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Master of Tourism Administration (M.T.A.)

MT.A. Course is manning under the Department of Masier of Tourism Administration
(M.T.A.) Dr. RM.L. Avadh University, Avodhya (LLP.) proudly stands in the listing of School of
World of Tourism Education (World Tourism Dictionary) The newly sprung Deparrment formally
me inle existence on July 2005 in the Faculty of Arts, Dr. R.M.L. Avadh University, Ayodhya
(L. The voung and multi-disciplinary facully of the depastiment is dedicated to fransform il in

leaming center,

Objective:= The course familiarize the students with the Tourism Business . The cowrse is blend of
thenty and practical to develop a professional aftitude & skills for trade in smedents. Being
professional in nature the course aims to inculcate professional values and ethics with the focus on

Tourism Business and operations.

Approaches:- Leclures, Group discussions, Presentations, practical . Seminers, Case  Stodics,
Buzincss Gamcs and Held tours,

Croalification for Admission- Gradueate in any discipline.

Attendance Reguirements:-
Ewvery candidate will be requircd to attend a minimum of 73% lectures delivered to that class

i each paper as well as 75% of the laboratory work |, seminars crc. separately. Provided that
deficiency in the atiendances may be condoned for special reasons, as per the relevant ordinances on
the subjecs,

[he Toblovwing changesamodification are propesed in the Department:-

i} There will be Four semester overall stretched in two full Academic sessions.

i) Fuach semester will have Five papers wilh meaciimuen ol [0 macks, Oul of these 10D marks,
75 marks will be sequired by a student through theory examination snd rest 25 morks
will be awarded by course tescher. .

iii)Each paper will be of three hours and questions will be covered evenly [rom each and every
unit of the prescribed syllabus of the conrse,

iv) There should be three sections in each paper, Section A will be very short type
{2x =20, The sectivn B will be meliom answer type (3x3=15) and section (7 will be
Laonig answer tvpe (10x3=30).

¥} The internol wssessment will be evaluaned by (Tutorials, seminars, Tours, Projects, attend and
sclf~asscssment of the course Teacher).

vi) Minimum marks requirement should be 40% of the aggregate in the each paper.

Amount of examinatdion fiee to be pzid by a candidale [or each sermester shall be as fixed

by the university from time to time,

viii)  The studenmts are allowed to fake cxamination in maximum three back paper in a

st esber

vii)
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Structure of Syllabus
e Developed by B OO T ik e
MName of BaS Convener/ Dﬁignuﬁﬂn] Department College/ University
Eos Member _ L
Profl. Ajay Pratap Singh Convener Tourism Dr. Ram Munchar Lohia
Administration Avadh University,
I Ayodhya
Prof. Rajwant Rao External Expert Department of v D, UL Garakhpur
Histary Liniversity
Proh. 5. M. Kapoor Fxternal Expert ncient Hislory, Lniversity of Lucknow,
Culture & Lachmoma
. Archealogy _
D, Amar Kumar Tiwari | External Expert| Institute of Tourism | University of Lucknow,
PSRRI Studies Lucknow 4
Fir. Anil Kumar Singh External Expert Depanticnt of Banaras Hindu
S Tourism University, Yaranasi
= ]
Ewaliation
Course Coda Course Title Credits | TP
| CIE ETE
A l B | & D E F G
— 1
SEMESTER | {YEAR 1)
|
AGI0T0LT ! COne Towriam Conoept and Principles "r 1 rdl h
ABI0T02T IR Tourism Products of India '_| T 4 5
AGOCTOIT LURE Concept of Management in Tourism 1 T : 5 i
AECOTO4T CRSTELECTE | Management of Travel Agency & Tour i T e =
Operation B
tSubiert Finctlwe) P
ABIDOST | (selact anyonel | Adventure and Wildlife Tourssm 5 i 2% | 75
ABOOTOGE | SECOND CLECTIVE | 4 cadamic Muriting Sholls 5 P 50 &
1Sublect Elective)] |— —_—— 1
AGLOFOTE | eslect oy onad | Projoct Presentation on Tourism Destination 5 P 50 50
i R ) EEN— | | I
SEMESTER N [YE&AR I}
BS0IEITT LUORE Bases of Hotel Mamagemeant 5 T 25 =
= e e - = = |
AELOHO2T CORE Intaraaticnal Toursrm Products 5 | i T 25 5
AROMRAET CIOAE Tourisim barketing h I 25 75
EEAHEN Y| I HIRE: FLECTIVE Coprsurccation Skl & PE'!.‘JI‘lEI-“t'f - T 75 ”%
-
| pmEeneric Elactive) FevieaniaTt =
AEODRDST | (Sefechanyoned | Fuant Managernest 5 T 5 75 |
| -




marks. REespoctive Examination will be conducted by the University.

Compulsery Subject Paper.

papers under this caterory.
4. Second Elective: I will designate a Practical Paper or eguivalently a Ficld Visir or
I'riect Presentation. In case of Fiell Visil, student is required to submit a detailed report
al the visic for the purpose of evaluation. The repoet should include the ohservational
feuturcs and benefits of the visit. In case of Project Presentation, the student may be
aszigned o go for & survey/practical or thenrefical pruject/ossipnment or seminar with

wr 4

olumn-1) depicts the eredits assigned for the corresponding course/paper.
Fo First Elective: ibwill be a Subject Elective. Students may sclect onc of the two subject

AGDORNRE | FOUATH CLECTIVE | Sumimer Trainings Internship = | 5 F | Sy 50
i Dubject Blectlve) o e
AGODBLF | |Select anyong)  ur Ter Training! Intemship = I 5 ¢ l 50 0
SEMESTER [ {YEAR 1} _
ABOCADLT CEMHE | Hurran Resource Managemant [ 5 I 5 75
ARLOETET CLRE Air Tranve| Aanagement I 5 ! 25 F jur
- C— 1
AECOR0AT CoAE Forelgn Lanpuage {French) 5 I 25 75
SEDSATET EFTH FLEETIVE Bagic Research Methads and Cuanttative i | i =3
Subject Electve) | TECniques
ABODIDST | SEECLATYONSE | o e Etnics and Law 5 T 25 s
ABDISDGF S1NTH CLECTIVE feur Repart and Presentation 5 P 50 50
agoguore | iSublect Elective] | gonyna: prasentation on Tourisem
\Select aw one) | G chinations . a ¢ " 9
b |
SEMESTER IV [YEAR i1
ABIIDOIT CORE Towiriam Irmpast b T 15 | 75
AENIONET CORE Tourkem Geography 5 T 5 5
ABRLIET | ZIVENTH ELECTIVE | Mew Age Tourisrn 5 T 45 Ih
agiaopqr | \SublectElectvel Ty od and Gutbound Tourism T .
s el | %5 | 78
AELLMASE RESEARCH
PROJECTY Disertation n P 501 50
CASSERTATION B
| [ E—
NOTE;
1. Do not mark any Code/Information in Column-A, it will be indorsed by the University.
1. TP in Column-E stands for Theory/Practical.
J, CIE in Column-I' stands for ‘Continuons Imtermal Evaluation® snd depicts the
miximum internal marks. Respective examination will be conducted by subject teacher.
4. ETE i Column-( stands tor “External Evaluation® amd depicts the maximum external

A Column-B defines the nature of course/paper, The word CORE hergin stands for



presentation,

9, Third Ebective: It will be a Generic Elective. The student may study or receive training of
the uny subject ol his iiterest {depends an the availability in his institetion of enrollment).
The Generic elective paper will be evaluated in two parts, first part (50 marks) would be a
continusus internal evaluation (03 tests 20120+ 10 marks) wherens (e examination and
cvaluation of the second part (30 marks) would be arranged by the college itselt {01
examj.

10, Fourth Elective: It will accoramodate 8 practical paper or Industrial Training or
Project Presentation, In case of Industrial Training, student may be allowed for the
summer lraining and is required to submit a detailed training report mcluding training
certificate for the evalustion,

1 1. Fifth Elective: It will be a Subject Elective. Students muy selecl vne of the four subject
pupers under this category.

12. Sixth Elective: T will bz a Practical Paper or equivalently a Project Presentation hased
on Study TourSurvey! Seminar’ Assignment. In case of Projecl Presentation, student has
to submit an cxhaustive report on respective topic and to face an open presentation for
the evaluation,

13, Sevemth Elective: 11 will be either Subject Elective or Practical Elective.

14. There will bea ng._«-r Research Project or mlmmlcnrl:.-' a research-oriented Dissertation in
Semester-IV. The student siraight away will be awarded 05 eredits if he publishes a
research paper an the tapic of Research Project or Dizscration,

15, Methodology for the practical examination and examiner appointment will be governed by
the Clause-13 of the MEP Guideline of RMLALI dated 27-06-20K2 excepl lhe marks
distribution for continuous intermal evaluation and external evaluation,

16, The Hon'ble conveners may take flexibility 1o reammange the ceedits of the papers as
450 ws per nead, ot within the limit of 25 credits assigned for each semester.

Suhject Prereguisites:

Program Qutcomes (PO48):

v After Completing this course the siudenis will be able to unEﬁla_m:l_?hclu-:lcptl_.knnu]wdgc of
jowrrizrm and hospinaliny industry.

#  The studentz will opporminity ofwarking as excourives inthe tounsm und buspitalily.

+ The programme will definitelv enhance the eritical thinking, smalytical and decision making abilities
ul U sludents,

o Jewill belp the studens to manage a IOUFISM COMPEnY.

s The Coarse will deselop peisonal and profiessional skills among the students which is very essential
for tourism and hospilalily szcluoe those ase considered important for this sector

eIt will create Busioess leadership skills semong e studemts. Alternatively, they may also decide to
e their own ventures.

- Program Speeific Guteomes { PROR)

First Year : Bachclor {Research) in Tourism A.I:Imlnaslrnhl:ll:

= Afer completing the fiest wear the stedenrs will be able to mwrmmrd the t'\-:l'r v of tl:lunml ard its
operations,

«  Students will learn the basic concepls of holels and itz operations,

= Tha students will 2e familisr with differsat tourism products avialazle in Indra,

s Iniemship is an essential compomend of limst yeer cumowum throueh which the zodents leam
aractical krnwledge and skills a2 per industey regquizenment,

= The communication and personality developmeant of the shxdems adll reprove.

I
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Second Year ¢ Muster in Tourlsm Adminiztration
s In the 2 year of this course, the students will aware with basic 'mru:'r-}'d of hurman resousce |

management and i importance.
s The stdenrs will be fatlflar with airlines indusiry md air ravel management.
»  The course will provide & basics of French language which is impastant for intematicnal tourssm
«  The student will equip with statistical twols and rechnigues for their resesrch puepose.
s Thestudents will ke ablz o build Uheir career in tourism and hospitality sector.
= Entreprencurship will be a cherished the value of M.T.A. propramme, i

SEMESTERI

Maper 1
(Theory)

Year: Fimst mester:
Programme Tl :  Bachelor with Research REEAL P

Suhjoct: Tourlzm .-.i.d_n:.il.aétr:liuu
Course Code: AG00TCIT | Course Title: Tourism Concepts & Principles

Conirae goteomes: AfTer siucdying this coarae, -ﬁn'cnl:q. WI” be able to leamn the meaning and histury u-l'
foacrism al ong 1-.-|1.h vanmui rm::n:mal anad |'11-:'rnuj1r.1n 1l Lerisen organi st
L u,aint. ‘i- | Core Cnmpuhnn

M. Marks: 25+75 [ hin, Massing Marks: 09-25

Taal Mo of 1.ecmras- Imﬁnala—'l'-‘ra::[ma [ n |:1-:.'L1.1r5 per w.--n-:l:r.j L-T-F; 5=0-( . |

Unit : Togies No. of Lectures
« Iniroduction: Tourism Concepts, Definition and
Flistory 20
» Types of Tourism: Domestic & International
o Forms of Tourism
I ¢« Types of Tourist: Tourist, Traveler and
excursionist
= Components of Tourism
+ Sanskaras in Hinduism
e« Tourism as an Indusm«'-and its Characteristics
» Determinants and motivators of Tourism s
I = Typologies of Tourism
= Concept of Sestainable Tourtsm Development
s Emerging Trends in ]{!U!‘l':-l'ﬂ

i A Chverviesw of r".fIllll*'-.r.I"'.- Llf Touwrism (rovt. of

| India

%‘-,_, &



Tourism Policies of India

» Tourist Offices in India & Abroad

+ Significance of Tourism: Fconomics, Social and
Environmental

17

s Mational Tourism Association: 1TDC, CTAAL
[ATO, FHRAL

« |nternational Tourism Association: WTO, IATA.
ACAOD, PATA.

n 2l

suppested Readings:
1. Bhatia, A.K_: Tourism Development
Megi, Jagmohan Trevel & Tourism — Concepts & Prnciples
[thatia A.K. ; International Tourism
Tiwari, 5.P. : Tourism Dimension
Mill & Morrison : Concepts & Principles
Chand, Mohinder : Basics of Tourism

P 2 b

sugpestive digital platforms web links-
hitp:/ heecontent upsde.pov.in/Home.aspx

Tiis wow e can be opted as an clective by the shedents uf following subjects: ':.:'l'-"l-'ll- o all

Suppested Coalinoous Evaluation :'I-iq:['l;."l"i:
Mid Semester Test ¢ 15 Marks), Assignrnent (05 Marks), Allsndance (05 Marks)

s |1|;u|1.:|.'|.1i5-i1.{'5: U?ﬂ.‘-.n Lo all

Suppested sguivalent online courses:
EWAYAM, COUTRSCERA

Farther Supgestion:;

Fuper 1
(Theory)

|*1:ﬂ|;1'|1|1';.-:-r|::|a55; [Enchelor W First 1 samester: First

with Rescarvh

Suhject: Towrism Adminisiration

Course Code: ASDITIZT | Cowrse Title: Toarism Produect of India

Cuurse outcomes: Aller completing this course studemts will be ahle @ understand the signilicance of &

maeliral and cultural tourism resources of Tndia. Tt will creating awnreness ahivil iner prasl prescnt and

'@:‘-' 7



ulure cunelition of ur heritage and other resources,

Plax. Marks: 25475

Credits: § Core Compulsory

hlin. Passing Marks: 09-23

-

[ Total Mo, of Lectures-Tutorisls- Practical {in hours .|:-|:r Wﬂ.ﬁ'-}: L-T-F" 5-0-0
L e e i A = T a—
Unil Toples ¥ ectares
[ e Tourism Product: Meaning, Definition and |
concept
o Elements, characteristics and classification
1 » Difference hetween tourism  product and 18 .
consumer product. Sources of tourism product
= PLC
‘o Indian i-.In:ri'lag: _ Ancient, ‘Medieval and =
Modem
« |mportant Archacsological sites, World Heritago
Sites
¢ Different Stupas, caves and rock  cut
i architecure. Music: Classical and Folk lore) 51
musical instruments, Indian Classical dances,
Indian folk dances. ;
» Fair and Festivals: Social, Religious and
commercial. '
» Hundicraft: [listory and different types.
» Museum: Definition, Hisml:].-' and .T_'g."pES _
i + Historical amd Rebgious monuments: Hindu, ok
Buddhisis, Juin Muslims and Chnstians,
T » Medical Tourism: Dc.fli-nil:fﬂn, growth and role inl
Tourism.
« DBeach Touriam: Concepts and Development w{l
Tndia. ' .
Iy » Yopa and Meditation: Concepts and their 21
importance.
« [ndia’s main desert arcas: Development of desert

touriam 1n India.

v



Spgyested Readings:

1. [3ixit and Charu Sheela : Tourism Products of India.
. Basham . A.L. ;: The wonder that was India

Gupta, 1.0.: Tourism Products of India

Shobita Punja : Musgeums of India

5. Shobita Punju : Great Moruments of India

i
4

HSuggestive digital platforms web links-

'hrtps P heccon ent upsde gov. n/Home. as e

s comrse can b coted a8 an elective by the students of following subjects: Crpen for ell

Suggeated Continuous Evaluation Methods:
Mid Semester Test {15 Marks), Assipnment (05 Marks), Atlendance (05 Marks)

Cowrae preseguisites: Open to el

Supgested i:.;l?w.lml omline courses:
SWAYAM. COURSERA

Fu=tles Suggestions:

Al the End ol (e wiole syllabus any remarks’ suggestions: ' ' ;
Paper 3
{Theory)

[ Programme/Class:  Bachelor Yoor: First | Semnester: First

with Research

Subjcct: Tourksm Adminisira lion

Course Code:  ASDIROIT | Course Title: Concept of Management in Tourism

Course autcomes: Aller studying this paper stadents will be able 1o understand the basic conecprs of

Credils: 2 Core Compulsory

Max, Marks: 25475 Min. Passing Marks: §9-2%

Mo, ol
Lecturcs

Total Mo, of Lectures-Tuterdals-Practical {in hours per wesk]): L-T-[% 5-0-0

Uit ‘ Tapies

' %




1

. Management concept, nature, process and
functions, management levels. Management
skills and roles

« The external cnvironment, Corporate social 18
responsihility

o Planning: Nature, purpose. types and process.|
Management by Objectives

=« Organising: Concept of organizing and
organization Line and stafl’” authority and theiq
responsibility, span of control. organizational
structure, Organizational development.

[

[RY

. [Ii['EEI:-i-J].g":. 'Eﬂmmuujcaﬁn:m PrOCess, ﬁ'pcs,-
barriers and quality of effective communication,
Fundamental of Directing. Motivation theories
and practices, leadership coneept.

]

« Controlling: Process, methods and techniques,
MIS:  Imtroduction, definition. Status  and 16

designing MIS.

sugpested Readings:

. ' 3
s Lad !-.,.

1. Koontz : Management

Wos P Rao @ Management Concept

Prusad , L.M.: Organisational Behaviour
Peter IF. Drucker : Prineiples of Management

Suggestve digital platforms web links-

http:heecankenl ugsde.goy. infHome, a5 px

Thiz enurse can be opted as &n elective by the students af ol lowing subjects: Open for all

hid Semcster Test (13 Marks), Assignment (03 Marks), Atlendwice (05 Marks)

Suprestod sourvilent el inee GoUraes:

SWaYAM. COURSERA

Suggested Conl inous Evaluation Methods:

_{_Z-ulln-:ﬂ [rrerey Zisites: Open to all,

o

10




’T'ﬁi..'-'-' Sugpestions:

At the Frud of the whole syllabus any remnarkss suggestions:

Taper 4
{Theary)
I'rc~_u;"£||':1r:1-:.-'{_".r.s~_-'.: Rachedor | Year: First = “%amester: Firsl _1
with Hesearch

Course Code: ASGITI4T
(Course putcomes: After pursuing this paper student will be able lo learn the historical background of
truwel apency husiness in India alomg with the lunctions of travel agent and tour Cperators. nel

Bubjest; Tourism Administration

Course Title: Manapement of Travel Ageacy & Tour Dperation

Crodits: & Eleclive

hlax. Morks: 25+75

Min. Passing Marks: [9-25

Tl M. of Lechires-Totcrials-Practical (in hours per week): L-T-P: 5-0-0

Topica

o, of
Leciures

1

Travel ;"u-gn.:m;:}: History, Concept definition &
types of Travel agency. Present scenario of Travel
agency in India, Rights and duties of Travel agents.
Travellagm:}r linkage and resources.

Process for appm{r'al' of lr:-w:.-l_a,g:mﬁ, tour l:lpem.mr
by Ministrv of Tourism, Govt. of India and IATA.
Forms of Travel agency business.

Tour Operator: conccpt, lypes and functions,

difference between travel agent and four operalor,
|

Traffic document, travel insurance policy, bagpags
transportation. Bovking Tools, Hub and spokes. Noj
show and stand by Travel. Different types of Rail

Passes- Ind rail, Eu rail, Amirack, Brit rail etc. Car

booking procedure,

Iy

Tour Package - definition and tvpes, Itinerary
Preparation. [iabilities of travel apencies. [nbound

il s




and Outhound tourism: definition and operations.

Sppzested Readings:
1. Megi Jagmohan : Travel Agency and Operator
2. Chand Mohinder : T'ravel Agency Management

' 3. KK. Kamra & Mohinder Chand : Basics of Tourism , theory and
operation
4. Foster Demnnis L @ The Business of Travel Apency, Operator and
administration

5. Syrat Gwenda: Manual of Travel Agency Praclice.

Sugpestive digital platforms web links-
R il Lo Homa. asps

This course can be opted as an elective by the students of following subjects: Gpen lo all

Auggested Continuous Evaluarion Methods:
hic Semestar Test {15 Marks), Assipnmend (05 Mark =), Atendance (03 Marks)

Coerse prereguisites: Open to all,

[ Bu; mrested cquivilent online COLTes
Swayah COURSERA

Further Suggestions:

Al the nd af the whole sy labus any remarks! suggestions: -

Paper 3
(Theory)
Programme/ilass: Bachelor Year: First semester: Firat
with Research ) o
Subject: Tourism Administration
Cpnrse Cixde: AE-EILIT-‘LIS[ L.l_luml: Uitle: Adventure and Wildlifc Tonrism

P L —— Jﬁﬁus[ud}'mg thiz poamse. the student will he able 10 understasd about the |:||'|:|:f
siettario of adventure and wildlifs tourism in India and rele of Government in the congervation and

| protection of wildlife.

Credits: 5 Elective

belaoc. hlarss: 25+75 Min. Passing Marks: l..'}-ES

"h?/ 13




Total Mo, of Lectures-Tutorials-Procrical (In hours per week ) L-T=F. 3-0-0 |

| ; T Nu. of

Unit Topics Lectares
o Concept of Adventure tourism- Classification of
Adventure Tourism.  Adventure on  ground-

1 Mountaineering, Trekking, Rock Climbing and -
Sking ete.

e Adventure I._:I]'_l_ water- River Rafting, Canoeing,
I kayaking, White water rafting, wind surfing etc. 20)

» Introduction to wildlife, wildlife conservation &|
protection, Value of wildlife, Protected Arcas &

M Protected area network in India. National park el
wildlife sanctuarics
v »  Selected National Park & Sanctuaries in India | 20

Sugsested Headings:

Jacob Robinet, Joseph Sindho & Philip Anoop: Indinn Tourism Prodocts
Gupta, 5_P. & Lal Krishna: Cultural Tourism in India

Roanilla Chawla: Towrism the cultural heritage

Prem Math dhor; Heritage, cultural and natural site tourism

Ravee chauqan: Heritage and cwlloml foursm

i i B 2

Supgrgesbive digatal platforms web links-
http:esecontent upsdc poy,ind Hoerpe, g o

This course con bz up:gﬂj az wn elective by the stodents of following subjects: Open i all

ju;gr:,u:_-:, Continigus Evaluation Mathods: -
]
| *id Semesier Test (15 Marks)y, Assignmoent (03 Marks}), Altendanes {05 Marks)

Courss preveguisites: Open o all.

| Suppested equivilent online courses:

SWAYAM, COLRSERA

Fusther Suggestions:

A the el oof the weliele 5':'EI:1I| 15 Al rernarkel SREoeEtiong:

Ve i3




raper-b

(Practical)
Programme/Class: Bachelor - Yoor- First Semester: First
with Rrsearch
Sunjoct: Tourism Administration
Course Caddes ARHITORP Course Tite: Academic Wriling Skills

Conrse oulcomes Aller completing this counse the learners will be abls to communicate elfzctively in '
seademie and eceporate world, It will alse enhanee their writing skills as per global standard.

Credivs: 3 Elcctive
Wax. Marks: 100 Min. Passing Marks: 54
Tomal Mo, of Lectures- Tutorials- Pructcul (in hours per week): L-T-P: 2-1-2
= s - . L Nm“ur
Lmids . Taopics - ML
* Funciional wse of writing- persongl-academic  and
i business wriling. 15
« Reading Comprehensions
» [ommal letter and cmails.
+ key Elements in OV
Il » Tour report, treining  Teport  and  research 20
repart/dissertation t
« Introduction to Research articles, Efﬂmﬂh'lt-ltlpﬂ"f‘- At
I resesrch proposals writing, 2
i »  Meaning an':l"rrnpurwm:l.‘ of listening; ' ruits of o good
listener; inlerviews, group communication, publig
speaking.
I : 4 26
»  Compenentselements of Mresentation and Quality of
un effectiva presentation. _

| Spgpested Readings:
I, Mitra Barun, K.; Personality Development and Soft Skills

2. Leghman,C. & DuFrene, D, Business Communication,
3. Raman, Singl, M. &amp; Prakash. Dusiness Commumication, ,
4. K. Das ¢ | Satpathy: Business Cormunication & Personalicy Development,
5. Lucas, Stephen. Art of Public Speaxing,

Suggestwve digitn] pletforns webs links-

hitz/ fheecontent. upsdopoyind Home. asps

This course can he n;}:h:'ﬂ a3 an zleclive by the stidits of following sukbjects: Up:-.'n T all

-

14




| Sugprested Continuous Evaluation

Course prerequisites: Open to All

Methols:
| Acssignment (05 Marks), Attendance (05 Marks p

—

Further Sogrgesiiomns:

Paper- 7

{Praject Prescotation)

ProgrammetCles:: Bachelor

wilhh Hesesrch

Year: First

Subpest: Tearism Acd

miniztral i

Loz il AT

will improve, which is very essonti

al in service industry.

Liorse Title: Project Presentation on Tourism Destination

Semester: First

Comrse owlvames: Aller civnp eling (his course the eommurication and presentation skills of students

Credils; 5

Shax, Petarks: {4

hiin Fazsing Marks: 34

Elective

Total M. of Lecturas-Tutorials-Practical {in hours per week): L-T-1: 2-1-2

Sugeesied Toples

toruriam destinations of India.

Mo, of Levtures
{1 br. cach])

[';iu. of Praclical
(2 hr. each)

I'he students hos to prepare a project prasentztion on majo

30

SEMESTER 11

Paper 1
(Theory)

ProgramreeClazs: Bachelor
wilh Hesearch

oear: Firsd

Semesiar, Second

Course Code; ASMENIT

Snbject: Tonrism Adml

nistration

Course Title: Basics of Hetel Munagemend

15



| industry in India, fts operations and major division of hotels.

-

Creditz: 5 Core Compulsory

Wax, Masks: 25475

Total Mo, of Lecture

s Tulurials-Practical {in hours per week): L-T-F: 3-0.0

Min. Passing Marks: 09-25

Tapdes

Mo, of
Lectores

History end Concept of Hospitality Industry)
Definition, size & scope of Hotel industry, Growth
of hospitality industry in India, type of Hotel]
classification of hotels.

20

Type of Rooms snd Rates, difTerent meal plans,
License, permit and regulation, hotel organizational
structure and departments. :

TV

Front office Techniques; Front office ;‘t'n:.tiﬁ'it;'_;,.{}uﬁ:st
Reservation & role of Reception Forecasting room
availahility, registration procedure. Handling Guest
Arrival & Departare and Billing Procedure.

Definition of Conference & Exhibition, HaTu[m:l
function, Meeting room arrangement. Procedure tor

L

arrangement of Conference. Tunction of Banquet
Personnels.

Suppesled Headings:

l.
. Zulfikar Mohammad; Introduction to Towrism & 1lotel Industry

3.

o

Sudhir Andrews, Hotel Front office Training Manual

Hhetnagar 5.k Front Office Management
Sudhir Andrews: Haorel Housckeoping

Suppeative digital pladforms web links-

Lty Sheccontent.upsde, gov i omes aspx

This course can be opled as an cleetive by the stadents of following subjects: Chpen to all

Sugegenred Continuous Evaluztion Methods:
befid Semcstcr Test 15 Marks), Assignment (05 Marks), Attendange (05 Marks)

Cumrss pies

rajuisibes: Open to all,

' @




Suggested squivalent online courses:

v AYAM, COLRSERA

Further Suggestions:

At the Fad of e whole syliabus any remarks! suggestions:

Paper 2
{Theory)
 Progrmme/Class: Bachelor | Year: Firsi Semester: Seeond
with Hesearch | N
Buhject: Tourism Administration
Course Code; ARD0R02T Course Tille: Tnternational Tourim Frodoeets

Crurse oulcomes: After studving this eourse, a student will understand the major tourism cestinations
af mtemational repute and their cultural and historical significance.

Cradils: 5 Core Compalsaery

bt Marks: 25+75 helimn. Passing Marks: 00-25

Tolal Mo, of Lecturss-Twtorals-Practical (in hours per week): L-T-F: 5-0-0
LT Topics Hpeat
[.ecimres _

o Meaping of International Tourism Products,
Cutbound  Tourism, Tools for  promoting
International Tourism from India, Short haul
Tourism and ils reason; varous regions snd
countries therein-South East Asia; Arab World;
Seandanavia: BRICS, Indo-China, International
Tourist destination of south East Asian countries
Malaysia, Indonesia, Singapore, Thailand, Sri
l.anka, South Korea, Japan, Australasia -
Australia, MNew Zéauland Fiji, other Asian
eountries- China, Macau, Dubai,

e Currencies of various countries, time differenco
n of Furope- UK, USA from India, Making ol 15
International  Itinerarics, various lmpﬂr‘.:-mq

P 17




destinations of Europe- London, Paris, Rome,
Venice, WVatican city, Switzerland, Belgium,
Austria, Spain and Turkey.

= Wondrous or Um'-qw.: international Tourism
Atrractions- Eiflel Tower, Great wall of China,
Madam Tussauds Wax Museum, Leaning Tower
of Pisa, Statue of Liberty, Niagara falls, Dead s
Sea, pyramids, Undersea Tunnels between Paris
and London: Undersea Transparent Tunnels in)

I

Singapore.

. ll'.!-]:l-r:n éiﬁy policy ol India, preparation of
international Tourist circuits, Outhound Touwrist
statistics from Indid, Outbound data and trend.
most popular destination countries- USA, UK

v Tmportant  airport of world- France, UFSA] £y

(Germany , [taly., Spain, Austria, Switzerland,

Belgium, Most Popular casine Destinations+

hMonte Carle, las Vagas, Macau, Casing

Terminclogy.

Suzaesled Hepdings:
. A.K.Bhatia: International Tourism Management _ _
Hardewyer, Babu P Creorge & Alexandru Nedelea: International Tourizm: World Geography

And Develupmenl Farspeclives

3. William E. Theobald: CGriobal Tourism
Suppestive digital plallvrmms web links-
b heecontent. upsdc.gov.ind Home. a5

This courss can ba opted as en elective by the students of folluwing subjects: Cpen 1o all

S stod Continuous Evaluation Methods:
Koid Sermester Test (13 Marks), Assiznment (05 Murks), Alterdance (05 Marks)

| Coprse prereguizizes: Open oo all

Sugzzsted equivalent online courses:

SWAYAM. COURSERA

g
'F:J'
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[ Further Suggestions

At the End of the whule syllabus amy remarks! suggestions:

Paper 3
(Thenry)

ProgremmeiClass: Bachelor
| with Hesearch

Year: First

Sermester: Second

Courss Code: AGO0805T |

5-|.|l:l__i-¢|.: L Tourism Administration

Course Title: Toorism Marketing

Coorae aateomes: After learning this paper students will be familiar with marketing coneept and
| consurmer Behzvior along with various markeling tools and techniques of corporale weorld,

| Credits: §

Core Compulsary

hax. Mhlarks: 25+T5

Min. Passing harks: (0-25

Toal Mo, of Lectares- Tutorials- Practical {in hours per week): L-T-P: 5-0-0

Unlz

Toples

Mer ol
Leetares

marketing

realities.

I"-T:-u,rkt.:L;ing, meaning and definition, evolotion of
marketing, core marketing concepts marketing and
Developing  markcting,
strategies and plans, Marketing mix, Marketing]
' information and marketing research.

20

positioning.

« Consumer buyer behavior- medels of consumen
buver behavior, Consumer buyer decision process,
" Market segmentation of forecasting, Target and

1] ]
Environment-

Research.

cycle, Branding,

s Product planning and development, Product life
Pricing Place Mix- channel
management  and  co-  ordination,  Marketing,

Micro &  Macro, DMarketing

v

g

» Promotion  mix-
Promotion, personal sclling & Public melalion.

1%

Advertising,

Publicity. Sales| .




Marketing of services, marketing strategy fi
Tourism.

Buzzesled Readings:
1. Kotler, Phillip: Marketing Management
2. Kotler, Keller , Koshy & Jha : Marketing Management
3, Jha, 5.M. Tourism Marketing
4. Foster . Denniks L ; Sales & Marketing for Travel Professional
Sugpzst ve digilal platfornms web links-
bttp/hescontent upsde, gov. in'Hom 2. asme

This cuurse can b opted as an elective by the students of following subjests: Open to all

-

Suggestcd Contingeus Evalual ion Methods: e .
Wi Semoster Test 15 Marks), Assignment {05 Marks), Atendznee (05 Murks}

Course presequisites: Open Lo all.

Supgested equivalent online courses:
SwaAYAM, COUTSERA

Furrher Sugpestons:

1 1= Fndl of the whole syllabus any remarks/ sugsmstion--—— —_ o
FPaper 4
(Theory)
[ FrogramimeClass: Bachelor Year: First ] Semester: Sceond

wilh Hesearch

" Subject: Tonrism Administration

Lowrse Code; ASUDEQLT

Course Title: Communication and Personality Development

| required (o a towism professionsl and key aspects of their profescional development,

Course sotcomes: Aller learning this paper the studems will he awane wilh the Llﬂlﬁn'Jl1ﬂ1i1}’ Irii ks

Credits: & Generic Flective

helex Maorks: 25573 Pin. Mazsing Marks: 09-25

Total Mo, of Leetures- Tutorials-Practical (in hours per week): L-T-P: 5-0-0

Mo. of
Uit Tapies | 0. O

l.ecimrcs

il



e ‘The .'\.-'le.a-l_ni-ﬁg ol personality, The Personality]
determinants, General Etiquette and manner,
Business Etiquette and ethics.

« Communication- types, importance, eflective
listening, barrier Lo communication. interviews -
types, conducting effective interview, Barmers of
communication,

+ Reports- Importance, tvpes of report and steps in
writing reporl. Modern  technology-  video
conferencing, talk conferencing, ¢-mails.

- Sp;.;a;ﬁ.l.i-::s- churacteristics of a "gm_ul lﬁpeech,

guideline for delivering speech, body languags

i and self developments. Writing Business letter]
Bio-Data and Job Application.

+ Dresentations - purpose of presentation, kinds

presentation, tactor effecting presentations do’s

I & don’ts of presentation. SWOT anulysis- by an
individual and by an organization.

supgested Readings:
1. P'ease Allan, Body Lunguage
2. Sharma RN ; Fundamentals of psychology
3, Morgan & Kings: Fundamentals of Human Psychology.

| Suegestive digital platforms weh links

hitpffheecontentupsde Eov. indHome a5y

This course can be opled 45 ay elective by the students of Tollowing subjects: Open for ull

Suggesled Continuons Fvaluation Methods:
Assignment, Quieses, Progect, Semninar {15 Marks), Attendance (10 hfarks)

Course pn-n-:||||ihi:e:.'~;' Dipan foe all.
. [

.-L|5g-:::t-c; cquivalent online courses:
WA an COURSERA

W

A1




Furher Sugires (i

Al The Fd of the whole svllabus any remarks! suggestions:

Programma’Class; Buchelor
wilh Research

Paper 5
(Theory)

Yo First

Gemesier Mecond

Suhject; Towrism Administration

Conrse Code:; AGDUHDS T

Course Tile: Event Managemenl

C onrse nuteames: Alter studving this paper the students will understand the potential
roumism, The students will also understand the domain koowledge and skills resired log gvenk monagers.

of WICE ul Events
|

Credils; 5

| Generic Elective

Blax. Marks: 25475

hdin. Passing Marks: (9-25

L'otal Wa. of Lectures-Titorials-Practical (in hours per week): L-T-F. 5-0-U

Tapics

Ma. ol
Leclures

Event Management- Definition-Meaning & Scope- Role of
events in promotion of Tourism. Types of evenls- cultural-
Festival, Heligious, Buosiness &ote. need of  Hveunl
Manapement,

Aim of LEvent, Develop a mission, Establish objectives,
Preparing event proposal, use of Plunning toals, Process of
Event Managemenl- Planning- Organizing- Budgeting
sponsorship/Subsidies-  Registration- Documentation-
Public Relations and Evalustion.

13

I

Protevols. Dress Codes, Staffing, Leadership, Traits fShatd |
Characteristics, Fvent  Prometion-  Marketing  events-
Interrelation belween cvent & tourism Indusley. |,

I

i-'nrmprcn-:urs':tip opporuniies  in Evenl Manugmmpi—f
Trade fare- marriage, Conference & Meetings-Exhibions-
Case study of International Tourism Trade Fare in [ndia.

20

e
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LI i S ——————

Supzesied Headings:
|. Bhatia A K.: Tourism Development @ Principles and Pracfices
> Charles Bladest, Jarres Kennell, Emma Abson & Nick Wilde: Event Management: An

[niroduction
Ratandeep Singh: Mesting Conference Association, Fvent and Destination Management
Sagpere, Sanjay V, Singh Gaur and Sanjuy: Event Marketing and Managemant

(s

Sugpeatve digital platforms web Links-
titgsdfheecontent. upsde mov. inHome,as mo

This course can be opred as an #lectiva by the students ol Illowing subjects: Open for all

Suggested Condinuons Bl o Methosds:
Asgignment, Quizmes, Project, Seminur (15 Marks], Attendance {10 Marks)

Comrsc proroguoisites: Open for all.

3'-';:'-&“—"1"[:';1 ¢|'|l_||1.rﬂh:nl ||r|-J.:r|n_' CaviErsCs:
SWAYAM, COURSER A

Fur her .‘_1'|:|_-:|-_:¢.-.~;Ii|1n:i:

e e Em e e e m e e BB AR

- Paper-6 :
(Practical/ Summer TruiningTnrernship-T)
R - Semester: Second :
Programme’Class: Bachebr Vear First =
wilh Research o |
Bubjecl: Touriem Administration
Course Code: AGMIBIAP Coure Title: Summer Training/Tnternship-1

WConrse oubeanes. Afcr petting the sumrres irainingfinternship the sludents will be Ei.]u.ppmi with p:n..;LiEai
knowledme and operations of travel agency of global repule.

Credits: 5

Eloctive

Max. Marks: Juﬁ . Min. Passing Marks: 34

L - = i N ) L . . -
Total Mo, of Lectres-Tuterinls-Practicel (in bours per week): L-1=1" &-1-2

y No. of Lectures . oF Praclical
Suppeqted Toples (1 hr. each)) E_hr. cach)

,

P!
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Programima’Class: Bachelor

swinmer Training Intemahip Report
Presentaticonyiva-Vooe

Paper-T

iPractical/ Summer Training/Internship-1T}

wilh Hesearch

Yeaar: First

Conrse Caosde: AGO0E0 T
(omrse outcomes: Aler gefting the summer training/intemship the students will be equipped with
practical knowledse and operalions of botels of global reputc.

Si::rlt'.nl-::r: EIIIIII]!]_

Subject: Tourism Administration

Cowse Title: Summer Training/Toternship-T1

Creditz: 5

helzax. harks: | G0

Eloctive

whin. Pasaing Marka: 34

[etal Mo, of Leotures-Tutorials-Practical {in hiurs per woek]: L-T-P: 2-1-2

sugoeatcd Topics

Surrieer Training' Intemship Repor
Prescntatioos Viva Yoce

Mo, uf Levlures o, of Practical
(1 hr. each)) [2 lir. each)
W0 W

=




Programmc'Closs "-'I:scu:rl . Yoer: Second

SEMESTER 111 (YEAR II)

Paper 1
i Theory)

- l Semesters Third

Subicot: Tourism Administration

employees.

Cipmrse Code: AGENIT

Conrse oulcomes. Al learn.ng this paper the students will aware with various functions of humain
resource managernent and ole of training and development activitics in the career sdvancement of the

Course Title: Human Resource Management

Cradits: 3 Core Cympulsory

hlax. Marks: Z3HTS

Uimit

Totzl Mo, of i_q::||.|:'E$-T“l_i,tﬂ|'j3|_5-P":|]|;_!Ii_l_'.¢11 I:EI"I hours Er “'l:l:k_:': L-T-P: S={=fx

Tapics

Minn, Passing Marks: 34

Mo, of
Lescinres

II

Human resource managament of an enterprise, The
challenges environmental, organizationsl and
individual challenges. Selecting HE strategies to
incrzase firms performance (fit with organizational
stralogics, environmental arganizational
characleristics & capabilities).
Concept and  principles of Human Resourcy

Management- Meaning, ohjectives, functions, need

for IR planning in Tourism, The role of TR
Mlunager.

“anpower policy & Planning at Macro and !"-aﬁn;:n:rr

level

Stralegic planning as basis for Human Resource
Planning, meaning, approaches v HR Planning,
factors affecting IR plan, process, macro & micre
level seenario of HR planning in Tourism, mothods
& lcchnigues, demznd forecasting &  supply]
[orecasting, recenl trends in MEP.

Joh desipn |, approaches, job design U]::tiuns, Jub

analvsis, job deseription, job specification recent
developments in job analysis managing flexible

?{"L 5
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I

wurkforee, job evaluation & its methods.

|
Recruitment and  selection  of  personnely
recruitment  sources  lechmigues and  factors
affecting recruitment selection process. barriets to
cffective selection, induction its importance.

Training & development with special reference to
tourism industry- need, benefit and ubjt:cl:ivesé
methods determining lraining programme, lraining
methods, Evaluation, Needs, objectives ol
Management Development , Technigues v M. D.

Performance .'!.pprajiﬁi— meaning, pur?ﬂ;ﬂﬂ.‘ &
methods of appraisals, problems of P. A. & how to
make it cffective & recent developments.

Promotions . Transfers, Reward palicies (need for
transfor policy, types of transfer, promotion &
promotion policies, Reward policies & Processes
measurement of performance & reward, vehicles
of resward.

Tmployee  (rievances  handling, cmployved

counseling.

v

Compensation  and  salary administration
(Diesigning & compensation  system, Aims
principles, component of salary formulation, salaryi
struclure, progression & administration procedures,

Laws and Rules poverning employee benefits &
welfare.

otivation 'and productivity, motivation and johl
eftrichment

HELY tremd in Tourism

Gender and other related issues in tourism,

;I:. e 26




Hn prosled ]'h:;l-iin-g.li:

I, Mamoria ; Personnel Management

2. Ttiparhi : Personnel management & Industrial relations.

3, Bhogliwal : Personnel Management & Industrial relation

4, Devar: Personncl Management & Industrial Relation

5. Flippo : Personnel Management

fr. Pigars & Mayer @ Personne]l Management

7. Sirnuss & Sayles : Personne] the Human Problem of Management

. ¥ader : Personnel Management & Industry Relations

9. Manappa L : Sai Personnel Management

100, Riley : Human Resource Management in Hospitality & Tourism Industry
mippestive digital platforms web links-

hillp:/fheecontent. upsde gow. in/Horme. ASp

This course can he opted as an clective by Lhe students of following subjects: Owpen o all

Suppested Contianous Evaluation Methods:
Mid Sermester Test{ 15 Marks), Assigmmeit (05 Marks), Attencance (05 Marks}

Courss prere s hes: Opeen 1o all,

Sugeestod eouivilan vl e courses:
AWAY AN, COURSERA

| Furlher B U peELIang:
|

AL the End of (1 whole H:r"EhL’L'-'.;I}" remnarks’ suggcstions:

Programme/Class;  Master | Year: Second Semester: Third

Subject: Tonrlam Administralien

Course Codds: AGDUOSOZT, | Course Tille: Air Travel Management

Course autcomes: By studying this course, u sudent will be aware with airine industry, rules and

resi lliond governing with air trans port industry and rravel formalitics in mternational tourism.

Credity: 5 Core Campulzney

miax, Marks: 25475 WAin, Passing Marks: 09-2

——

27



-'|_'1||:_1_| M. |.'r'|". Lestures- Futorials-Practizal {in hours per week ) L-T-F: S=(eU

Topics

Lectures

» "_:"':j:_'l'rms]:ur!;-ﬂjnn i|1du3mr.
Bilateral conventions
Warsaw convention
Freedom of air
Carrier codes

Policies: Practice and rules (Procedure af]

airpart)

20

« Baggage allowance
Weight concept
Piece concepl

Check and unchecked baggage
bree baggage allowsnce of lost and found

baggagze.

| T
I
-

{ bt £l

-3
F|
-

4

¢ Reservation

How to take reservation

Passport and visa (Travel Formalities)

e Ticket and Fares

ABC (amiliarization and travel information

munual {(TIM] etc.

e IATA Three Letter Codes and Airport Codes

Different Career Codes.

]| I

2

15

Suppesied Readings:

. ABC World Airway Guide

. Adr Traffie Book-1 . World Wide Fares

Supocslive digial platforins web links-

| .ouis Grialloreto ; Strategic Adrlines Management
. Gwenda Syratt - Manual of Travel ; Agency Management

This course ca: e apted as an elective by the students of following suhjects: Chpen Lo all

W

e




:i.J,-;-,,n:m-.-ﬂ Continuaus Gvaluation Methads:
id Semester Test {15 Marks), Assignment {05 Marks), Attiendance (05 Marks)

Course prerequisites: Open {o all,

' .I".II:-'.\_I'I:'F[L'I;-] pyuivalent online co ATSES
s A Y AM, COURSERA

| Further suggesdons:

Al ihe End of the whole syllabus amy remarks’ suggzstions:

Faper 3
{Theory)

ProprammedClass;  Master Year: Secomd o
Semester: Third

Subject: Touwrism Administration

Course Codes ABOONAT Course Title; Foreign Language (French)

this conrse smdents will be with e fundamentals of French language like days,

one

Freseh lanpuage,

sench wlomg with festival and dishes, The sdents will b abile to undersiand th

{nurse suleomes: French langoage is one ol widely spoken lHJ'JEI.IHgI;.":'-i-If the weorld. As part of ourism |
curmculu, it will help the students to be got employed in national and foreign nation. After siudying

month and nurmbers in
¢ key terminologles of

Credits: & ' Chore Compalsory .|
i flax. :-,-13-_11-5_- 254TS - };]j-n. Passing hiarks: Ji-25
Tr.-{a-l Mo. of Lectares-Tutorials-Practical (in hours per wck]:nll_.-.T-P: 5-0-00
Uit Topics Pl b
Lectures

‘Welcome, Thank you etc.)

« Knowledge of Fundamenlal Filements in French
Grammar e.g. Future, Past Tense. French
expression relevant for the Tourst Management i
personnel  (ez. Good  Moming, Introduction,

3 numbers, Name of colours, Animals, Birds etc.

o Names of Days, Months and Seasons. French

20 |

s Narnes of Indian Festivals and their descriptions.
Name of important Indian Dishes. Important Indian

R 29



-IL'Ht':iIJIL‘-'u and their salient leuture.

| ‘ » Important Social and Cultural Institutions, their
functioning and their relevance, Number and 18
namnes of states in India and their cultural identity.

-

Epgpested Readings:
1. Annie Heminway: Complete French Grammar, Premium Third Edition

2. Myria Bell Rochester: Fasy French Step-Dy-5Step: Muster High-Freguency Grammar for
French Proficiency—I>ast

\. Ronald Overy Jacqueline Lecanuet: French Three Months:: Your Essential Guide to 4.
Understanding and Speaking French

Oxford FEssential French Thctionary

| This course can be npted as an elective by the students of following -::ulzujccts: 'CI|:-=_-|'I'.-::- all

Suggzested Continuons Evaluation Methods:
i Semester Test 15 Marks), Assipnment (05 Marks], Attendance (5 Miarks)

Comse prerequisites: Open to el

Sugcested squivalent cnline courses:
[ SWAYAM COURSERA

Frathor Suggestions:

At 1he Fnd of the whale s._-.:ilnha_'s any .'I'-EII:'IEﬂ"'..:ll' Eu:;,g.l:‘:ﬂil'lﬂﬁd

FPnper 4
(Thewry}

F‘|1'_|¥||-,31|1||'|-_"'_-"|:|é_:-.3: Musler Y¥ear: Second i . Semestes: Third

Subject: Tourism Administration

i - - - L ————
fe: H e reh It h
Course Code: AGO090AT Course Title: Hasic Research Methods & Quantitative Techniques

Churse oateomes: A fder learning this paper studkents will be able to understand the basic statistical tools)
and tzchniques required for their disserations. [0 will also help the shwdents in the analyss of datz,

‘..423'?_-( id




wriling resczrch report and popers in their academic career,

Credits: 3 Fleviive

hlax. Marks: Z5+75

hin. Passim: Marks: 0925

Unit

Ficel Mo of Lectures- Tutarials- Practical (in heurs per week): L-T-P: 30-U

'[nlli-r:!i

Nature & Problems of Research in Toursim
Sources of Research in Tourism

Types of Research- Cualitative & Cruantitative
Hypotheses- Meaning & Types

No. of
Leciorcs

21

]

:—'.alﬁpi[ng- '.-:ampljné& F'npu]atiu-ﬁ
(lugsification of sampling- Probability & Non-
Probability

Characteristics of a good sample .
Data collegtion, Sources of Data-Primary &
Secondary

Tools & Technigues of data Collection

Check -list, Observalivn , opinionair, Interview,

Questionnaire, rating scale et

Characterislics of a good Measuring Tool -

Reliability, validity cle,

Format of Research Reporl- Style of Wrniting
resentation of Data, Chapterization & rcference

Writing,.

Computer data Analysis- Basie Sleps in Data

Analysis , spread sheet (exeel), SPSS ( statistical

Package )

20

Descriptive Statistics -Tabulation & graphical
Presentation of data, Central tendency, Normal
Probability Curve, Correlation , Techniques-
I'roduct Moment ‘t* Begression & Prediction.
Analysis of Variance- (One way & Two Way),
factor Analysis. '
“on Parametric Tests- Chi-Sguare.

Vet 31




Suppesied Headings:

1. C. 1. Kethari: Research Methodoloey, Methods, & Technigues
2. Bill Tayler, Gawam Sinha snd Taposh Ghosal: Rescarch Methodelogy: A Ciubde  fon

Fesegrchers in Management pnd Sucial Sciences

1. Donald R Cooper, Pomela § Schindler, ] K Sharma: Business Research Method:
4. Perver, M. Ghauri,: Rescarch Methods in Business Studies

Suggestive digitnl platfomms weh links-

http:/fheecontent wpsde.goy.i i/ Home: s

Thiz course cun e upled a5 an clective by the students of following 51||.-T_ir.r.|.=.-: {.']p.:n to all

Sugg{E[;{. Comntinuos Evaluation dMothods:
Mid Semester Test (05 Marks)h, Assignmens (05 Marks), Attendance {05 hMacks)

Course prerequisites: Copen 1o ail,

Suggested pquivalent online courses:
SWarabM, Ui EsERA

Further Suppestions;

Al ke Fnd of the whole syllabus any remarks! suggestions:

Traper §

(Theory)
‘ ProgrammeClass:  uster Yeur; Second Semester: Third
: | Subject; Tourism Administrition

Course Title: Tourism Ethics & Laws
Cogrse Code:s AGOOE0ST curse Title: Lo

Chilrae ouicomes: Afler learning this paper students will be able fo understand the business eiics
which is required in corporate world. They will learn the basic rulss and regulations ossovinled will

| tourizm and hospitality industry. =

Credits: 3 Elective
O Wlan. Mlarks; 251758 # M. Passing Marks: U8-25 i
Total Mo, of Lectures-Tatorials- Practical {in houss per week iz L-T-F: 5=0-1}
Unir Topics I:::;'I:':L

. Dusinesé cthics & laws- lheir [El':"-'ﬂﬂl.::-E and
applicability in Travel & Tourism industry. J_ .

'thu ? iz






































































