,
22, Kixth Revised Editinn.

3. Katju, Markandey. “Domestic Enquiry”, Lexis Nexis, India, 1999, Sixth Editien. |

4. Taxmann’s New Labourd [ndustrial Laws, 2020 '

S Labour Laws 2021, Commercial, commercial Laws Publishers India Pvr. Ltd. 2020,
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Programme/Class: PG Degres ' Year: 5 f Semesic
|
Cowrse Code: FU360108T Course Title: Enterprise Resource Planning
Course Outearmes:

1 Explain and analyze ERP concepts, evalution, archileclure, and the rale of ERP in imlegrating business

functlions and processes,

iCtIIE Analyze and apply core ERF modules (Finance, 1R, SCM, CRM, Manutacturing) Lo support

arganizational aperations,

iS5UCs,
AR
Ko

it inabilify concerns.

Credits: 4 _ Elective :IT

Max, Marks: 25-73 Min. Passing Marks

10125

03 Evaluale FRP implementarion lite cyele, vendor selection, chanae monagement, and pmfm:t managEement

Analyze and apply BPR concepts and process mapping lechniques for etfective ERP implementation.
Apply ERP-enabled reporling, unalytics, and decision-support tools for managerial decision-making.
Evaluate emerging ERP trends, cloud ERP, digital transformation, security, ethical issuek, and

Ttal Lectures-Tutorials-Practical (in hours por week): L-1 T-0 P-1

[Unit Teopics

Loctures
45

ntroduction  Concept of ERP, Advantages of ERE, Growth of CRP.ERP and
echnologies Business process reongineering (PR}, Management information svstem

ision suppart systems (D55), Executive support systems (ESS), Data warehousing, rllatal
Chaim

ming; Cnline analytical processing (OLAPY This is OLAP and not OLTF, Supply
fanagement (SCM). Customer  relationship  management  (CRM). Enlerprise
1 Munagement {ECM), Business Process Management (BFM,

ol ated|
{MIS )

ANTIECT

12

b

Huoman resource management (HEM), Inventory control system, Quality management; E
Solutions in the markels. seclor specific FR P selutions, Business [ntelligence.

i ) |
ERP Muodules Finance, Produclion planning, Control and maintenance, Sales and distribution,

P

| plementalicon team training end festing, End user training and going live, Post cvaluatic

Cloud based ERF offering.

maintenance, [ssues and challenges in ERP implementation. Business models with vendors,

[ 2 [ERF Implementation [ifs {-:l,-'(-|tﬁ Evaluation and selection of ERP ﬁa-:;kage:t, ija.:t planning,

n amd

4 |Post 1mp[r:memzﬁl:j.-:|n reviaw of ERP-Pu-:kug s in manujiau.;turing, services, and other
arganizations, Local ERP adoptivn by $MEs, Regional industry-specific ERFP usage.

Suppested Readings;
. Lzan, Alexis; BRI Demvatitied; MoGrow-Hill Educarion,
2 <. loseph, A, Brady, Ellen, F. Monk end Wangner, Beet ) Concepls in Entg
Planning: Thomsen Learning.

rprise Resource

3 1. Garg, V.K. and Venkitakrishnan, N.K.; Enterprise Resource Planning: Concepls and Plann[ng]

PH] Leaming,

1D
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ProgrammerClass: PG Degree : i Semester: X '
Course Chde: FO3GHI09T .'E ourse Title; Web Technology & F-Commerce
Cuoorse Oulcomes; ' . - i -

Wb Explain and analyze the lundamentals of web rechnalogies, intemnet architesty rel HTML, %5, clignt
sarver concents, and wab standards.

O Analyze and apply scripting languages, weh development tools, datobises, and hasic web application
development cohgepls.

COF Fualuate ¢-commerce business madels, digital marketplaces, cnline payment systems, and digital business
sirategics,

0Od A nalyze and apply digilal marketing toals, website desipn principles, UX, CRM, and customicr ehgagemenl
itratepics,

A0%: Explain and analyze security issues, cvber laws, data protection, privacy, and ethical challenges in weh-
ased busincsses,

OfYEvaluate emerging teends such as mahile commerce, social vommerce, clond platfvrms. Al-enabled web
systems, and susrdinable e-business practices.

i L':mii.lr-: 3 | Elective:|IT |
Max, Marks: 25475 Min. Passing Marks: 10+25
Tetol 1ectures-1wrorials-Practical (in heurs per week): L-3 T-0 P- |
Cumit | | Topics |ewturcs
43

Intraduction to History of Web, Gouogle analytics Introd uction and Weh and Infernet, Protoculs
wovermning Web, , Development Strategics, Adding website profiles, demographics, Visitors
L Uraffic sonrces, content Selling goals and custam  porting . Sitemap, diggnosrics for errors.

1

Weh Commerce Maodels :Detinition, scope and significance of web Commerce, Business
Models - Business Lo consumer {B20), Business to business (B2H), Consumer Lo consumer
{0200 Peer ta peer business model, m — Commerce business medel, E — Governance (G20,

I K528, G2, Online Puyment System and Sceurity Working of Electronic payment syslems,

nline banking, Advantages and limitations. Mobile commerce, Mobile hanking, eoncept of

Yigital cash and plastic maney, [2ebit and Credit cands, Security threats in online environment,

dements of pood E-commence security, Protecting internet Communication, F-commerce
curity plan.

v — Marketing and Trade : Understanding internct audience snd online consumer behavior

[nternet marketing technologies, e retailimg, Online market research, Online marketing

communications, Data warchowse and data mining, e - Customer relationship management,

line adyertising, Online branding strategics, Online pricing strategics, Website as o

arketing communication tool.

Il b

Form Elements, Links — "l'o a page, Within Page, To a Site, Links And Imuges — Imnagc .
Mapping- Server Side, Client Side, Lavout — List (0L, 1T, DL} - Tables- Frumes (Nested, |
|meﬂ] I Tead Elements — Hasc Font, Meta Tags, Scripls, Introduction to Joomla {(open Source).

YT v

lﬂl

< __g —



Education,

puhlication,

. Sugpested Readings:
* | Laudon, Kenneth €, and Trever Carol G: E-Commerce

2. 1. The Complele Referende to HTML - Thomes Powell 3_AvinashKaushik  We

3 Turhan, Efraim, Lee lse, King David and Chung Mickeel; “Electronic Coammere
Perspective”. AddisonWesley

4. Kalokata R; “Electronic Commerce — Frontiers of E
5 3. HTML - Beginner's Guide - Willart
. 4. Migrosoft Office 2003 Fronl page Tnside Outside.

Commeres”, Pearson Bducation
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ProgrammedC lass: MBA

Yaar: s

Course Code: FO3601 10R

ﬂcn‘u:ﬂ'eri IX

* Course Title: Summer Training Project Viva Vioce
I

Course Outeomes:
O Analyre organizational structure, processes, and functional proclices.
(23 Apply management thearies and concepts to real organivational problems,
CO3 Caollecr and analyre dara using appropriate tools and techniques.
Evalnate organieational practices and propose feasible improve ments,
058 Demonstrate profisssional ethics, teamwork, and interpersonal skills,
036 Prepare and present structured dnternship repoes and presentations.
Credits: 4 Com pulsory
‘ Max. Marks: 100 | Min. Passing 31 |
{"'l:'i'l-l"ﬂ Mapping Matriy
C0s | ! .
! PO PO2 [ PO3 (PO4 | PO5S PO | POT | TOS | PO9 | POLO ML [ POIZ | Avg.
POs ) § . I
Ei‘.]_ﬂ 3 2 1 2 1 2 1 1 1 i | i 1.67
kR SR T E R 2 3 2 | 143
{mi z 1 1 1 1 3 1 1 1 ? z 1 1.58
e —_— e————
CO 3 3 1 2 1 2 ? 1 2 2 | 3 2 2.00
¥ T3l e {3 e x| &k HEL 2 T s
o8 1 i[]i1 1 2 24 3 1 2 SHIIEERRE
[-’!I."i':—;. ZAF | 233|133 | 150 | 150 | 1.43 [ 133 | 1.50 | 1.50 1.83 IE-lT-' 1.67 1.72
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""ngt'amm-:.“l: laussiz PU Degree iy ; | Semester: X
I :

- Course Tille: Corporate Restructuring and ¥ aluation

Course Code: FO460102T
“ourse Chutedmes!
CO1g To explain the menzers and scquisitions enviranment, corporate restrucharing activilies, orpes of merpers,
aciuizitions, divestilunes, spin-ofte. carve-ouls, burvots, and the corporate restnucluring process,
3% To describe SERT guidelines gaverning mergers and acyuisitions, avalyee global and nationsl M&A seemarius,
nd identify key participants involved in the MdA process.
O 2 To umalyzs the corpocate takeoves market, comimoi takeover teotics, and anti-tnkeover defenses using real-world
a alidies,
CO4LTo apply sralegic und acquisition planning taals in search and scieening, negotiation) deal structuring, and
evaluate dilferent Bnancing options including cash offers, share exchanges, peivate squity, venture capital, hedze funds,
and leveraged buyouts.
l_'.l.‘gu:'Tn evilunle geguisition trgets using valwalion techniques such as free cash flovw, achjustod present value,
orporate cositiol valuation, operating and financing synergics, and valuation of distressed and start-up firms,
‘Ta analyiee and design post-menzer reorganizalion strategies including vperational, financial, human, and cultural
ntegration, rensganization of share capital, and assess pust-merger perfosmance using incal and global case studies,

Credits: 4 —I_ Elective: Finance
Max. Marks: 25+7% Min. Passing Marks: [0+235

Total ectures-Tutorials-Practical {in huurs per week): L-3 T-1 P10 i |

Linit Topics NEI Lectures |

45

ntroduction to Mergers and Acguisition environment, comporate resteueturin & autivities

perational and financial restrucluring, Mergers and Consolidations, Acquisitions,
Divestitures, Spin-offs, Carve -ouls, Buyoeuts, Corporale Restructuring | Process. SFRI
| E‘Jidelin:ﬁ on Mergers und Acquisition, Global and national | scenario, | Participants in

ergers and Acquisition Process, Case Studies.

‘orparate Takeover Market. Common Takeover Tactics, Antitakeover defences, Mlarga
and Acguisition Process: Straregic and acquisition plans, Search and Sereening Phase)
Megotiation and deal siructuring, Iitegration and Evaluation. Financing the deal — All cash
[T joiTer, Share exchange. Cash and share offer, Role of private Equity, Hedpe and Yenture 2
Capital funds, Management and Leveraged Buyouts,

Valuing an r-icquisi'rir:n: ;.rtﬂu]ng the target fiem, status guo valuation {Free cash flow an
adjusted present value approaches), Value of corperate contral, valuing operating an
[l financing synargies, Valuing Equity in Distressed firms, Valuing start-up lirms.

(§

Post-rerger Reorganization: Integration of businesses and operations; human and culiurs
IV bspecls: assessing accomplishment of post-merger chjectives: measuritg pusi-merge 10
elliciency. Reorganization ol share capital, Local Case Studies.

| | WL e ) L4 oy
Sugpested Readings:
| Donald M DePamphilis, Mergers, Acquisitions and Other Restructuring Activities, Academit Press
2 Aswath Dumodaran, lnvesiment Valuation, Wiley, Third Cdition
2 [Carique B Arzac, Valuation for mergers, Buyouls and Restructuring, Wiley India
3 SudiSudarsapam, Creating Value from Mergers and Acquisitions, Pearson

Y A N Wﬁ" Lj{
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Programme/Class: PG Degres Year: 5 Semester: X

_ | Course Title: International Financial Managﬂrmnl
Course Code: FIM60103T

Course Clutcomes:

rale mevemenls using appropriate forecasting techniques,

O3 Cvaluate the [unctioning of international financial markets banking, money, bond, cquiry)

srivitives and assess their role in global investment and fnancing decisions.

Dtliﬁpp!y risk-mamagement technigues o manage transaelion, tranzlation, c::-:uu:u:Tc. political, and

interest-rate cxposures using hedging wals and pricing strategies.

i Examine international partfolio investment, currency/interest-rate swaps, fumres, and options

Lorrnulule cifective global investment strutezics,

siruclune, cost of capital, working capital, nad eross-border investment valualion,

ol Explain  the (undamentals of  international  Financial managemant,
globalization international  monetary  systems, forcigh exchange markets, and parity  conditions.|
024 Analyze the components of the balance of peyments, elabal risk exposure, and foreigh exchangs

Cioy Develop financial decisions for multinational [irms relating o FDI, incemoational capical

imeiudi

parily relationships; forecasting foreign exchanpe rates,

oundations of international financial management:  globalization |and]
nullibational firm, rewards and risk of international lnence; soals| fn
ntemational financial management; exposure to global risk: incernatipnal
| munelary system; balance of payments; foreign exchange markets: internatitmal

" reditse o Elective: Finance
Max. Marks: 251735 Min. Passing Marks:| 10+235
B Tetal Lectures-Turorials-Practical {in hours per week): L3 T-1 P
[Init 'i'up.i-’.‘s ' [Leciures 43

International  linuncial markets and institutions:  imternational 'hanhfhg.r, ia

portiolio inyestment.
. 1 I-
i ERPOSUTe; anagement of teansaction cxposure; mansgament ol tranzlati

expasurc; hedging against foreign exchange exposure; hedging through mik
CUTTERCY invoicing; country risk analysis. Transfer pricing stratesies,

Financial management of multinational firmes: foreign dircel investment f
[V | bross-horder acquisitions, internatienal sapital structure and the cost of capit
intemational capital hedgeting: multinational working capital policy and ¢

nwonsy markel; inlemational bond market; international cyguity markets: futpres
I and option: on [oreipn exchange: currency and interest rate SWADS] [n[urnuliiana

Foreign exchange cxposure and sk management: management of sconomic

cxposure; management of political exposure: management of interest fate

nid

arl

nd
ali
5l

| management, YValuing Cross-border investments, ictermational tax envirnmm

parporate governance arcund the world.

—

I ¥
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Sugpested Er.-‘:ﬂding?.:

| Mihir A Desai, Intemational Finance: A Casebaok, Wilay India Cdition
2. Bekaert, G, and R.J. Hodrick, International Financial Management, Prentice $Hall.
3 Eiteman, DK, Stonehill, AL and Mollett, ML, T

Pearson Educatiomn.

Publications

cd-po Mapping Matrix

1. Fun, . and Resnick, B., Intemational Financial Management, MoGrow-H
3. Madura, L. International Comorate Finance, Thomson South- Western.
6. Shapiro, A.C., Multinational Finanzial Management. John Wilew

7. Rajwade and Desai, Foreign Exchange, I[nternaticial Finance, R_isk:_ I’i.-]a nagement, | 5P

& Sony i

f I Imwin,
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ProgrammeClass: PG Yoar: § Sermester: X
Depree '

Course Code: FO460104T Course Title: Advertising & Brand Management
L:::uurlsj: Charcomes: ' ' M|
CON Explain. differentiste, =nd analvze the ohjcctives, madels, and |role of marketing

communication and advertising in the marketing mix.
[.:Elﬂ Apply, evaluate, and interpret adverlising ohjectives using DAGMAR and Hicrarchy-of
Effcets models, and assess advertising effectiveness through ccm1n1uniu!u151':n and sales-based
metrics. i
54 Explain, a:[uiyzu. and evaluate the structure. functions, and compeisation mechanisms of
advertising agencies, including aceount planning and clicnt-agency relationsaips.
C0ds Explain, compare, and analyze the concepls of branding, brand knowledge, brand portlilios
segmentation, positioning, and establishing brand valucs, [ |
E‘ﬁ; Analyee, apply, and evaluate brand equity madels, hrund mwnanwi bramd identity, brand
image, and brand higrarchy for creating sustzinable brand value. [ |
CO6EApply, evaluate, and creste brand strategies, inchiding brand rxlmﬁi[i:n,gbmnd transfer, and
managing brands over time o ensure long-tenm relevance and equity. L
Cleetive: Marketing
nk

Credits; 4 it
Mux, Marks: 25+73 Min. Pagsing Marks: 10625
Tutal lectures-Tutorials-Practical {in hours par wesk): L-3 T-1 i*~|§
Linit Fiio I Ledlures
lopics 15

Understanding  Marketing  Communication - Objcctive  of  Matketing
Cuommunication, Communication Maodel,
[ Introduction e Advertising — Meaning, Classification and Importunce of 12
Advertising, Rule of Advertising in Marketing Mix, Stimulation ai'ii:h#mund.
Effects of Advertising, Determining ' [l
Advertising Goals- Defining Advertising Ohjectives. DAGMAR Approoch,
Hicrarchy-nf-Effects Modal, | !
Advertising Ageneies - Role, Funclions, Organization, Agency Compensation,
Client  Apenvy Relationship, Aececunt Planning, Evalusting Advertising
Il | Effecriveness - Need and Impontance of Measuring Advertising EiTectivensss, 12
Communication and Sales Effect: Opinicn and Attitude Tests, F..l-_'-_'uEniTil.ll-n and
Recall Tests, Controlled Experiments. ! il
Intreduction to Branding and Brand Management - The role of Brand 5, Brand
I | knowledge, Brand portfalios end markel segimentaticn, Process I';hrunl:l Il
building, Ideatifying and establishing brand positioning, Defining  and
establishing hrand valucs, _ .
Building Brand Equity - Brand bquity Models. Brand Resonunce, Brand [dentity
I% | and Brand Image. Brand Hierarchy. Brunding Stratzgy - [rand exfengion and [y
brund transfer, Managing brand over time, ] |
Suggested Readings: :
I Belch, GUE. and Belch, M.A. “Adverising and Promotion: An 1|1:egilra1:|-d Marketing
Communization Perspective™ MoGraw Hill, New York, | 1th ed. ’
L Aaker, D, and Joachimsthaler E. “Brand Leadership! The Mot I-":‘”:]. al’ the Brand
Revolulion™ The Free Press, New York. [11
| 3, Keller, K L., “Strafegic Brand Management”, Pearson edacation, MNew Delhj. |
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P'r{rgrarﬁu::-“ﬂlasﬁ: PLi Degré-: Year: § | Semester: X

Course Code: Fia0105T Course Title: International & Rural barketing

Course CHIifcames:
CO Global& Rural Marketing Environment, Explain and analyze interational and rural markeling
concepts, global trade environment, cultural, sconomic, legal. and socio-puliticul factors infleencing
intemational and rural markets,
COal Market Entry & Rural Markcer Analysis, Analyre international markiet entry stratesies and rural
market chameteristics, sepmentulion. tergeting, and pusitioning strategies for diverse markets,
SOF Intemacionnlé Rural Product and Pricing Decisions, Apply produet adaptation/standardizution and
ricing strategies suilable for international and rural markets considering cost, com petition, and consumer
tfordability.
-0 Disteibution & Pramotion in International and Rural Markets, Analyee and spply channel design,
ogistics, communication, and promotion strategies for international trade ard rural marketing contexts,
€05 Policy. Fihics & Sustainability in Gilobal and Rural Marketing, Evaluate international trade nolicics,
I:'I'f.]f!d procedures, ethical issues, CSR, and sustainable marketing practices in global and rural markets.
GuStratepic Integration & Conlemparary Issucs, Integrale intemational and raral markering strtesics
ith overall business strategy, digital platforms, innovation, and contemparary mlobal markering
hallenges,

Cradits: 4 | Blective: Marketing

Max. Marks: 25-78 Min, Passing Marks: 104723

Total Lectures-Tutorials-Practical (in hours per week): [-3 T-1 P-0

Unil Topics Leciures
45

Infricduction te glabalization and marketing scross borders; global trade and markeling;
rivers of globalizativn; Multinational corporatiuns; Analysis of Intemational Marketing
‘pvironment and  Identifving  Foreign Markets - Political Considerations  an
[ Giovernmental Influences; Culrural and Social Dynamics; Economic Development an 12
Gicographical Conditions; Competitive Conditions; Lepal and | Financial Influencas,
I'mde theories. Intemational Marketing Research, Cross Culural Behavior, Emic and!
Elk Approach, Hofstede’s  Cultural  Classification. Trompenaar’s Cultural
_lassification, Intarnational |1 rade Pallemns, _ ! ! _
ldélﬁﬁaﬂijﬂi'&f Intemational Markets, Segmaentation ol International Markets, Method

=

of International Markets Evaluation. Entry Mode Decisions, Various Modes of Farry i
[T Inernational Markets: FExports (Direct and  Indirect, Pigoybacking, Intemational
Ligensing, Franchising and Leasing, International Steatenic Allisnces and Management | 12
ontracts, Owerseas Tumkey Projects, International TV's, Wholly Owned Forcign
subsidiaries. Factors atfecting selection of Fniry Modes. |
niraduction- Definition, Scope of Rural Marketing, Concepts, Components of Rura

I Markets, Roral versus Urban Markets, Rural Market in [ndia — size and scope, Factoesl | 11
ontributing to Growth of Rural Markets.
| fomtintiswmi i i




-I H

conamic circumstancss. Lifestyle, Consumer buying Behaviour models, Factorg
affecting Rural Consumer Behaviour, Conswmer Buying Process. Rural Marketin
enviromment- Rural Environmenl. Occupation Patem, Expenditure Paitern, Hur:ﬂ
mand and Consumption Pauermn. Rural Markets- Scgmentation, Targeting and
mEitioning strateeics, Four A5 of Rural Marketing hix,

B

ural Consumer behavior- Charaeleristics of rural consumers. Occupation and Income)

Suggested Readings:
. Keegan, “Uilobal Markcting”. Pearson.

. Warshney & Bhattacharva, “International Marketing Management”, Sullun Chand & Sons,

F T T

Delhi, 2014,
s, Gopal Swamy, T. ., “Rural Marketing™, Vikas Publishing House, New Delhi, 2049,

. BakOnkvisit and John Shaw, “International Marketing-Anulysis and Strategy™, Taylor & Francis.

i

Dogra B, &Ghuman K., “Rurul Marketing Coneepes and Practices”, Tata MeGraw-Hill, New
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Prug,rémnw'ﬂ:[au:r(jl}:gm:  Year 3 | Remeser X

Course Code: Fodod 06T CL_rurH:: Itle: Strategic HRM &Intermational HIEM

Course Dutcomes:;
COI: Demonstrate an understanding of the concepts, principles, and models ol Strategic Human
tllcsa:n-un:u Management und explein how HR  strategies wre formulaied, developed,  and
mmplemented in organizations,

CO2: Analyze Lhe strategic role of 1R and evaluate the impact of Strategic HEM practices an
orpanizational peclornance and customer sulcomes.

0032 Apply and assess warious HR strarcgics including buman capital management, high-
performance waork stratcgics, CSR initatives, knowledpe manogement, lalent management,
learning and development swracegics, reward systems, and emplovee relations strtegies.

CO4 Exaimine concepts of diversity, inclusion, organizational culmore, and cross-cultural
challenpes; identify barriers o cubural diversity and propese {creatc) approaches for effectivd
diversity management and intercufiural relaticnship building.

COE Compare and interpret major cross-cultural frameworks to analyse cultural differences aud
their inlluence on strategy, leadership, communication, negotiation, and decision-makinz.

C06:] Evaluate international HRM funetions and compare HRM practices across different
KOs,

 Credils: 4 - | Elcetive: HR
Mazx. Marks: 25475 | Min. Passing Marks: 10425

e

Total Leclures-Tutorials-Practical (in hours per week): L3 T-1P-0

Unit Topics ' |Lu'é':'un:'s 45

Concepts and principles of Strategic HRM, Sirategic HRM maodels,
Developing and Implementation of TIR stratepy, Stralegic Role af HE,
Impuct of Strategic HRM on organization performance] Formulation of
Strategic HRM, Smarczic HRM wols- Strategic Map, HR Scorccard
Dhgital Dashboard, [inking HRM and customer outeomes | il 10 '
HR Strategics: Human Capilal Menagement strategy, High Pertornancy
strategy.  Corporate Social  Responsibility  stratcgy,  Oreanization
[Development  strategy, Cmployes engagement stratogy,  Knowleda
management  strategy, Emplovee  engagement  strategy.,  Talent
management  strategy, Learning & Develupment  strategy,  Reward
' strategy. Employee relations strategy. Diversity and inclusion: Culture

[l and diversity, Ensuring cultural diversily and its importance, Bariers 1o 13
cultural diversity, Diversity Management, Approach of inclusion, Edhical
_ issues  In cross-cultural  manegement,  Developing  interculiur
| relutionships ) i i _
Crogs Cultureal concepl and issucs in Organizations, | Cross Culturs
Ditterencas, Cross Cultural Analysis, Cross Cultural Framework by Har
Triandis, Geerl Hofstede, Trompenaars and Hampden, Clvde Cluckhohs
T.E. Hall, GLODBE study on national culture, Mapping cross-cultural
differences. Colure and  Swatesy, Cross  coltueal | influence] and

NI Technology, Culture and styles of Management, Cross Cultural Decisicn 12

Paking, Cross Culrorsl Communication and Negotiation, Conflicts an

| cullural differences, Managing Cross Cultural Teams, Culture an ‘

Leadarship




internationally. Cure [unclions of [HRM and Managing Diversity

Intepnational 1TR: Key HR Challenges facing urganisations wnrkin?
Recruitment, Selection Process, Tapatrintes {International Adjustinent)

~ o

. Storey, Juohn, Patrick M. Wright, and Dave Ulrich, =

[

I¥ | [Expalriation & Repamiation Management, Performance Appraisal, Cross N
Cultural ‘Training & Development, Compensalion, International Industrial
Relations, E:rualll}- Circles, Participative Management, HRM practices in
dillerent countries =
Su I.F.gl:'-:tﬁ:l Readings;

- Armstrang, Michacl, “Strategic Human Resource Management”, Kopan Page, New York ¢
Mew Dalhi, 2021, Seventh Edition.

Azmi, Feza Tabassum, “Strabegic Human Resource Managzerment”
Prass, United Eingdom, 2019, First Cdition.

, Combridge [Iniversity

Slrulegic human resource
management: A research overview™, Roatledpe, 2019,

Cireer, Charles R, *Sirabegic human rescurce manapement”, Pearson, 2021,

Thamas, David C,, and Mark F. Peterson. “Cross-cultural management; Fssential
concepts”, Sage Publications, 2016,

Kandula, Srinivas L., ‘[nwrnativnal [MTuman Besourcs Managoment™, Sage, 2018,
Aswathappa K. and Dash, Sadhana, “Tnternational Human Besource Manuzement”, M-
Geaw THIL India, 2020, Third .
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J:’::ugreum:ff_'laﬂ: MBA - Yodar: 5 ' ' Remester: X

fCourse Code: Fia0107T Course Title: Human Resource |‘.It:~,e_-|upm|:';n|;

Lourse Ouivomes:

COT: Explain and analyze the concepts, scope, importanss, and frumewarks of human resoures
evelupment in organirations,

CO2 Analyze and apply training need analysis, training dusign, implementation, wnd evaluation
methods tor employee development.

O3S Evaluate perlurmance appraisal, potential appraisal, competency mapping, and talent
hlevelopment syslems.

Ebﬂf%ml}ze and apply carzer planning, suceession planning, mentaring, and oreanizativnul
dn:h:lnpmcnr inteTVenions,

KOOHSET earning Ormganization & Knowledge Management

Fxplain and analyze lcaming arganization concepts, knowledge management practices, and HIED
climale assessment.

0 Evaluote ethical issucs. erganizational cullure, leadership development, and strategic
integratinn of HRIY with business goals.

Credits: 4 ' Elective: HR
Max. Marks: 25+75 Min. Passing Marks: 10430
Total Lecturcs-Tutorials-Practical {in hours per week): L-3 1-1 P4)
L'mit Topics Lectures
b - - - m
HRD and Personal funclion: eoncept of HRD, feature, funetion. Designing
[ HRD mechanism or subsystem. HRD training, induction & potential appraisal |5
b Lral g s,
|5

Il |Performance Appraisal (meaning), HRD Perlommunce planning through, KRA,
Tazk warget, self-appraisal, Performance Appraisal by supervisors, Performance
Feview and counselling Appraizal practice in India.

Potential Appraisal Methed, In Basket Exercise for potential Development, Tok |5
Rotation for Potential Idemtification. Carcer Development, Caresr Paths)
Ul [Carccr Counselline, Career Infomnation and  Career Planning, Caneer
Development Steategy and HRD. Cmerging issues and challenges for 1TRD
protessionals

HRI} Practices in Indian Industry, Nurturing profession Teadership: Hindustan 15
IV Lever Lid experience. Changing culture through HRIX: SAITL cxpericnec.
HEL}- the Jupanese Way: Maruti Udyog Lid.

S-lll;:.ﬁ_t'ﬂl:'ll Rﬂ-::lll:i.l.l.l.,',;-:

[. Aswalhapa K. — Human Resource Development {ThMH)
2, Fisher- Managing Human Resource Cenguge, New Dielhi
3, M.K.Singh- Human Rescurce Mansgemenl, Excel Publicaticn
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Code; FO460108T Course Title: Relational Thata Base Managemenl System .

Course outeomes:
COLE Database Concepls & Dala Models: Explain and analyze fundamental darabase concepls,
DBMMS  architecrure, data models, snd the rele of databases in business  applications
32 Relational Model & Datebase Design: Analyze and apply the relational dats model, ER
diagrams, normalization techniques, and schema design for effective database development]
A% SOL & Data Manipulation: Apply SO0 guenies, joins, subgueries. views, and constraints
relrieve and rmanipulabe data for managerial decision-making,
COd: Transaction Management & Cencwrrency Control: Analyze trénsaction processing concents,
ACID  propertiss.  concurrency  control lechniques, and  recovery  mechanisms.
¢ Datahase Security, Backup & Recovery: Explain aml anuI:r".r:!: database security issues,

uthorization, backup, FECOvERY, and imi:grii;r management.
ﬂﬁ_ﬂ:"‘nd"rﬂnu:d Dalubase Applications: Fvaluate database applications in business analytics. data
wearehousing, distributed datahases, and cmeraing dals Lechnoloeies.
Credita: 4 Elective: 1T
‘Max. Marks: 25<75 Win. Passing Marks: 10425

Total Lectures-Tutorials- Practical (in hours per week 0 L3 T-0/P-1

Unit | | | Topics | Lectures 43

Introduction History: Advantages and limitations of RDOMS: Users of
I RINBMS, Software Modules in RIDAMS; Architecture of RDBMS. 12

Modeling Technigues Different Types of Models, Intrvduction to ERD,

II Hierarchicol Detobase, WWetwork Dotobwese, Helaionsi  Datzhase: 2
Introduction; Codd's Rules: Concept of Domain, Tupla, Cardinality;
Comparison belween HHDO-NDE-ROG

Mormalization Advantazes and disadvantages of Mormalization; TWT -
ZMF-3MFrules with cxamples, QL Commands Basic Structure, Sel
11 Operations, Aggregate Functions, Null Values, Meated Sub queries, L1
Views, Complex Queries, Modification of the Darabase, Joined
Relations, Date-Delinition Language, Embedded 501, Dypamic SQL,
[ nercises.

Iv Introdusction o objeet oriented database Concept. Ohbject hinding in 10
Chracic - Class, Atmmibute, Methods, Object type. Definition, Declading
and imicializing, Methods, Alter and Drop tvpe.

Sugpested Readings:

|. DATABRASE Systern Concepts,
2. Silberschatz, Korth, Sudarsha_
J. 500 by Bcott Uninan
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PTngramJﬁn'['.lass.' I'G Drepres . Year: § | | Semester: X

Conrse Code: FO460109°T |Cuur:-.:: Title: System Analysis & Design

Course cutcomes:
Cﬂ& Bystems Conceprs & Chrganizational Context; Explain and anulvze swslitm concepts, svstem
Ly pes, arganizational systens, and the role of information systems in business decision-making.
L0 System Develapment Lite Cycle (SDLC): Analyze and apply SDLC moedels, feasibility
alyais, requirement analysis, and svstem planning technigues.,

03zl System Analysis Tools & Technigues: Apply svstem analvsis tanls such as data fow diagrams,
‘R diagrams, decision tables, and requirement documenration.
UM System Design & Architecture: Analyze and apply logical and physical system design

concepts, interface design. database desiun, and system architecture.

COS2 Implementation, Testing & Maintenance: Explain and analyze system implemencation
stralepies, lesling methods, conversion technigues, and svstem mainlenance.

COBSEmerging 'I'mends, Erhics & Sustainability: Evaluate cmerging trends in system develspment.
lagile methods, security, ethical issues, and sustainahility in information systems.

Credifx: 4 Elective: IT

Max. Marks: 25+75 Min. Passing Marks: 10+25

L'mit Lopics - Thectures |
45

Systems Concept; Characteristics of a System; Clements of System; Tvpes of
systems; Pecision, Support System; System Development Life Cycle, || (2
Investipation. Analyais, Design, Implementation, Post Implementotion Revicw
[ and Maintenance., - 1WA
M vstems Planning and Investigation: Tasis for Planning in Systems Analysis -
I L¥imensions of Planning, Initial Investipation, eeds Identification,

|2
ctarmining the User's Infrmation Requirements, Feasibility Study,
. casibility Considerations in Feasibility Analysis - Feasibility Repuort.
1l { | i 11
Tirls of Structured Analysis: Data Flow Diagram (IFTY), Entiry Relationship
IV Thagrams, Data Dictionacy, Process Modeling: Structured English, Declsicn 10

Tree & Decision Table, Ohject Oriented Analysis ((00A) and Objoct Orfented

IDcsj-,;u (O,

Sugpested Readings:
. Kenncth E Kendall and Julie C Kendall - SAD (PHI Publication. 7 Ed.)

2. Shah-Software Engineering & SAD (Wiley Direamtech)

3. Grienstein and Feinman- C-commerce —Security, Risk Management and Contral (TMH. Znd Ed.)
L Ankit Fadia -Bncryption-Protecting your Data ( Vikas Publication. 1st Fdl)

3, Hingh B — Network Security (PHI Publication, Ist Ed.)
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B!

Programme/Class; MBA - YWear: 5 Semester: X |

Course Codde: FOG01I0R Course Title: Business Plan/Dissertation Evaluation & Viva Vice

| CourseCruteomés:
0L Analyze business envircnments t identify and formulate management research problems.
C3z Apply management concepts and ressarch methodologies m develop a business
plandissertation.

Emt Cresign and cxecute data calle¢tion amd anslves data using appropriate rechnigues.

2044 Evaluate financial, operationsl, and serategic feasibility of businesa'ressarch proposals.
Eﬁq DH‘."-'E[E-JJ a comprehensive business plun"dw.:rtamm repart with ethical and professional

Pﬂ:hl'_'!ll. arid defend research findings'husiness proposals effectively.

‘:Tﬁllt‘i 4 ! Eumpulmrg-
Max. Marks: 100 | Min. Passing: 50
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